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Appendix I 

CED NEWSLETTE R 

MAILING LIS T 

S. No . NAME ADDRESS NO. O F 
COPIES 

1 Southern Ne w Hampshir e Universit y 2500 Nort h Rive r Roa d 
Manchester N H 0310 6 U S A 

2 C E D Offic e 150 

3 Supervisor(s) 20 

4 Alumni C lass o f 200 3 &  200 5 136 

5 District Executiv e Director s All district s i n Tanzani a 135 

6 Tanzania Librar y Serv ice s Boar d 21 

7 University o f Da r e s Sa laa m Box 35091 , Da r e s Sa laa m 2 

8 Sokoine Universit y o f Agricultur e Box 3151 , Morogor o 2 

9 U C L A S Box 35176 , Da r e s Sa laa m 2 

10 Mzumbe Univerist y Box 1 , M z u m b e 2 

11 Muhimbili Universit y Col leg e o f Healt h 
Sc iences 

Box 65001 , D a r e s Sa laa m 2 

12 Institute o f Financ e Managemen t Box 3918 , Da r e s Salaa m 2 

13 St. Augustin e Universit y Box 307 , Mwanz a 2 

14 Tumaini Univerist y Box 200 , Iring a 2 

15 CDTI -  Tenger u Box 1006 , Tenger u 2 

16 Dar e s Sa laa m Institut e o f Technolog y Box 2958 , Da r e s Salaa m 2 

17 Col lege o f Busines s Educatio n Box 1968 , Da r e s Salaa m 2 

18 Moshi Universit y Col leg e o f Busines s 
Studies 

Box 474 , Mosh i 2 

19 Agency fo r th e Developmen t o f 
Educational Managemen t (ADEM ) 

Box 71 , Bagamoy o 2 

20 Kilimanjaro Christia n Medica l Centr e Box 3010 , Mosh i 2 

21 Tanzania Schoo l o f Journal is m Box 4067 , Da r e s Salaa m 2 



22 President 's Offic e Box 91 , Da r e s Sa laa m 2 " 

23 President 's Office , Polic y &  Plannin g Box 2483 , D a r e s Sa laa m 2 

24 President 's Office , Managemen t o f Publi c 
Serv ices 

;Box 3142 , Da r e s Sa laa m 2 

25 President 's Office , Region a 
Administration &  Loca l Governmen t 

2 

26 Vice President' s Offic e Box 5380 , Da r e s Sa laa m 2 

27 Prime Minister' s Offic e Box 3021 , Da r e s Sa laa m 2 

28 Ministry o f Communit y Developmen t 
Gender &  Childre n 

Box 3448 , Da r e s Sa laa m 2 

29 Ministry o f Educatio n &  Cultur e 2 

30 Ministry o f Labou r &  Yout h Developmen t 2 

31 Ministry o f Sc ience , Technolog y &  Highe r 
Education 

Box 2645 , Da r e s Sa laa m 2 

32 Tanzania Socia l Action Fun d Box 9381/912 0 Da r e s 
Sa laam 

2 

33 East Afric a Communit y 2 

34 Cooperative &  Rura l Developmen t Ban k 
Q C R D B ) 

Box 268 , Da r e s Salaa m 2 

35 D a r e s Sa laa m Communit y Ban k (DCB ) Box 19798 , D a r e s Sa laa m 2 

36 Community Bank , Mwang a Box 333 , Mosh i 2 

37 Nyerere Foundatio n Box 71000 , Da r e s Salaa m 2 

38 Parl iament Office s 2 

39 Institute o f Rura l Developmen t Plannin g Box 138 , Dodom a 2 

40 Arusha Regiona l Centr e 2 

41 Coast Regiona l Centr e 2 

42 D a r e s Sa laa m Regiona l Centr e 2 

43 Dodoma Regiona l Centr e 2 

44 Iringa Regional Centr e 2 

45 Kagera Regiona l Centr e 2 

46 Kigoma Regiona l Centr e 2 

47 Kilimanjaro Regiona l Centr e 2 

48 Lindi Regiona l Centr e 2 

49 Mara Regiona l Centr e 2 

50 Manyara Regiona l Centr e 2 

51 Mbeya Regiona l Centr e 2 



52 Morogoro Regiona l Centr e 2 

53 Mtwara Regiona l Centr e 2 

54 Mwanza Regiona l Centr e 2 

55 Rukwa Regiona l Centr e ? 

56 Ruvuma Regiona l Centr e 2 

57 Shinyanga Regiona l Centr e 2 " 

58 Tanzania Gende r Networkin g 
Program(TGNP) 

2 

59 Tanzania Medi a Wome n Associat io n 
(TAMWA) 

2 

60 Research o n Povert y Alleviatio n ( R E P O A ) 2 
61 K U L E A N A 2 

62 HAKIEL IMU 2 

63 E S R F 2 

64 Legal &  Huma n Right s Centr e 2 

65 Equal Opportunitie s Trus t Fun d (EOTF ) 2 

66 P L A N Internationa l 2 

67 C A R E Internationa l 2 

68 C O N C E R N Worldwid e 2 

69 World Visio n Internationa l 2 

70 A g a Kha n Educatio n Servic e 2 

71 Tanzania Episcopa l Counci l (TEC ) 2 

72 B A K W A T A 2 

73 Local Governmen t Refor m Progra m 2 

74 United State s Agenc y fo r Internationa l 
Development (USAID ) 

2 

75 United Nation s Developmen t Progra m 
(UNDP) 

2 

76 United Nation s Hig h Commiss io n fo r 
Refugees ( U N H C R ) 

2 

77 United Nation s Informatio n Centr e 2 

78 U N I C E F 2 

79 U N P F 2 

80 Algeria 2 

81 Angola 2 

82 Bangladesh 2 

83 Belgium 2 



84 Burundi 2 

85 C a n a d a 2 

86 Ch ina 

87 C u b a 2 

88 Denmark, Roya l Embass y o f 2 

89 Democrat ic Republi c o f Cong o 2 

90 Egypt, Ara b Republ i c o f 2 

91 Finland, Roya l Embass y o f 2 

92 France 2 

93 Germany 2 

94 Great Britai n 2 

95 Hungary 2 

96 India 2 

97 Indonesia 2 

98 Iran 2 

99 Ireland, Hig h Commiss io n o f 2 

100 Italy 2 

101 Japan 2 
102 Kenya 2 

103 Korea , Nort h 2 

104 Korea, Sout h 2 

105 Libya 2 

106 Malawi 2 

107 Mozambique, Hig h Commiss io n o f 2 

108 Netherlands 2 

109 Nigeria 2 

110 Royal Norwegia n Embass y 2 

111 Poland 2 

112 Russ ia 2 

113 Rwanda 

114 Saudi Arabi a 2 

115 South Afric a 2 

116 Spain 2 

117 Sudan 2 

118 Sweden 2 



119 Switzerland 2 

120 Syria 2 
121 Uganda 2 

122 United State s o f Amer ic a 2 

123 Yemen 2 

124 Yugoslavia 2 
125 Zimbabwe 2 

126 Zambia 2 







Appendix II I 

Promotional Materia l Production 
Total Productio n Quantity Cost @ Production Cos l Sold Remainin Selling Pric e Total sale s In Stoc k Total incom e 
Large T-shirts 30 5,000 150,000 30 6,500 195,000 - 195,000 
Small T-shirts 100 4,000 400,000 89 11 6,500 578,500 71,500 650,000 
