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A Message from the
President

Welcome and congratulations on joining
thousands of other students who have decided
to advance their careers and personal growth by
seeking a graduate degree at Southern New
Hampshire University, formerly New Hampshire
College.

When you graduate, you will join a family of
more than 35,000 alumni who have pursued
successful careers all over the world. Our
initiatives in graduate education make us a
leader in preparing individuals for leadership
positions in the 2 [st century.

Southern New Hampshire University is a
whole new “U,” one that wields the power and
prestige of a university while preserving the
small-college atmosphere that New Hampshire
College has fostered since its inception in 1932.

The university offers certificate, master’s and
doctoral degree programs and courses in
business, the liberal arts, community economic
development, hospitality, education and
community mental health. Students can enroll
in our day school at our Manchester campus, at
our Continuing Education centers in New
Hampshire, Maine, Vermont, Puerto Rico and
Dubai, or through our innovative, 100-percent
Internet-based Distance Education program.

Southern New Hampshire University will
continue to be a leader in offering educational
opportunities for graduate students. Our
academic programs and our online Shapiro
Library resources are designed to help even the
busiest professionals pursue their higher
education goals.

We at Southern New Hampshire University
believe in helping students develop both the
theoretical and practical skills needed to thrive
in today s global economy.

I urge you to visit our “Whole New U” so you
also can become a whole new you.

Richard A. Gustafson, President
Southern New Hampshire University
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Flexibility, access to faculty and
small classes are hallmarks of the
educational experience here.




SOUTHERN

NEw HAMPSHIRE

UNIVERSITY

g outhern New Hampshire University is a career-oriented
institution that emphasizes academic excellence and real-world
experience. Flexibility, access to faculty and small classes are

hallmarks of the educational experience here.

Students driven to excel in management, master ever-changing
technology, develop their communities” potential or perfect their
teaching skills will find the degree program they require at Southern
New Hampshire University.

Our graduate students range in age from 21 to 55, come from more
than 25 countries and have broad academic and professional experi-
ence. We are the most multicultural university in northern New
England. Our cultural diversity fosters a global perspective, as stu-
dents learn from each other as well as from their professors. Our
Center for Language Education provides intensive English instruction

to help prepare international students for coursework.

Programs are offered through the School of Business, the School of
Liberal Arts, the School of Community Economic Development and
the School of Hospitality, Tourism and Culinary Management.

The university is distinctly flexible, providing students with an
array of program and scheduling choices. Students may begin their
courses of study in September, December, March or June on a full- or
part-time basis, and most programs are available in day, evening or
online formats.

A WORLD OF

(_OPPORTUNITY

At Southern New Hamp-

shire University, we do not
simply. embrace and teach
technology, we incorporate it
into our classrooms, programs
and delivery. Students can let
the classroom come to them
through our Distance
Education program, which
uses innovative Blackboard™
software to allow interaction
with students and professors
all over the world in a

continuous discussion format.



Instructional programs blend theory with practice to stimulate students’
professional and personal development. Our close ties to the business
community provide many opportunities for students to apply what they
have learned in the classroom in real-world settings.

Our highly qualified faculty members have extensive experience. Many
remain in the work force, operating their own businesses and working for
prominent companies, which allows them to stay current in their fields and
pass on contemporary, relevant information to their students. They hold
advanced degrees from such esteemed universities as Harvard, Columbia,
Notre Dame, Brown, Tufts, Yale and Cornell.

Students with busy professional and personal lives can find a program
that fits their schedules. Our Continuing Education program offers evening
and weekend instruction at convenient locations in Manchester, Laconia,
Salem, Nashua, Portsmouth, Dover, Maine, Vermont and Puerto Rico. We
also have a campus in the United Arab Emirates and partnerships with

higher education institutions in India and Malaysia.

The main campus in Manchester, N.H., northern New England’s largest
city, is only a short distance from cultural and recreational sites downtown,

in the White Mountains, on the Seacoast and in Boston.

Southern New Hampshire University is a nonprofit, private, coeduca-
tional institution accredited by the New England Association of Schools
and Universities and the Association of Collegiate Business Schools and
Programs.

BUILDING ON

OUR SUCCESS

( | he continual growth and development of the university’s academic offerings is
mirrored in the physical expansion of our Manchester campus.

Our new, 60,000 square-foot Academic Center will be the largest and most heavily
used facility on campus. Its highlight is the Center for Financial Studies, which faculty
will use to provide students from numerous majors with an integrated educational

experience that includes financial analysis and planning. The center replicates a stock-



trading floor and features data walls with live-market stock information, news headlines and an electronic
picture board displaying up-to-the-minute trends. Students use the same type of financial market data and
valuation software that the pros use on Wall Street. The new building also features high-tech classrooms and
laboratories, meeting facilities and a Fine Arts Complex with a multipurpose auditorium, an art gallery and an
audio-visual lecture hall.

The campus also boasts a state-of-the-art hospitality and culinary arts building with cooking labs and a
bakery and restaurant that cater to the public. Other campus features include wired classrooms and dorms, a
library with resources that can be accessed via the Internet, a Student Center, computer labs, a recently remod-
eled athletic/ fitness center, athletic fields and tennis courts.
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The university has long held to the tenet
that the changing needs of the market-
place and those seeking professional
degrees require a broad scope of choices.




I TAKING THE
ST O B A L

I'ERSPECTIVE

The School of Business

g outhern New Hampshire University’s School of Business is
widely regarded as a leader in preparing managers for the
business challenges they will confront in the ever-changing global

economy.

School of Business programs reflect the changing needs of profes-
sionals and help them thrive in the domestic and international econo-
mies. We provide students with links to the global business commu-
nity and access to innovative learning systems and advanced technolo-

gies that showcase our cutting-edge position in education.

Our educational approach and diverse student body provide
students with an international view that will enable them to integrate
business across cultures and markets. The curricula provide students
with varied perspectives on the myriad forces that influence global
and domestic marketplaces.

This global outlook is especially evident in our inventive interna-
tional business program, which is available at the undergraduate,
graduate and doctoral levels. Our D.B.A. in international business
trains highly qualified individuals for careers in research, academia,
consulting and multinational corporations. The program is recognized
as an international leader and has been awarded multiple grants that
allowed for the creation of extensive research, internship and travel
opportunities for students and faculty.

The key to programs offered through the School of Business is
flexibility —students make their degree programs fit their educational
and professional aspirations, as well as their schedules. The university
has long held to the tenet that the changing needs of the marketplace
and those seeking professional degrees require a broad scope of

choices.

Our business programs blend theory

and practice. Students not only master
academic concepts and theories, they
learn how to use them immediately. For
example, students learn to work in teams
with diverse members, just as they would
in the business world. They often are
assigned work-based projects that they
can use immediately in their careers.
Many of the region’s leading corporations
realize their employees will improve

their skills and capacity for growth
immediately by enrolling here and

will underwrite tuition fees and other

expenses.

Our graduates have gone on to
work for such industry leaders as
American Express, AT&T, Coca-Cola,

General Electric, General Motors,

IBM and Fidelity Investments.



The School of Business offers master of business
administration and master of science and certificate
programs in many business disciplines, including
international business, finance, accounting, marketing,
business/ marketing education, information technol-
ogy, sport administration, taxation, artificial intelli-
gence and others. In addition, our unique MSin
hospitality administration program equips those with
backgrounds in hotel and restaurant management,
recreation and tourism with the knowledge and skills
they need to excel as executives in the world’s largest

service industry.

Students can tailor their MBA degrees to include
focuses in artificial intelligence, international
business or information technology, to name a few
options. Or they can choose to combine an MS in
finance with their MBA programs. MBA and other
business courses and electives may also be taken
through our online Distance Education program or
at our Continuing Education centers in Maine, New
Hampshire, Puerto Rico and Dubai. These are just a
few examples of the choices available to our stu-

dents.

CREATING

PARTNERSHIPS,

FoOsTERINGCHANGE

The School of Community Economic Development

‘ 3 ow-income communities around the globe are
realizing the potential for community-based

access, ownership and control of economic, environ-

mental and social resources. Southern New Hampshire

University’s internationally recognized School of
Community Economic Development is the premier
global center for education, training, research and

innovative projects in the field.

The accredited academic program is the only one of

its kind in the United States to offer master’s and
doctoral degrees. It provides practitioners with
planning, management, finance and other develop-
ment skills.

Since its inception nearly 20 years ago, the
program has taken the lead in changing the way
development practice is carried out in poor and
marginalized communities. The progression and
expansion of the program has culminated in its
becoming the School of CED in 2001.

The CED master of science program is for those
seeking skills to help their low-income communities
become more economically stable. Students in the
20-month National Program come from all over the
United States to study one weekend per month on
campus and to create a project to implement in their
home communities. Students have created nonprofit
organizations, loan funds, job-training programs,
cooperatives and other endeavors. The 12-month

residential International CED Master’s Program



Since its inception nearly 20 years ago, the
program has taken the lead in changing the way
development practice is carried out in poor and
marginalized communities.

offers a specialization in international development

for practitioners from developing countries.

The CED Ph.D. highlights theoretical depth
and methodological rigor and is designed for
practitioners who wish to pursue teaching careers

or research opportunities.

School of CED students, faculty and graduates
run land trusts, build cooperatively owned limited-
equity housing, form worker cooperatives, establish
credit unions, create community loan funds, initiate
microenterprise programs and implement training
programs, among other global efforts. Our alumni
network extends to more than 70 countries and to all
the 50 states, enabling us to become involved with
an array of innovative projects that build viable local

economies and strong civil societies.

The CED Program also offers a variety of training
institutes, including the Microenterprise Develop-
ment Institute, the Community Development Credit

Union Institute, the Scaling-Up Institute and various

Web-based training initiatives. A two-year Finan-
cial Innovations Roundtable designed to link
lenders, investors and markets to provide access to
capital in low-income communities across the
United States got under way in the spring of 2001.
In addition, the Center for Community Economic
Development is a nonprofit corporation and
financial projectincubator that is affiliated with the
program and is staffed by program faculty, staff
and alumni.

Our latest outreach effort is an international
satellite program in developing countries. The first
of these began in July with the Open University of
Tanzania in Africa.

Our contribution to the field is expanding.
Partnerships with community and financial
organizations, governments and such philanthropic
organizations as the Ford Foundation will allow the
pioneering, inventive program to continue to

expand and advance.



OPPORTUNITIES
IN EDUucCcATION |

Graduate Programs in Education

5 tudents who are or want to be teachers will find
that Southern New Hampshire University
offers a quality array of graduate-level education
programs through the School of Liberal Arts and the

School of Business.

International and American students who wish to
teach English in countries other than the United States
may sign up for our new master of science program,
Teaching English as a Foreign Language.