Polo T-shirt 260 9,500 2,470,000 197 63 12,000 2,364,000 756,000 3,120,000 
Mugs 200 5,000 1,000,000 179 20 5,500 984,500 110,000 1,100,000 
Cash Fro m CE D 2,800,000 
T O T A L 4,020,000 4,122,000 937,500 7,865,000 
Cash Fro m CE D 2,800,000 

Total Receive d 6,922,000 

EXPENDITURE 
Production Costs 4,370,000 
NL production 1,000,000 
Distribution of NL 450,000 
Courrier Charge s 57,500 
Miscellenious Exp 60,000 
T O T A L 5,937,500 7,247,000 937,500 7,865,000 

TS+Stock 7,859,500 
Balance 5,500 

1 Mug demaged 5,500 

Balance to be paid 984,500 



Appendix IV 

The Assessment of effectiveness of 
promotional initiatives for CED 
philosophy in Tanzania 

C O N T E N T S 

• I n t r o d u c t i o n a n d b a c k g r o u nd i n f o r m a t i o n 

• N e e d s a s s e s s m e n t 

• R e s e a r c h O b j e c t i v e s 

• R e s e a r c h q u e s t i o n s 

• L i t e ra tu r e r e v i e w 

• M e t h o d o l o g y 

• F i n d i n g s &  R e c o m m e n d a t i o n 

• P r o j e c t I m p l e m e n t a t i o n 

• M o n i t o r i n g &  E v a l u a t i o n 

• S u s t a i n a b i l i t y 

Introduction and background information 

• Apar t from the outreach projects there was a 
need of having a means of promoting CE D 
through newsletter and other promotional 
materials. 

• T o disseminate information about the CE D 
program in and outside Tanzania. 

• Othe r materials include; T-shirts, caps, mugs, 
bags and organized activities such as dinner, 
exhibitions, charity walk and rallies. 

Needs assessment 

• W e did Needs assessment through; 
interviews & secondary data. 

• Th e Assessment was participatory -
CED Students were involved. 

• Th e assessment revealed the need to 
assess the effectiveness of the 
promotional initiatives. 

Statement o f the Problem 

• Despit e initiatives that included 
production of Newsletter, promotiona l 
materials like mugs and T-shirts the 
effectiveness of these initiative is not 
known. 

• On e could hardly tell exactly which 
promotional material is more effective 
and efficient. 

1 

Members 

• Hon . Sophia Simba 
• Ms . Judith Bihondwa 
• Ms . Aurelia Julius Makoye 
• Ms . Mary Shao Msuya 
• Mr . Dedan Igongo 
• Mr . Meshack Pangani 
• Mr . Kaijage Novatus Justinian 
• Mr . Abdallah Kashindye Hassan 

T h e pro ject titl e; 



Stakeholders 

• CE D third year intake & alumni 
• CED/OU T &  SNHU 
• Highe r learning institutions 
• Th e local and international Non 

Governmental Institution s 
• Govt . Mins. Depts. & Agencies 

Objectives of the stud y 

• Th e overall objective is to assess the 
effectiveness of promotional initiatives in 
promoting CED Program 
Specific objective s o f the survey are: 

• T o assess the effectiveness of 
• Newsletter , 
• Website , 
• T-shirt s an d Muggs 
•in promotin g th e CE D Progra m 

Research Question s 

• D o the CED promotional materials 
address th e CED philosophy? 

• Ho w relevant are the CED promotional 
materials to the stakeholders? 

• Ar e the Promotional materials effective in 
promoting CED program? 

Research Methodolog y 

• Questionnaire s (open and closed), 
• Ke y Informant Interviews (KII), 
• Focuse d Group Discussions (FGD) , 
• Thre e questionnaires were developed; 

• on e for the website, which contained 5 
questions, 

• th e second was for the Newslette r which had 
9 questions and 

• th e las t one for T-shirts an d Mug s with 7 
questions. 

Research Methodolog y c o n t . 

T h i r d y e a r s t u d e n t s , a l u m n i , l e c t u r e r s a n d s u p e r v i s o r s 
w e r e a s k e d t o r e s p o nd t o a ll q u e s t i o n n a i r e s, w h i l e 
o t h e r s w e r e r e q u e s t e d t o o n ly r e s p o n d t o t he 
n e w s l e t t e r a n d t he w e b s i te q u e s t i o n n a i r e s . 
T h e c l o s e d - e n d e d q u e s t i o n s i n t he f o rm o f r a t i ng t he 

r e s p o n s e s i n t he r a n g e f r o m e x c e l l e n t t o p o or w as 
u s e d t o a sk r e s p o n d e n t s . 

F o u r F G D w e r e c o n d u c t e d t o t he th i rd y e a r s t u d e n t s , 
t w o i n D ar es S a l a a m , o n e in A r u s ha a n d o ne in 
M w a n z a . 

S o m e q u e s t i o n n a i r e s w e r e m a i l e d t o t he O UT r e g i o n a l 
c e n t e r s w h i l e T e l e p h o n e i n t e r v i e w s w e r e m a d e t o 
d i f f e r e n t p e o p l e w h o p r e f e r r ed t o be i n t e r v i e w e d . 
KII w e r e c o n d u c t e d t o s o me s p e c i f i c g r o u p s o f p e o p l e , 

Who w e r e found respurceful 

Survey Metho d 

• Cros s sectional -  data was collected a t a 
single point in time. 

• Deploye d both quantitative and 
qualitative data. 

• Descriptiv e as it sets out to collect, 
organize and summarize information 
about the matter being studied. 



Sampling 

The total population i s about 100 0 
Sampling involved different groups ; 
• T h e t w o f o r m e r c o h o r t s &  T h e th i r d y e a r i n t a k e 

( 1 4 0 ) , 

• E m b a s i e s ( 2 3 ) 

• D E D ( 6 2 ) 

• H i g h e r l e a r n i n g I ns t i t u t i on s &  t h e O U T r e g i o n a l 

c e n t e r s ( 2 7 ) 

• t h e l o c a l &  I n t e r n a t i o n a l N G O ' s (6 ) 

• T o t a l S a m p l e 2 5 8 

Sampling cont. . 