This unique, 36-credit program offered through the
School of Liberal Arts can be completed in 12 months
instead of the 18 months that is typical of most
master’s degree programs. Students may immediately
observe newly learned techniques in action in our
intensive English program at our Center for Language

Education on campus.

The program emphasizes practical skills and
hands-on experiences, including supervised teaching.
Student teachers will apply their new skills in the
Manchester community by teaching different levels of
English to immigrants and refugees. The diverse
makeup of the community will allow students to teach
academic English, life-skills English and English for
young learners.

Our master of science in Business Education, offered
through the School of Business, is designed for
professional educators who are seeking advanced
knowledge in their fields. Students in this program
choose between areas of certification in business and

marketing.
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In addition, Southern New Hampshire Univer-
sity offers a graduate certificate in the growing
field of Computer. Technology Education, the first of
its kind in New Hampshire. Teachers and others
receive the instruction they need to become
“technological tour guides” equipped to help
middle and high school students and others
navigate the technological challenges of the 21st
century.

The B-School also offers certificates in School
Business Administration, which features courses
about labor relations and human behavior as well
as topical seminars, and in Training and Develop-
ment, which includes instruction about human
behavior, human resources, methods and learning

environments as well as relevant seminars.

The university recommends state certification
for those who have completed the business or
marketing education, computer technology
education or school business administration

programs.

Southern New Hampshire University also
offers the constructivist Field-Based Graduate
Educationand Professional Development Outreach
Center.continuing education programs in the
Trinity College of Vermont tradition through the
School of Liberal Arts.



Because professional educators’
working environments are vital centers
of learning, these field-based graduate
education programs are offered off-
campus in school communities.
Students create a course of study that

matches school-specific needs.

Educators and administrators
benefit from working with colleagues
while drawing on the expertise of
instructors and utilizing professional
resources in their communities.
Applying what they learn immediately
enables them to directly and positively
impact their schools and districts.
Relevant curricula serve community

needs, and the concentrated evening

and weekend course format accommodates the education professional’s demanding schedule.

Degree and program options include the master of education, the certificate of advanced study and the

certificate of professional study. Non-degree, flexible, tailored programs are available through our Professional

Development Outreach Center, which provides continuing education credits for specific professional

development activities.

Graduate Program in Community Mental Health

(_f-,he Program in Community Mental Health, also
originating from Trinity College, offers
advanced instruction for community mental health
services professionals, those who have received
services and those who wish to become service
providers. The weekend format and cohort model
make it highly accessible to working adults. The
competency-based curriculum emphasizes commu-
nity integration, consumer empowerment, family
inclusion, recovery and cultural competence and

recently was cited as a national model.

Students may enroll in certificate or master of
science degree programs, in non-credit courses or in

credit-bearing continuing education courses tailored

for those seeking licensure as professional or mental

health counselors.

Specializations include clinical services for adults
with psychiatric disabilities, for children and adolescents
with severe emotional disturbances and their families
and for persons with both substance abuse and psychiat-

ric disorders.

The program is offered at several sites in the United
States, including Vermont, Wisconsin and Alaska, and
there are plans for sites to be developed in New Hamp-
shire and several other locations. The diverse and
knowledgeable student body and a faculty comprised of
behavioral health services experts make each site a rich

resource for its community.
I



TAKE A LOOK INSIDE

NSNS VYRR ST T

| We at Southern New
Hampshire University are
proud of our accomplished
faculty, who bring extensive
real-world knowledge

iinto the classroom for a

practical learning experi-

|
|
‘ence. We are delighted
|

with our diverse and tal-

ented students, who relish

tackling life’s challenges.

\Here are a few of the

people who make this

\university the exceptional

I
i
\

institution it is today.

THE JOY HE EXPERIENCES from interacting with students lured Dr.
Massood V. Samii, professor and chair of the International Business and
Strategy program, out of the private sector in 1988.

The former chief OPEC economist was a research fellow at Harvard’s
John F. Kennedy School of Government and a lecturer at the Massachusetts
Institute of Technology. He has taught in Europe, the Middle East, Greece and
the United Arab Emirates.

“I like the whole idea of sharing my thoughts and my knowledge,” Samii
says. “You have to keep constantly abreast of new developments in your field,
and that keeps it exciting.”

The Iran native, who teaches in the School of Business on campus, extends
his reach to students all over the world through Southern New Hampshire
University’s interactive, Internet-based distance education classes.

Samii is particularly proud of the diverse and flexible program offerings
that allow students to tailor their degree programs to fit their needs, and the
success of graduates.

“We are a very student-friendly institution,” he says. “We have developed
a very strong reputation regionally, nationally and internationally. Many of
our graduates are now in very good management positions in the higher
levels of their companies.”




WITH HER EFFERVESCENT PERSONALITY and a conta-
gious excitement, Dr. Jane Legacy is driven to helping

Southern New Hampshire University students thrive.

The associate professor returned to higher education

after serving as vice president of training and development

at a Texas bank. She loves teaching and helping students
succeed. “It gets in your blood,” she says. She has taught in
Greece and the West Indies and now teaches on campus
and reaches students all over the world through distance

education.

Legacy teaches in the master of business administration
and master of business education programs. She loves that
the university’s programs bring together students from
diverse cultures, professions and backgrounds because
working with people of differing viewpoints will help them

in their professional lives, she says.