• Probabilit y sampling was used . 

• Stratifie d random sampling was 
deployed as all the individual groups that 
received copies of the promotional 
materials were subdivided into groups or 
strata. 

• Systemati c sampling was used whereby 
every nth term from a list was selected 
randomly 

Literature revie w 

• Th e literature review was divided into 
three parts 

• Theoretical 

• Empirica l and 

• Polic y review 

Literature revie w Cont . 

• Ther e evidence s of strength and challenges 
faced while establishing and producing 
previous issues (Research by the Newslette r 
Group December 2004) 

• Newsletter s in the world today continue to be 
vehicles for information dissemination . The 
statement i s justified b y a newsletter known as 
"The Big6" is used to provide information o n 
problem solving process which was developed 
by Mike Eisenberg and Bob Berkowitz in 
January 2005. (Mike etal. April 14 , 2005) 

Finding an d Recommendatio n 

More tha n hal f o f 
respondents wer e curren t 
C E D student s 6 6 % 
fol lowed b y officer s wher e 

the newslette r i s distribute d 
2 8 % . 
There wer e fe w beneficiarie s 
from forme r C E D student s 
4 . 8 % 
25 .9% ha d see n th e 
newsletter, whil e 
67 .2% ha d no t ye t see n th e 

newsletter. 
6 .9% di d no t respon d to this 

quest ion. 

z.z R e s p o n d e n t s t o me 

Newsletter Questionnair e 



Website response s Respondents t o mug s an d t-shirt s 

• Th e dat a sho w tha t mor e 
people responde d t o 
questions o n t-shir t compare d 
to mug s tha t i s 8 1 % and 14 % 
respectively 

• Mug s ar e no t th e bes t wa y o f 
disseminating informatio n 
compared t o T-shirt s 

• I t i s mor e effectiv e t o us e T -
shirts i n promotio n s inc e i t i s 
more visibl e an d i t doesn' t 
need on e t o ow n i t t o se e th e 
message 

W e b s i t e 

• Respondent s show tha t 
they ar e no t ver y muc h 
familiar wit h th e progra m 
website. 

• 37. 1 %  sai d t o b e awar e 
of th e we b sit e whil e 
62 .9% ar e no t awar e 

• Stil l ther e i s a  chal leng e 
of creatin g awarenes s 
on visitin g th e progra m 
website. 

• Informatio n delivere d 
through th e websit e i s 
less accessed . 

T - s h i r t s 

• 70. 1 %  O f the respondent s 
agreed t o hav e receive d a  T -
shirt whil e 

• 29 .9 % hav e no t a c c e s s e d . 
• Thi s show s tha t mor e peopl e 

received th e messag e o n 
C E D throug h T-shirts . 

• Ou r assumptio n o n th e 
remaining 29 .9 % i s that ma y 
be the y coul d no t affor d th e 
price o r no t happ y wit h th e 
design an d quality . 

• Availabilit y coul d a ls o b e 
among th e reason s fo r 
access . 

News le t te r 

• aske d ho w the y woul d ran k th e conten t o f th e 
newsletter, 

• 31.8 % o f respondent s fel t tha t th e conten t i s excellent , 
• 62 .7 % sai d th e conten t i s goo d 
• whil e 5. 5 %  sai d i t i s satisfactory . 
• However , 41 .5 % o f th e sampl e di d no t respon d t o thi s 

question. 
• Thi s implie s tha t th e newslette r ha s no t ye t reache d al l 

the intende d audience ; althoug h th e fe w wh o 
responded sho w tha t th e conten t i s useful . 

Website 

• 58.3 % of th e 
respondents show 
that the websit e 
content i s good, the 
data i s not very muc h 
reliable since more 
than 50% of th e 
respondents did no t 
respond as per above 
table. 



Newsletter Structur e 

• W h e n a s k e d f o r t h e i r c o m m e n t s 

r e g a r d i n g t h e s t r u c t u r e o f t h e n e w s l e t t e r 

3 4 . 9 % o f r e s p o n d e n t s r a n k e d i t 

e x c e l l e n t , 5 5 % s a i d i t i s g o o d a n d 

a n o t h e r 1 0 . 1 % r a n k e d i t s a t i s f a c t o r y . 

G e n e r a l l y w e c a n s a y t h a t t h e s t r u c t u r e 

o f t h e n e w s l e t t e r i s g o o d 

Newsletter improvemen t 

• 10 9 respondent s 70.6 % 
indicated a  nee d t o 
improve a  newslette r 

• 29.4 % didn' t se e th e 
need. 

Respondents recommende d 
• puttin g a  pag e fo r events , 
• publis h mor e communit y 

initiatives an d cas e 
studies, 

• ad d colum n fo r alumni , 
• prepar e a  writing polic y 
• publis h th e newslette r 

consistently. 

Wi l l i ngness t o Bu y 

• 8 8 . 5 % o f r e s p o n d e n t s i n d i c a t e d 

w i l l i n g n e s s t o b u y t h e n e w s l e t t e r , 

• 1 1 . 5 % s a i d t h e y w e r e n o t w i l l i n g t o b u y 

i t . 

• 3 0 . 9 % d i d n o t r e s p o n d t o t h i s q u e s t i o n . 

T h i s m i g h t i n d i c a t e t h a t t h e y h a d n o t 

a c c e s s e d t h e n e w s l e t t e r . 

• R e s p o n d e n t s m e a n w i l l i n g n e s s t o p a y i s 

Tsh 1,25Q/= per copy 

Unwi l l ingness t o Bu y 

Reasons pu t forwar d fo r 
their negativ e respons e 
included; 
lack o f fund (28.6%) . 
The newslette r ca n b e 
accessed freel y vi a th e 
website n o nee d o f 
buying (14.3% ) an d 
others sai d newsletter s 
are mean t fo r promotio n 
and no t fo r sal e (42.9%) . 
14.3% sai d they ca n no t 
respond unti l the y se e 
the newslette r 

Wi l l i ngness t o rece iv e th e N L 

• 9 9 . 2 % o o f r e s p o n d e n t s a r e w i l l i n g t o 

c o n t i n u e r e c e i v i n g t h e n e w s l e t t e r , 

• T h i s m e a n s t h e r e i s h i g h d e m a n d f o r t h e 

n e w s l e t t e r a n d i t i s e f f e c t i v e m e a n s f o r 

d i s s e m i n a t i n g t h e C E D p h i l o s o p h y . 