She finds that Southern New Hampshire University’s
faculty members are quick to identify trends and to create
new programs to meet students’ changing needs and to

help them thrive in the workplace, she says.

“We stay current in the needs of students in business
and industry,” she says. “We want to be on the leading

edge of our fields at all times.”

Southern New Hampshire University’s
B-School helped graduate Ada Gianneskis
accelerate her marketing career back home
in Athens, Greece.

Gianneskis, 24, earned her MBA and a
marketing certificate last year. She returned
home to become the youngest member of upper
management at IKEA, a worldwide retailer of
furniture and home goods.

Gianneskis has rave reviews for the
university.

“The professors were really good, the level
they set was high,” she says. “They helped me
understand what is behind the text — how things
really are in businesses.”

Gianneskis received personal attention from
faculty members and made connections with
people she never would have met at home—
including Turkish students. Relations have long
been turbulent between Greece and Turkey.

She now makes a competitive and quickly
increasing salary. She is in charge of her
company’s catalog and is involved in advertising,
research and public relations. She believes her
time at Southern New Hampshire University
has been key to her success.

“It was a really good experience — |
wouldn't trade it for anything,” she says.

13



Toler admired faculty

' members’ knowledge,

| experience and desire to
educate, inspire and open

| doors for students. He still

benefits from faculty

| expertise—Professor
| Larry Johnson now works
| for him as a financial and

| strategic advisor.

14

“Umerica,
Satelfad

E-comMERCE WizARD TopD ToLER knew he wanted to go into business for
himself long before he came to Southern New Hampshire University. Before he
earned his bachelor’s degree in marketing at the university in ‘88 and his MBA
in ‘92, he operated a profit-turning painting and construction business with a
staff of eight.

He came to the university to hone his business and management skills.

“The curriculum and atmosphere fostered a small-business oriented and
entrepreneurial learning environment,” he says.

Toler owns American Satellite & Entertainment Inc., a national e-commerce
retailer of high-end digital home entertainment products and one of only four
DIRECTYV authorized online retailers in the United States
(www.AmericanSatellite.com) . His 6-year-old company also retails
Microsoft’s UltimateTV, formerly Web TV, and the TiVo personal television
service line. He goes head-to-head against such retailers as Amazon.com,
800.com, Best Buy and Circuit City, and his customers rave about the quality of
service he and his staff provide.

Toler recently hired three graduates from his alma mater to join his 55-
member staff because he was confident they had the skills to succeed. He
believes successful business people share personality traits, and sees them in his

new hires.

“Like me, they love to win or they hate to lose,” he says.



http://www.AmericanSatellite.com

“It’s a very flexible and
progressive environment
and offers in its programs
a wide variety of
opportunities,” she says.
“It’s a very friendly,
hands-on atmosphere. I

just think its one of the

jewels of New Hampshire.”

ANN LALLY, PRESIDENT OF THE SALEM
COOPERATIVE BANK in Salem, N.H., forged such a
bond with her alma mater that she agreed to join the

Board of Trustees a few years ago.

Lally earned her bachelor’s in accounting here in
1979. She later enrolled in the university’s Continu-
ing Education program to fulfill CPA requirements
and ended up graduating with a master’s degree in

accounting and an MBA in "95.

“I feel that it is very important in today’s active
business climate - to have a diverse background and

always continue to learn,” she says. “There’s one

thing you can always count on in any business or

industry, and that is change.”

Lally was treasurer of the bank when she re-
turned to school, and she rose through the ranks to
become senior vice president while enrolled here.
The convenient center locations, flexibility of the
programs and variety of course offerings allowed
her to fit classes into her life as she advanced in her
career, and she was able to apply what she learned

immediately.

Lally is proud to be part of Southern New
Hampshire University’s growth. She credits the
university with giving her “a good toolbox” to work

with in her professional life.
15




A LOVE OF TEACHING LURED ASSOCIATE PROFES-
SOR BILL PETERSEN back to Southern New Hampshire
University years after he earned his bachelor of science in
hospitality here in 1984.

Petersen, dean of the School of Hospitality, Tourism

and Culinary Management, wanted to cook as soon as he
could reach the top of his parents’ stove. He became
fascinated with the hospitality field while dining out and
vacationing with his family.

Like other university faculty members, Petersen has
extensive professional experience. After earning his
master’s in management, he worked as a corporate hotel

inspector, a hotel operations manager and eventually as
an instructor at several colleges in Massachusetts. He
helped open and still assists at the Center for Executive Education, a 130-room Hilton Hotels property at Babson
College. He is president of the Granite State Ambassadors program, vice president of the New England Regional
Council on Hotel, Restaurant and Institutional Education and a member of the Governor’s Advisory Council on
Tourism in New Hampshire.

Southern New Hampshire University remains his home base because of what he calls “the three Ps —the program,
the people and the place.” His passion for teaching keeps him going.

“Ilearn as much from the students as they learn from me. They have different experiences as consumers and
travelers and observers of culture, ” he says. “That’s the fun part.”

DRr. MICHAEL SWACK, DIRECTOR OF THE ScHooL oF CED,
is motivated by one passionate credo: People who are fortunate
enough to enjoy life’s privileges have an obligation to assist
others.

“Tt could be helping a child, it could be volunteering with an
organization; there are all sorts of ways for people to make
positive contributions,” he says.

Swack became interested in community economic develop-
ment as an undergraduate student while working on an afford-
able housing venture. Years later, he was hired to teach one
course in community economic development at Southern New
Hampshire University. Within a year, he had created a full-
blown program.

Swack, who earned his master’s in public policy and finance
at Harvard and his doctorate in community development and
management at Columbia, realized that his field was heavy on
social conscience and zeal, but light on practical and financial
knowledge. He wanted a program that equipped students with

business skills they could use to strengthen their social efforts.

“People who come here come with tremendous
spirit. People truly are committed to promoting Nearly 20 years later, Swack’s program has evolved into the
social and economic change in their communities,”
he says.

16 S eseltogy vt idel o iz 09 el the world to help people cultivate their communities.

School of Community Economic Development, the only one of
its kind in the United States. Alumni and faculty work all over
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outhern New Hampshire

University offers a variety of

" certificate and degree programs
to full- and part-time students. Those
who cannot attend classes on campus
may work toward their degrees at any
one of our off-campus centers through
our Continuing Education program or
enroll in online courses through our
100-percent Internet-based Distance
Education program.

Students may enroll in September,
December, March or June. The time
required to complete program require-
ments varies depending upon the
program, the number of courses com-
pleted per term, student preparation,
academic schedules and other factors.
Students should meet with advisors to
determine their courses of study. Stu-
dents have a maximum of eight years
to complete requirements for most
degrees.

Southern New Hampshire Univer-
sity offers graduate programs through
the School of Business, the School of
Community Economic Development,
the School of Liberal Arts and the
School of Hospitality, Tourism and

Culinary Management.

Our Mission

Southern New Hampshire University is a
multicultural, student-centered, teaching institution
that provides its graduates with the intellectual,
creative and social foundations which prepare them
to lead fulfilling lives as competent, committed and
compassionate members of a global society.

Our Vision

To be an innovative, accessible, affordable and
nationally and internationally recognized university
committed to exceeding the expectations of those it
serves.

Our History

Southern New Hampshire University was
founded in 1932 by H.A.B. Shapiro as the New
Hampshire School of Accounting and Secretarial
Science. The school remained relatively small until
1961, when it was incorporated and renamed the
New Hampshire College of Accounting and Com-
merce.

The state of New Hampshire in 1963 granted the
university its charter, which gave it degree-granting
authority. The first associate’s degrees were
awarded that year, and the first bachelor degrees
were conferred three years later. The college became
a nonprofit institution under a board of trustees in
September 1968, and the name was shortened to
New Hampshire College in 1969.

The 1970s were a time of growth and change.
The college moved from its downtown Manchester
site to a new, 200-acre campus on the Merrimack
River in 1971. In 1974, the college introduced a
master of business administration program, and, in
1978, assumed human services degree programs
created by Franconia College. These programs later
were organized into the Graduate School of Business
and the School of Human Services.

In the spring of 1981, the General Court of New
Hampshire authorized New Hampshire College to
award the master of human services degree and the
master of science degree in business-related subjects.
That year, the university purchased the former
Mount Saint Mary College in Hooksett to accommo-
date the two rapidly expanding new programs.

The Culinary Institute, now the two-year
Culinary Program, was established in 1983 to
prepare students for careers in the hospitality field.
Five years later, the School of Human Services was
transferred to Springfield University in Springfield,
Massachusetts.



New Hampshire College continued to evolve
throughout the 1990s. Academic programs now are
offered at off-campus locations to better serve adult
learners. Programs are offered in Dover, Laconia,
Manchester, Nashua, Portsmouth and Salem, N.H.;
Brunswick, Maine; and Roosevelt Roads, Puerto Rico.
We also have a campus in Dubai, United Arab Emir-
ates.

New undergraduate liberal arts and teacher educa-
tion majors were added in 1992. And our reach was
extended to students all over the world when our
innovative, 100-percent Internet-based Distance Educa-
tion program was launched in 1995.

The campus saw a growth spurt in 1996 and 1997
with the construction of four new technologically wired
buildings, including a residence hall, a new building for
the Graduate School of Business, a hospitality building
with cooking labs and the building that houses the
Center for Language Education, the Center for Interna-
tional Exchange and Public Safety. All of the
university’s operations at the north campus were
moved to the main campus.

The metamorphosis continued with the coming of
the new millennium. New Hampshire College became
Southern New Hampshire University on July 1, 2001.
Undergraduate and graduate programs became part of
the School of Business, the School of Liberal Arts, the
School of Community Economic Development and the
School of Hospitality, Tourism and Culinary Manage-
ment. The impetus behind New Hampshire College’s
change to Southern New Hampshire University can be
traced to 1998, when the graduate school began offering
its first doctoral programs, in international business and
community economic development.

Southern New Hampshire University now has an
enrollment of nearly 1,000 undergraduate students,
1,600 graduate students and 4,000 continuing and
distance education students. Our high percentage of
enrolled international students has resulted in a cul-
tural diversity that enriches the learning experience for
all.

Accreditation and Membership
Southern New Hampshire University is accred-

ited by the New England Association of Schools and
Colleges Inc., which accredits schools and colleges in
the six New England states. Accreditation indicates
that the institution has been carefully evaluated and
has been found to meet the standards agreed upon
by qualified educators. The university also is
accredited by:

* The Association of Collegiate Business Schools

and Programs (ACBSP).

* The New Hampshire Post-Secondary
Education Commission.

* The New England Association of Schools &
Colleges.

* The New Hampshire State Department of
Education for Teacher Certification.

* The American Culinary Federation Education
Institute.