• 3 3 . 5 % o d i d n o t r e s p o n d , t h i s i n d i c a t e s 

t h a t t h e n e w s l e t t e r d i s t r i b u t i o n s t r a t e g i e s 

n e e d t o b e i m p r o v e d . 

Newslet ter F r e q u e n c y 

• Whe n requeste d t o 
suggest th e frequenc y o f 
the newsletter , 77 .3 % o f 
respondents preferre d t o 
receive th e newslette r 
quarterly. 8.6 % o f th e 
respondents sai d the y 
wanted t o receiv e i t 
biannually. 1.7 % 
preferred t o receiv e i t 
monthly whil e 2 .3 % 
wanted i t annually . 



Number o f copie s 

• Th e respondent s wer e 
given ope n ende d 
question o n th e numbe r 
of copie s the y woul d 
prefer t o receive . Th e 
majority o f th e 
respondents (25.8% ) 
said the y prefe r 
receiving onl y 2  copie s 
of th e newsletter . Thos e 
who require d mor e tha n 
5 copie s (11.3% ) ar e 
from th e Highe r learnin g 
institutions. 

Ava i lab i l i t y 

• 50 % said T-shirts 
were available , 34% 
said they are not 
reliable while 6% 
said they were not 
available. This tells 
us of the need to put 
more efforts in 
marketing an d 
promoting the 
promotional 

^materials. 

Affordability 

• O n affordability, 41% 
of respondents said 
the T-shirt wer e 
expensive, only 10% 
said T-shirts prices 
are fair. Howeve r 
52.5% did no t 
respond to this 
question. 

D e s i g n 

A s regard s t o th e desig n 

of th e T-shirt s 54 % sai d 

the desig n i s excellen t 

while onl y 3.6 % sai d th e 

design wa s poor . Onl y 

4 1 % o f th e sampl e 

population responde d t o 

the question . I t i s wort h 

noting tha t thes e 

responses wer e befor e 

distribution o f 200 6 

promotional materials . 

Newsletter Sharin g 

• 81 .2 % said YES , whil e 
18.8% sai d they hav e neve r 
shared it . 

• 7 1 % did not respond to thi s 
quest ion. 

• 54.6 % us e the library whil e 
• 20 .6 % use the reception 

desk, 19.6 % share throug h 
workmates an d 5.2 % throug h 
other means . 9 1% did not 
respond, thi s ca n be 
assoc ia ted wit h the fact tha t 
most o f the sample 
population hav e neve r 
received the newsletter. 

Summary o f Findings : 

• Th e promotional material s have addressed the CE D philosophy and 
the bes t of all is the newsletter and T-shirts compared to website 
and mugs 

• Newslette r be produced on quarterly basi s and if possible in both 
languages; Kiswahil i and English 

• Distributio n o f the newslette r to the beneficiarie s is not sufficient 
• Th e contents of the newslette r nee d to be improved to include; 

community initiative s an d case studies, publish consistently and 
improve the layout . 

• Respondent s confused the SNH U websit e to that of the CED 
Tanzania websit e 

• Th e CED Tanzania website was found to have not been visited by 
most beneficiaries , the content i s outdated and the design is not 
appealing 

• Durin g the study it was revele d that most of intended beneficiaries 
had neither receive d the newslette r no r the t-shirts an d mugs. 

• T-shirt s and mugs were foun d to be expensive 



4.0 Conclus io n 

• Promotiona l material s hav e a  majo r impac t i n disseminatin g C E D 
phi losophy. 

• Th e newslette r prove d t o b e th e mos t appropriat e wa y s o w e 
recommend usin g it . 

• fe w ha d visite d th e website . Thi s ha s negativel y affecte d ou r 
survey, s inc e the respons e was ver y minima l henc e limitin g ou r 
base fo r general izat ion . 

• othe r promotiona l material s suc h a s t-shirts an d mug s ar e les s 
effective an d thi s i s associate d to hig h pric e whic h resulte d fro m 
the hig h qualit y an d desig n o f bot h th e t-shirt s an d mugs . 

• I n orde r t o mak e thes e material s effective , th e marke t pric e 
should b e considered . 

• Th e C E D program websit e i s very ineffective , th e conten t i s 
outdated, a n d t h e desig n i s no t attractive . 

• deliberat e effort s nee d t o b e mad e t o revam p website . 

Recommendation 

• Ther e should be a policy for CE D student s 
to contribute newslette r article s and 
photographs, especially on their projects 
and be academically rewarded 

• Th e CED Editorial students shoul d 
concentrate onl y in developing th e 
newsletter and the websit e 

• Th e CED website should be a separate 
entity from the OUT website and this coul d 
probably mak e i t easy for updating an d 
redesigning 

Recommendation 

• Ther e should be a mechanism of updating th e 
alumni lis t for continual contact s 

• Th e CED newsletter shoul d have a dispatch 
register book and an accompanying letter for 
monitoring th e distribution o f the newslette r 

• Fro m our experience and that of first two 
intakes, we recommend that only two issue s o f 
the newslette r shoul d be produced for each 
intake. 

Project Implementat io n 

• O b j e c t i v e s 

• T o raise funds through productio n o f 
promotional material s b y June 2006 

• T o increase the number o f copies 20% by Jan. 
2007 

• T o increase the numbe r o f CBOs , NGO s an d 
other institution s receivin g newsletter b y 25% 
by 

• T o improve the program website by designing 
the existing webpage, By Jan 2007  

Implementat ion Cont . 

Sn Activities Responsible 
Pers. 

Time 
Frame 

1 Production o f Newslette r 
(2 issues) 

Editorial Board , 
Supervisor 

March 2006 , 
July 2006, 

2. Review the websit e Editorial Board , 
Supervisor 

March 200 6 

3 Product ion o f 
Promotional Material s 

Editorial Board March 200 6 

4. Monitoring & 
Evaluat ion 

Editorial Board March 0 6 -  Ja n 
07 

Monitor ing &  Eva luat io n 

O b j e c t i v e s 
Ind ica tors 

A c h i e v e m e n t s R e m a r k s 

•Amount o f fund raised 
(450, 000 Targeted ) 

250, 000 Raise d 

(Achieved 55.5% ) 
Will reac h th e targe t 
after sal e o f remaine d 
promotional material s 

Promotional Material s 
produced (200 T-shirts , 
100 Mugs) 

•200 T-shirts , 
• 100 Mug s Produced 

Reached th e targe t b y 
100% 

2 0 % increas e 
Newsletter copie s 
2 issue s t o b e 

produced 

Increased Numbe r o f 
cop ies b y 5 0 % o f th e 
Target l issu e 
produced-50% 

Second issu e to b e 
produced b y en d o f 
January,2007 



Moni tor ing &  Eva lua t io n Cont . 