* The North American Society for Sport
Management

Southern New Hampshire University supports
the efforts of secondary school officials and govern-
ing bodies to have their schools obtain regional
accredited status to provide reliable assurance of the
quality of applicants” educational preparation.

19



" GRADUATE

PROGRAMS

Graduate Programs

Master of Business Administration

Master of Education

Masters of Science in:
Accounting
Business/Marketing Education
Community Economic Development
Community Mental Health
Finance
Hospitality Administration
Information Technology
International Business
Teaching English as a Foreign Language
Sport Administration

Certificates in:

Accounting

Advanced Study in Education

Artificial Intelligence/Expert Systems

Clinical Services for Adults with Psychiatric
Disabilities

Clinical Services for Children and
Adolescents with Severe Emotional
Disturbance and their Families

Clinical Services for Persons with
Co-occurring Substance Use Disorders
and Psychiatric Disabilities

Computer Technology Educator

Database Management and Design

Finance

Health Administration

Hospitality Administration

Human Resource Management

Information Technology

International Business

Marketing

Operations Management

Professional Study in Education

School Business Administration

Sport Administration

Taxation

Telecommunications and Networking

Training and Development

Doctoral degrees in:
Community Economic Development
International Business
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Level of Achievement Expected

A student must complete the prescribed courses
and required credit hours of his or her program of
study and earn a minimum overall GPA of 3.0, with no
more than two grades of “C+” or lower, to qualify for a
graduate degree. All degree requirements must be
satisfied within eight years of the date of admission.

Grades

Students are graded upon their performance
according to the traditional system of “A” (4.0), “A-"
(3.66), “B+” (3.33), “B” (3.00), “B-" (2.66), “C+” (2.33),
“C” (2.00) and “F” (0). No credit is granted for an “F”
grade. Other grades include:

Incomplete ... I
Incomplete/Fail ...........ccocoeviininnns I/F
Satisfactory ..o S
Unsatisfactory ..o, 8)
Credit ....ccomsminnmsnmnminumssmmens CR
Audit AU
Withdraw ... \%
Transfer Credit................ccoociinn T

A faculty member may assign a grade of “I” when
course assignments have not been completed and
specific arrangements have been made ahead of time. A
grade of “I/F” is substituted for any “I1” grade eight
weeks after the start of the following term if the defi-
cient work has not been completed satisfactorily. The
“I/F” grade is calculated into the cumulative grade
point average until a grade change is submitted.

Grades recorded for all courses completed prior to
the awarding of a graduate degree are used to calculate
a student’s cumulative grade-point average, except in
the case of the first grade earned for a course that was
repeated. In addition, the policy limiting the number of
“C+” or lower grades that may be earned in one’s
program applies to all courses completed prior to the
awarding of a degree.

Grade Change Policy

Once submitted to the Registrar’s Office, grades are
considered final and may not be changed. The only
exceptions apply if the faculty member who submitted
the grade determines upon further review that a
calculation or numerical error was made in assigning
the original grade or if a letter grade is being assigned
in place of an incomplete. Written notification to the
dean is required in either circumstance.



Scholastic Standing

The Admission and Scholastic Standing Com-
mittee meets each term to review student transcripts
in order to determine scholastic standing. Scholastic
standing is classified as follows:

Scholastic Concern (SC)- a student who earns an
accumulative GPA of less than 3.0 for the first time.

Scholastic Warning (SW)- a student who earns
an accumulative GPA of less than 3.0 for two
consecutive terms.

Continued Scholastic Warning (CSW)- a student
who earns an accumulative GPA of less than 3.0 for
three or more consecutive terms.

Scholastic Warning- 2 C’s (SW/2C’s)- a student
who earns two “C” grades and an accumulative
GPA of less than 3.0.

Academic Probation (AP)- a student who has
been placed on academic probation with specific
probationary requirements.

Scholastic Warning- Special (SW/SP) - a
student who receives a grade of “I/F” or “F” or a
student who may be considered to be having serious
academic difficulty.

Academic Dismissal- a student who is dis-
missed from Southern New Hampshire University.
Special letters are sent by certified mail to students
who are placed on academic probation or who
receive academic dismissals.

Academic Honesty Policy

Southern New Hampshire University expects all
students to adhere to high standards of integrity in
their academic work. Activities such as plagiarism
and cheating are not acceptable and will not be
condoned. Students found to be involved in such
activities are subject to serious disciplinary action up
to and including expulsion.

Plagiarism is defined as the use, whether by
paraphrase or direct quotation, of another’s pub-
lished or unpublished work without full and clear
acknowledgement.

Cheating includes the giving or receiving of
unauthorized assistance on quizzes, examinations
and written assignments, including computer-
generated assignments, from any source not ap-
proved by the instructor.

Courses Repeated

Graduate students are permitted to repeat
courses. The first grade assigned remains on a
student’s record but is not used when calculating the
student’s GPA. The grade assigned for the repeated
course also is recorded and is used in computing the
GPA.

Confidentiality ofiRecords

Access to student records is restricted by federal
law and university policy. Grades are provided only
in written reports that are mailed to students
following the completion of each course.

Class Attendance

It is the responsibility of each student to attend
all of the scheduled class meetings in a given course.
Faculty members may withdraw a student because
of absence from class. In those circumstances when
students cannot attend a scheduled class, they must
understand that the faculty member is not obligated
to excuse the absence, and such absences may result
in withdrawal.

Withdrawal from Courses

A student may withdraw from a course by
completing a withdrawal form prior to the fourth
scheduled class meeting. The faculty member’s
signature is not required. After the fourth class
meeting, a student wishing to withdraw from a
course must meet with the instructor and complete
the withdrawal form. The faculty member’s signa-
ture is required.

No course withdrawals are permitted after the
10th class meeting except under extreme circum-
stances and only with the instructor’s recommenda-
tion and the dean’s approval.

Non-attendance at class meetings is not con-
strued as a withdrawal. An instructor may with-
draw any student from a course on the grounds of
excessive absence or if it is the instructor’s opinion
that the student will be unable to satisfactorily
complete the course requirements. Full-time stu-
dents must meet with an advisor prior to withdraw-
ing.

Transfer Credit

Graduate credits earned at another accredited
institution in the last five years may be accepted as
satisfying the requirements of Southern New
Hampshire University courses if they are appropri-
ate to the program being pursued. Minimum grades
of “B” are required. Students must submit official
transcripts. A maximum of six credits may be
transferred into any degree program. Only three of
the six credits may be applied to elective require-
ments in one of the graduate certificate programs.
Credits are transferable; grades are not. Grades
earned at other institutions do not appear on South-
ern New Hampshire University transcripts, nor are
they calculated in the student’s overall GPA. Final
approval of transfer credits rests with the school
dean.
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Student Services

Graduate students have specific needs that must
be accommodated during their pursuit of advanced
studies. Southern New Hampshire University offers
a variety of facilities and services to assist students
with curricular and extracurricular activities. From
providing academic support to offering counseling
and placement, the university seeks to assist its
students in their personal and professional growth.

Library

The Harry A. B. and Gertrude C. Shapiro
Library serves as the primary information resource
center for students, faculty and staff at Southern
New Hampshire University. The constantly expand-
ing collection contains approximately 77,000 books,
700 periodical subscriptions and access to more than
4,000 online periodicals and 12,000 company
financial and annual reports (on 300,000 microfiche).

The Shapiro Library’s collection is designed to
support the university’s curricula at all levels and
was built around a strong core in management,
administration, finance, nonprofit management,
international business and economic development.
It features state and United Nations documents,
international organization publications and special
reports.

The growth of our programs and majors has
resulted in the expansion of collections in
hospitality, including the culinary arts and tourism
management, and in the liberal arts and social
sciences, including literature, education and
psychology.

The mission of the Shapiro Library is to support
the teaching curricula and the comprehensive
intellectual climate that have been established at
Southern New Hampshire University. The library is
an integral part of the total learning environment
that exemplifies Southern New Hampshire
University and its partners in the community.

The library exists and operates on the premise
that its constituencies will reach a higher intellectual
plateau as a direct result of their encounters with
library resources and library personnel. We
constantly strive to expand the depth of our
offerings and the ability of students and faculty to
access our total complement of resources, regardless
of their geographic locations.

The Shapiro Library provides an atmosphere in
which study and research can take place and in
which students from diverse cultures and
backgrounds receive support and encouragement.
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The Shaplro Library features:
an art gallery spotlighting New England
Artists.

* acomputerized training room with networked
computers, an instructor’s computer and
overhead projection, video, television and
satellite downlink capabilities.

* several conference rooms for individual and
group study.

* aquiet study area.

* carrels with connections for laptop computers
and printers.

* networked computers with Internet access and
computers dedicated to the online book cata-
log.

*  photocopy and microform machines.

* seating for 147 (including the quiet and group
study rooms)

* acurriculum library.

The Shapiro Library has an online catalog of its
book holdings that is available to patrons from
anywhere in the world via the Internet. It also holds
subscriptions to more than 20 online information
providers and a large collection of CD-ROMs from
private publishers and the U.S. government.

The Shapiro Library has a strong, dynamic Biblio-
graphic Instruction (BI) program that provides orienta-
tion and training for all students. Librarians work
closely with department faculty to design appropriate
library instruction and electronic information sessions,
literature, research strategies and exercises. Classes are
held in the Library Training Room and may be intro-
ductory or tailored to specific subjects and disciplines.

Application Process for International
Students

To apply for admission to a graduate program in
the School of Business, international applicants must
submit:

* acompleted Southern New Hampshire
University International Application Form.

» official or attested copies of transcripts of
post-secondary academic grades and degrees,
translated into English.

* certified certificates and diplomas.

* proof of English proficiency. Students not
enrolling in the Intensive English Program must
submit an official TOEFL score (Southern New
Hampshire University’s TOEFL code number is
3649).

* documentation of financial support. Each
student coming to the United States must
satisfy university and government officials that
sufficient finances are available to pay for
round-trip passage, tuition and living expenses.



English Language

Students whose primary language is not English
must submit their scores on the Test of English as a
Foreign Language (TOEFL). The Center for Lan-
guage Education offers intensive instruction to
students needing to develop their English speaking
and writing skills. Students who require instruction
in English should be advised that their tenure at the
university could be extended by several terms and
that additional tuition is charged for the English as a
Second Language and Graduate Language Study
programs.

Students who have not submitted a TOEFL
score or whose TOEFL score is below 550 on the
paper-based test or 213 on the computer-based test
must have their English skills assessed upon arriv-
ing on campus.