Objectives 
Indicators 

Achievements Remarks 

2 5 % increas e o f Inst . 
Rece iv ing the 
Newsletter 

120% increas e R e a c h e d inst . Beyon d 
the targe t 

Improve th e design o f 
the C E D websit e 

Carr ied forward to Fe b 

sustainabi l i ty 

• Enhanc e fund rising 
• Provid e space for advertisement i n a 

newsletter 
• Suppor t from CED progra m office 
• Partia l fulfilment for MSC. CE D cours e 

C o n c l u s i o n 

• Promotiona l materials have played a 
great role in promoting the CE D 
Philosophy. 

• Th e project will continue with production 
of these materials. 

• Th e Swahili version of the Newsletter is 
recommended. 



Appendix V 

The Editoria l Boar d 
CED Newslette r 

Open Universit y o f Tanzania 
P.O. Bo x 23409 
Dar e s Salaa m 

RE: T H E CED N E W S L E T T E R 

Please fin d enclose d copie s o f issu e no . 5  o f th e CE D newslette r fo r 
information an d circulatio n withi n you r office . Th e newslette r i s published 
by student s takin g th e M S c i n Communit y Economi c Developmen t Course 
offered b y Ope n Universit y o f Tanzani a i n collaboration with th e Souther n 
New Hampshir e University o f Unite d State s o f America . I t i s our hop e tha t 
you wil l fin d th e newslette r o f interes t t o yo u and your colleagues. 

We woul d lik e t o mak e sur e tha t al l institution s an d individual s o n ou r 
distribution lis t receiv e the newsletter . W e are therefor e requestin g yo u t o 
acknowledge th e receip t o f th e newsletter . Thi s ca n b e don e b y sending us a 
let ter t o th e abov e address , throug h telephon e no . 0784858985 o r b y email : 
akhassQn@esrf .or.t z 

In cas e yo u need mor e copie s o r furthe r clarificatio n pleas e d o no t hesitat e 
to contac t us . 

Kind regards , 
CED Newslette r 
AY Hassa n 
For Editoria l Boar d 



NIGERIA HIG H C O M M I S S I O N 
Uni ted Republ i c o f Tanzan i a 
8 3 Hail e Selass i e Roa d 
P. 0 . Bo x 9 2 1 4 
Dar e s Sa laa m 
Tanzania 

Ret No : G E N : 1 / 1 9 3 / V O L JX Date : 1 5 August,-2007 . 

A . K . Hassa n 
The Editoria l Boar d 
C E D Newslette r 
Open Universit y o f Tanzani a 
P.O. B o x 2340 9 
Dar e s Salaam 

T H E C E D N E W S L E T T E R 

I a m directe d t o acknowledg e wit h thank s receip t o f you r lette r date d 
31 s t M a y , 200 7 wit h th e enclose d copie s o f No. 6 issu e o f th e C E D 
newsletter. 

2. Th e H ig h Commissio n appreciate s you r gestur e an d desir e t o 
disseminate informatio n considere d ver y usefu l t o peopl e aroun d yo u an d 
wishes yo u progres s i n thi s regard . 

APpendix V I 

L.O. Udeokor o 
For: H ig h Commissione r 



THE UNITED REPUBLIC OF TANZANIA 

tef. No . C A B 3 3 2 / 5 3 9 / 0 1 / 5 0 

The Editorial Board, 
CED Newsletter, 
Open University of 
Tanzania, 
P. O. Box 23409, 
DAR E S S A L A A M . 

Mr. A.K. Hassan 

R E : A C K N O W L E D G E M E N T AN D A P P R E C I A T I O N N O T E 

The Chie f Secretar y Mr . P.L. Luhanjo wishes t o acknowledg e 
with thank s receip t o f your CE D Newslette r issue No. 6 forwarde d to 
him throug h you r lette r date d 31 s t Ma y 200 7 an d woul d lik e t o 
express his appreciations for sending a copy to this office. 

By this letter we relay his acknowledgement note on receipt of 
the Newsletter . 

Thanks fo r your cooperation . 

for: C H I E F S E C R E T A R Y 



MOSHI UNIVERSIT Y COLLEG E O F CO-OPERATIVE AN D BUSINES S STUDIES 
(MUCCoBS) 

P.O. BO X 47 4 
SOKOINE ROA D 

MOSHI, TANZANI A 
TELEPHONE: (027 ) 2754401/ 3 

PERSONAL LIN E (027 ) 275183 3 
FAX: 255-027-2750806/275385 7 

E-mail moshiuniversity@vahoo.com, dfeho@yahoo.com 
Website: http://www.muccobs.ac.tz 

Your Re f No : 

Our Re f No . M U C C o B S / K W / 1 / 2 7 03/07/07 

MUCCoBS/NEC/1/17 

The Editoria l Board 
CED Newslette r 
Open Universit y of Tanzania, 
P. 0 Bo x 23409 
DAR E S SALAA M 

Dear Sir, 

Re: TH E CED NEWSLETTER . 

We acknowledge , wit h thanks , receip t o f you r newslette r w e receive d o n 26 t h 

June 2007. 

The newslette r i s on e o f th e mos t informativ e new s item s i n th e countr y an d 
through it s mai n heading , 'TANZANI A Bye-by e Poverty" ; i t show s th e countr y 
can reall y figh t poverty . 

We hav e als o pu t yo u i n ou r mailin g lis t an d w e hop e t o brin g ou r newslette r t o 
you, a s soon a s it i s printed. 

With Kin d Regards 

For: PRINCIPA L 



A M B A S S A D E D E 

L A R E P U B L I Q U E D E M O C R A T I Q U E D U C O N G O 

EN REPUBLIQU E UNI E DE TANZANI E 

N°. Ref. : 132.13/.tll . I>. 72007 27/06/2007.-

The Editoria l Boar d 
CED Newslette r 
Open Universit y of Tanzania 
P.O. Bo x 23409 
DAR-ES-SALAAM.-

Sirs, 

RE :  THE CE D NEWSLETTE R 

I have the honou r to acknowledge receipt of your lette r of May 31 , 
2007 b y which yo u kindly sen t u s a cop y o f issue n ° 6 of the CE D 
newsletter. 

I take thi s opportunit y t o thank yo u very muc h fo r you r attentio n to 
the Embass y of the Democrati c Republi c of Congo in Tanzania and I 
reassure yo u tha t the CED Newslette r foun d grea t interes t amon g the 
staff member s of this Embassy. 

Please accept, Sirs, the assurances of my highest consideration. 



T H E M W A L I M U N Y E R E R E F O U N D A T I O N 
6 S O K O I N E D R I V E , 
P.O. B O X 71000, 
D A R E S S A L A A M 
Fax No : 255 22 2119216 
E-mai l : mnf-tanzania'<^aha.co m 

M N F / A D / 1 

T E L E P H O N E : 25 5 22 2118354 
255 2 2 211021 h 

T A N Z A N I A 

22^ 1 June , 200 7 

A . K . Hassan , 
The Editoria l Board , 
C E D Newsletter , 
P.O. Bo x 23409 , 
D A R E S S A L A A M 

Dear 

R E : T H E C ED N E W S L E T T E R 

We thank you ver y sincerely fo r sending t o u s copie s o f your C E D Newsletter . I t i s an 
important additio n t o ou r librar y and a  useful sourc e o f much needed informatio n o n C ED and it s 
area of operation . 

With Bes t Wishes . 

Yours sincerely , 

J O S E P H W . B U T I K U 
E X E C U T I V E D I R E C T O R 



UNITED REPUBLI C O F TANZANI A 
MINISTRY O F COMMUNIT Y DEVELOPMENT , GENDE R AN D CHILDRE N 

Tel 2137677/2134842 
P.O. Bo x 3448 , 
DAR E S S A L A A M 

In repl y pleas e quote : 

Ref. No : FB . 1 5 / 5 5 / 0 1 / 8 2 3 r d Oc tober , 200 6 

T h e Editoria l B o a r d , 
C E D Newsle t ter , 
O p e n Univers i t y o f Tanzan ia , 
P .O . Bo x 23409 , 
DAR E S SALAAM. 

I acknow ledg e rece ip t o f you r newslet te r o n 1 8 Sep tember , 2006 . 

T h a n k yo u ver y m u c h fo r cons ider in g ou r Ministr y i n you r d is t r ibut io n pla n 
for thi s ver y impor tan t an d informat iv e Newslet ter . 

Look ing forwar d fo r mor e copie s i n fu ture . 

RE: THE CED NEWSLETTER 





C O L L E  G  E  O  F  I i I ! S  I  N  E  S  S  E  I ) V  C  A  1  I  ('. ) N 
( I N C O R P O R A T E ! ) B Y A C T OF P A R L I A M E N T) 

ISibi Ti t i Stree t l \ O . Uox 1968 Da i Salaa m 
Tel H  255-022-21 50177;Fax 255-022-215012 2 E - M a i l : principalcbe@cbe.ac. t z 

Ref: CBE/MAGW/News /0 6 2 8 t h Augus t 200D . 

THE EDITORIA L BOAR D 
CED NEWSLETTE R 
OPEN UNIVERSIT Y O F TANZANI A 
P.O. BO X 2340 9 
DAR E S SALAAM 

Attn: A . K . HASSA N 

Dear Sir , 

RE: CD E NEWSLETTER 

We ar e please d t o hav e receive d you r CE D Newsletter Volum e No . 1  issue 5 . 

We woul d lik e t o b e receivin g th e newslette r an d therefor e w e ar e gratefu l i n 
knowing tha t yo u hav e include d ou r Colleg e i n you r distributio n list . 

Yours sincerely , 

D. Majtjwa i 
For: Principa l 



NIGERIA HIGH-COMMISS I 
Uni ted Ruuubi i c o f Tanzan i a 
8 3 Hsi l e Selass i e Roa d 
P. 0  Bo x 9 2 1 4 
Dar e s Sa laa m 
Tanzan ia 

2 5 5 ( ) 7 4 4 2 5 6 6 6 0 
2 6 6 6 0 0 0 / 2 6 6 6 8 3 4 ' 2 6 6 7 6 6 2 0 
2 5 5 (22 ) 2 6 6 8 9 4 7 . 2 6 6 6 6 5 6 . 2 5 0 2 8 4 3 

Gen.l/193/vol.ix 21 s t Augus t 200 6 
Date: 

A. K . Hassan , 
c/o Th e Editoria l Board , 
CED Newsletter , 
Open Universit y of Tanzani a 
P.O.Box 2340 9 
Dar e s Salaa m 

COPIES O F ISSUE N0. 5 O F CED NEWSLETTER 

I a m d i rec te d t o a c k n o w l e d g e wi t h t h a n k s rece ip t o f f iv e 
cop ies o f you r news le t te r wh ic h yo u s o g rac ious l y f o rwa rde d t o 
the H ig h C o m m i s s i o n e r. 

2. T h e ges tu r e i s h igh l y apprec ia ted . 

Yours Sincerel y 

Emeka tfosakweker 
Minister 
For High Commissione r 



C H U O C H A U S I M A M I ZI W A F E D H A 
T H E I N S T I T U T E O F F I N A N C E M A N A G E M E N T 

(ESTABLISHED UNDER  THE  ACT  No.  3  OF  1972) 

S H A A B A N R O B E R T S T R E E T 
P. O . B O X 391 8 
T E L E P H O N E : 25 5 22 2112931 - 4 ; 
2117360 
F A X : 25 5 22 211293 5 
E-MAIL: 
pr inc ipa l@afr icaon l ine .co. tz 
DAR E S S A L A A M 
T A N Z A N I A 

REF. NO . IFM/LIB/0700/Vol. Ill 15 m August , 200 6 

The Editoria l Board , 
C E D Newsletter , 
Open Universit y of Tanzania, 
P.O. Bo x 23409, 
D A R E S S A L A A M 

Attn. Mr . A. K. Hassa n 

Dear Sir, 

R E : C E D N E W S L E T T E R 

This i s t o acknowledg e wit h thank s receip t o f fou r (4 ) copie s o f C E D 
Newsletter issue d No . 5 sent t o ou r library. 

We than k yo u fo r you r continue d cooperation . 

Yours sincerely , 

S. R . Mushi , 
For P R I N C I P A L 



To: akhassan@esrf.or.t z 
Subject: C E D newslette r 
From: Ramsey_Lyimo@wvi.or g 

Dear Hassan 
Thanks fo r the newsletter , kindl y sen d mor e copies as mos t o f colleagues i  work with ar e intereste d t o read . 
Very Kin d Regard s 

Ramsey Lyim o 
National Coordinato r - EU H I V / A I DS Projec t 
World Visio n Tanzania 
P.O.Box 607 0 
Arusha, Tanzania. 
Phone :  +255 27 25 0 8850 / 4479 
Fax :  +255 27 25 0 824 8 
Mobile: +25 5 787 63601 1 



DomainKey-Signature: a=rsa-shal ; q=dns ; c=nofws ; 
s=sl024; d=yahoo.com ; 
h=Message-ID:Received:Date:From:Subject:To:MIME-Version:Content-

Transfer-Encoding; 

b=uZ74grfAVZwWoevT0yVqlP0 
e72aMnLHiV7qAWwf7ByRQsaz2hwKTip8jB4UetnsVNw22B0XvhCYohTYF8IehcwH 
Kau5kZ791JCwoQouZaCoIzj6WK8nzliZ0vQBitYI+WeVWg= ; 
Date: Sun , 24 Se p 200 6 20:17:0 7 +010 0 (BST) 
From: Teresi a Ol e Mako <trolemako@yahoo.com > 
Subject: ce d newslette r 
To: akhassan@esrf.or.t z 
X-ESRF-MailScanner-Information: Pleas e contac t th e IS P fo r more informatio n 
X-ESRF-MailScanner: Foun d to be clea n 
X-ESRF-MailScanner-From: trolemako@yahoo.co m 
X-Keywords: 

greetings hassan 

I acknowledge th e receip t o f ced newslette r bu t pleas e make change s in my address as I 
no longe r wor k with Tanzania National parks. I  work wit h the Colleg e of Africa n 
Wildlife Management-Mwek a a s a  Lecturer i n Community Conservation an d Tourism. 

M y ne w addres s is; 

Teresia Olemak o 
C A W M - M w e k a 
P.o Bo x 3031, 
Moshi Tanzani a 

I want t o contribut e t o th e newslette r whe n i s the deadlin e t o brin g articles ? 

thanks 

best regards 

Teresia Olemak o 

A l l ne w Yahoo ! Mail "Th e ne w Interfac e i s stunning i n its simplicit y and eas e of use." -
PC Magazin e 



From: "Librarian , HakiElimu " <pub@hakielimu.org > 
To: <akhassan@esrf.or.tz > 
Subject: Acknowledgemen t 
Date: Tue, 29 Aug 2006 09:07:3 6 +030 0 
Organization: HakiElim u 
X-Mai ler : Microsof t Outlook , Build 10.0.262 7 
Importance: Norma l 
X-ESRF-MailScanner-Information: Pleas e contac t th e IS P for more informatio n 
X-ESRF-MailScanner: Foun d to be clean 
X-ESRF-MailScanner-From: pub@hakielimu.org 
X-IMAPbase: 112526536 4 1704 0 SMDNSen t 

X-Keywords: 

Ref: CED/1212/290806/a m 

Dear M r . Hassa n 

We acknowledg e wit h thank s receip t o f copies o f issue no. 5  of the C E D Newsletter . W e 
also congratulate yo u for the goo d job yo u have don e i n producing this informativ e and 
attractive newsletter . 

Is i t possible to ge t bac k issues , i.e . issue no. 1-4 ? W e shall be gratefu l t o receive them fo r 
our library. 

Thank you. 

Agnes Mangweha 
Librarian 
HakiEl imu 
739 mathuradas Road 
PO Bo x 7940 1 
Dar es Salaam , Tanzania 
Tel: 25 5 2 2 2151852/ 3 
Fax: 25 5 2 2 215244 9 
Email: info@hakielimu.or 
Website: www.hakielimu.or g 



Date: Wed , 23 Aug 2006 15:21:4 4 +020 0 
From: "Chloe.ROUX " <Chloe.ROUX@diplomatie.gouv.fr> 
X-Sender: "Chloe.ROUX " <Chloe.ROUX%diplomatie.gouv.fr@DAR01EX0001 > 
X-Mailer: Mozill a 4. 5 [ f r ]C-CCK-MC D (WinNT ; I ) 
X-Accept-Language: f r 
To: akhassan@esrf.or.t z 
Subject: C E D newslette r 
X-ESRF-MailScanner-Information: Pleas e contac t th e IS P for mor e informatio n 
X-ESRF-MailScanner: Foun d to be clea n 
X-ESRF-MailScanner-From: chloe.roux@diplomatie.gouv.f r 
X-MIME-Autoconverted: fro m quoted-pnntabl e to 8bi t by esrf.esrf.or.tz i d 
k7NCRJxp006679 
X-Keywords: 

Dear Sir, 

As requested , I  hereby acknowledg e th e receip t o f the C E D newslette r a t 
the Embass y o f France i n Tanzania. W e have been very much impresse d b y 
the qualit y of your articled, dealing with various developmen t issue s in 
a documented an d rigorou s way . 

Kindly receiv e al l our encouragements in the continuatio n o f your 
activities, 
Chloe Roux 

Chloe R O U X 
A T T A C H E E D E C O O P E R A T I O N 
Ambassade d e Franc e e n Tanzani e 
Tel :  (255-22) 26 6 6 0 21 
Fax :  (255-22) 26 6 6 5 7 6 
Courriel :  chloe.roux@diplomatie 



Subject: C E D N E W S L E T T E R 
Date: Wed , 16 Aug 2006 13:12:4 3 +030 0 
X-MS-Has-Attach: 
X-MS-TNEF-Correlator: 
Thread-Topic: C E D N E W S L E T T E R 
Thread-Index: AcbBHING+LESbjT6RDSPLlsxJ t70cw= = 
From: "Veronic a Fubile " <verfub@um.dk > 
To: <akhassan@esrf.or.tz > 
X-OriginalArrivalTime: 1 6 Aug 2006 10:12:50.061 8 (UTC ) 
FILETIME=[87AD89A0:01C6C11C] 
X-ESRJ-MailScanner-Information: Pleas e contac t th e IS P for more information 
X-ESRF-MailScanner: Found to be clean 
X-ESPF-MailScanner-MCPCheck: M C P , MCP-Checke r ( M C P time d out ) 
X-ESRF-MailScanner-From: verfub@um.d k 
X-MIME-Autoconverted: fro m quoted-printabl e t o 8bi t by esrf.esrf.or.tz id 
k7GAEESx027430 
X-Keywords: 

Dear Hassan, 

We acknowledg e with thank s receip t o f the newsletter . Th e newsletter wi l l b e circulated 
to all staff members an d in case there is a request o f more copies I  w i ll ge t i n touch wit h 
you. 

Thank yo u again and wis h yo u all the best . 

Best Regards , 

Veronica Fubil e 

Secretary to the Ambassador 
Royal Danis h Embassy 
P.O. Bo x 9171 
Dar e s Salaam 
Tel: 2113887-9 1 
Fax: 211643 3 



Appendix VII 

C E D N E W S L E T T E R G R O U P 

B Y L A W S 

A l l member s hav e to be committed and dedicated to the projec t fro m th e beginnin g to th e 

end, an d aH must observe an d adhere to the following ; 

1. Attendanc e to al l meetings as scheduled and on time 

2. A l l members mus t keep their calendar of activities and adhere to it 

3. Failur e t o atten d t o th e meeting s withou t concret e reason , i s du e fo r a  5,000/ = 

penalty 

4. Lat e arrival o r absenteeism i n any meeting must b e reporte d t o the chairperso n or 

group member one to two hours before commencemen t of the meeting 

5. An y member , wh o neithe r wi l l no r delive r an y tw o assignment s withou t 

reasonable reason , wi l l b e dismissed from th e grou p totally . 

6. Ever y membe r i s responsibl e t o respon d t o the  email s sent . Failur e t o that , wi l l 

cause a  penalty of2000/ = pe r message sent . 



Appendix VIII 

QUESTIONNAIRE FOR THE NEWSLETTER 
(For CED Third Intake Students, Alumni, CBOs & All who have received the newsletter) 

Name of the Organization 
1. Hav e you ever received the CED program newsletter? 

Yes 

No 

2. Ho w would you rank the content? 

a. Excellen t 

b. Goo d 

c. Satisfactor y 

d. Poo r 

3. Hav e you shared the newsletter with you workmates? 

Yes n 

No 

If yes, How? (Through) 

a. Workmat e 

b. Librar y 

c. Receptio n desk 

d. Othe r (Please explain) 

4. Wha t comments do you have regarding the newsletter's; 

Structure (arrangement, relations and organization of the contents and pictures) 

a. Excellen t 

b. Goo d 

c Satisfactor y 

d Poo r 

5 Content s (articles and pictures published in the issue) 

a. Excellen t 



b. Goo d 

c. Satisfactor y 

d. P o 

6. Di d the newsletter help you in any way to understand the CED philosophy? 

Yes 

No 

7. a. Do you think the newsletter needs to be improved? 

Yes 

No 

7. b. How? 

8. Are you willing to buy a copy of the newsletter? 

Yes 

No 

If yes, how much are you willing to pay? 

a. 1000/ = 

b. 1500/ = 

c. 2000/ = 

d. 2500/ = 

If no, why? 

9. Would you like to continue receiving the newsletter? 

Yes 

No . 

If yes, how frequently; 

a. Monthl y 

b. Quarterl y 

c. Biannua l 

d. Annuall y 

If no, why? 

10. How many copies of the newsletter would you like to receive? 



QUESTIONNAIRE FOR THE T-SHIRTS AND MUGS 
(For CED students, Alumni and CED Administrators) 

1. Hav e you ever received a T-shirt /  mug? 

Yes 

No 

2. How would you rate these materials? 

(i) T-shir t 

a. Excellen t 

b. Goo d 

c. Satisfactor y 

d. Poo r 

(ii) Mug 

a. Excellen t 

b. Goo d 

c. Satisfactor y 

d. Poo r 

3. Ho w would you rate the T-Shirts regarding ; 

a. Availabilit y 

b. Affordabilit y 

c. Desig n 

d. Qualit y 



4. Ho w would you rate the mugs regarding; 

a. Availabilit y 

b. Affordabilit y 

c. Desig n 

d. Qualit y 

5. What other promotiona l material s do you think could be useful for this purpose? 

6. Wher e the materials available to you when you needed them? 

Yes 

No 

7. Are you willing to continue buying these promotional materials ? 

Yes U 

No 



QUESTIONNAIRES 
QUESTIONNAIRES FOR THE WEBSITE 

(For CED Third Intake Students, CED Alumni and CED Administrators) 

1 Have you ever visited the CED program website ( www.openuniversity.ac.tz/ced/index.html)? 

Yes 

No 

1. Di d you find the information yo u were looking for? 

Yes: 

No 

2. I f yes, which information ? 

3. Wha t is your opinion regarding the www.openuniversity.ac.tz/ced/index.html) ? 

(a) Content s (informatio n o n th e CE D philosoph y an d progra m schedule , topics , fees , 

application procedures and entry qualification) 

(i) Excellen t 

(ii) Goo d 

(iii) Satisfactor y 

(iv) Poo r 

(b) Structur e (arrangement , relation s and organization of the contents and pictures) 

(i) Excellen t 

(ii) Goo d 

(iii) Satisfactor y 

(iv) Poo r 

4. Wha t d o yo u thin k need s t o b e don e t o improv e ou r desir e fo r disseminatin g th e CED 

program via the website? 

Please mention: 

The informatio n layout/structur e o f th e websit e need s improvement . I t ha s t o b e eye -

catching. Mak e use of improved graphical presentations. 



Appendix IX 

T H E O P E N UNIVERSIT Y O F T A N Z A N I A 
COMMUNITY ECONOMI C D E V E L O P M E N T (CED ) P R O G R A M 

P . O . BO X 10616 9 
DAR E S S A L A AM 

PAYMENT VOUCHE R 

BARCLAYS BANK , ACCOUN T NO. 400 606 0 

VOUCHER NO . 174.2007 
DATE: Septembe r 06 , 200 7 

PAID BY CHEQUE NO: 10074 7 

NAME AND ADDRESS OF PAYEE 

CENTRAL PRINTIN G WORK S LT D 
P.O. BO X 2240 
DAR E S SALAAM 

PARTICULARS 
ACC. 
CODE 

ALLOCATED AMOUN T 

T.SHS. CTS 

Being paymen t fo r VAT (erroneousl y omitted fro m invoic e 
attached). Se e invoice no : 5416 of June 1 , 200 7 attache d 

13 447,000 00 

TOTAL: 447,000 00 

Authorized by 









T H E OPE N UNIVERSIT Y O F TANZANI A 
COMMUNITY ECONOMI C D E V E L O P M E N T (CED ) P R O G R A M 

P . O . BO X 106169 
DAR E S S A L A AM 

PAYMENT VOUCHE R 

BARCLAYS BANK , ACCOUN T NO . 400 6060 

PAID BY CHEQUE NO: 10070 6 VOUCHER NO . 133.2007 
DATE: July 31, 2007 

NAME AN D ADDRES S OF PAYE E 

CENTRAL PRINTIN G WORK S LTD 
P.O. BO X 2240 
DAR E S SALAAM 

A C C ALLOCATED AMOUN T 
PARTICULARS CODE 

T.SHS. CTS 

Being payment for printing of CED Newsletter Issu e #6, as 
per tax-invoic e no : 5416 of June 1, 2007. (plus 20% VA T 
added) 13 2,235,000 00 

TOTAL: 2,235,000 00 
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THE OPEN UNIVERSITY OF TANZANI A 
COMMUNITY ECONOMIC DEVELOPMEN T (CED) PROGRA M 

P.O. BO X 23409 
DAR ES SALAAM 

PAYMENT VOUCHE R 

BARCLAYS BANK , ACCOUN T NO . 400 606 0 

VOUCHER NO . 173.2006 PAI D BY CHEQUE NO: 100403 

DATE: Ma y 11, 200 6 

NAME AN D ADDRES S OF PAYE E 

MEDIA PARTNER S (T ) LTD 
P.O. BO X 7159 9 
DAR E S SALAAM 






