Based on the results of the assessment tests,
students who need additional English language
study may fall into one of three categories:

Students who need additional work in English
but whose skills are strong enough to accommodate
some graduate study will be assigned to the GLS
class and may take one or two graduate courses or
prerequisites concurrently. Students with TOEFL

FINANCIAL

Southern New Hampshire University provides
several types of financial assistance to help students
and their families meet the cost of a university
education. More than $23 million was awarded to
our students in amounts ranging from $500 to the
full amount of educational costs during the
2000-2001 academic year.

Student aid programs administered by
Southern New Hampshire University come from
federal, state, institutional and private sources. A
coordinated scholarship and assistance program
includes three basic types of aid - gift, loan and
work. The types of assistance can be awarded singly,
but it is the university’s usual practice to award
them in various combinations called financial aid
packages. All scholarship and assistance programs
are subject to prevailing federal and state
regulations. Compliance with these regulations
is the responsibility of the student and the aid
administrators and is a condition of the student’s
eligibility to receive assistance.

scores between 500 and 550 on the paper test and
173 and 213 on the computer test generally fall into
this category.

Students who need full-time English study will
be assigned to an ESL class for one or more terms
until their skills are sufficient for graduate study.

International students requiring additional
language support beyond the Intensive Program or
Graduate Language Studies may request or be
referred to GLS02, a Center for Language Education
tutorial service.

Fees for English Programs

The GLS fee for the 2001-2002 academic year is
$1,180 for 12 weeks or 99 hours of instruction. The
class meets Mondays, Tuesdays and Wednesdays
beginning the first week of the graduate term.
Students may choose morning or afternoon classes.

There is no fee for GLS02. The service is
provided by appointment only.

Tuition for the intensive ESL program for the
2001-2002 academic year is $3,904 for a 16-week
term or $244 per week for students not requiring a
full semester of instruction.

AID

The Financial Aid Application Process

Students who wish to apply for any type of
need-based assistance, including loans, grants and
work-study, must complete the Free Application for
Federal Student Aid (FAFSA). The Southern New
Hampshire University code number is 002580. The
FAFSA can be completed electronically at
www fafsa.ed.gov. Paper applications can be
obtained in the Financial Aid Office, at public
libraries and at high schools. Returning students
who have been mailed a Renewal FAFSA may use
that form or a new, blank form. Awards are made
for the academic year, which includes terms starting
on or after July 1. Students must reapply for finan-
cial aid each year.

New students’ financial aid applications are
considered for aid eligibility following admission.
Priority will be given to completed applications
received by March 15 from new freshmen and
returning undergraduate students and by June 15
from transfer and graduate students. Students who
submit applications after these dates will receive all
federal and state funds that they are eligible to
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http://www.fafsa.ed.gov

receive, and will receive institutional aid as funds
permit.

Normal processing time for the FAFSA is about
four weeks. Students striving to meet the priority
dates are advised to keep the processing time in
mind.

Transfer students who have attended another
institution in the last two months must submit a
Financial Aid Transcript (FAT) from the prior
institution. A Financial Aid Transcript is required
whether or not financial aid was received at the
prior school. A student should request that the FAT
be sent directly to the Southern New Hampshire
University Financial Aid Office from the other
school’s financial aid office. Federal financial aid
cannot be distributed to a student until the
appropriate financial aid transcripts have been
received, when required.

Loans and Jobs
Federal Stafford Loans

Students must file the FAFSA and the Stafford
Loan application to determine eligibility for this
federally regulated loan. Only a university financial
aid office can determine a student’s eligibility based
on the cost and financial need. Maximum loans for
undergraduates are $2,625 for students who have
fewer than 30 credits, $3,500 for students who have
more than 30 credits but fewer than 60 credits and
$5,500 for students with 60 or more credits.
Graduate students may borrow up to $8,500 in
subsidized Stafford Loans and an additional $10,000
in unsubsidized Stafford Loans in a 12-month
period. The subsidized loan amount is determined
by financial need and grade-level limits.

Principal payments are deferred and interest is
paid for the borrower until a student ceases enroll-
ment. Applicants whose demonstrated need is less
than the maximum loan amount may receive the
balance of the maximum loan amount as an
unsubsidized Stafford Loan. Though the
government will not pay interest for the borrower
of an unsubsidized Stafford Loan, the principal and
interest may be deferred while the student is
enrolled.

The current interest rate, established by the
federal government, varies but will not exceed 8.25
percent. No repayment of interest or principal is
required until six months after the student graduates
or withdraws from the university.

G.A.P. (Stafford) Loans

The New Hampshire Higher Education
Assistance Foundation has established the G.A.P.
Program to assist New Hampshire residents and
out-of-state students attending New Hampshire
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colleges or universities. The NHHEAF will process a
loan through a bank in New Hampshire for those
students the university has determined to be totally or
partially eligible for the federally subsidized Stafford
Loan but who have been denied a loan by a lender of
their choice.

Alternative Loans for Parents and Students

There are several alternative loan programs
available for parents and students. These programs
should be explored only after Stafford loan eligibility
has been exhausted. Please contact the Financial Aid
Office for more information.

Federal Work Study Program (FWSP)

The Federal Work Study Program is an employ-
ment program funded by the federal government and
the university. It allows students with financial need to
work on campus and receive an hourly wage, currently
no less than $5.15 per hour. The Financial Aid Office
will assist students in locating employment; however,
neither employment nor earnings will be guaranteed.
Jobs typically are found in the library, the cafeteria,
department offices, the gymnasium and in
maintenance.

Southern New Hampshire University Student
Part-time Payroll

Southern New Hampshire University maintains a
student part-time payroll in addition to the Federal
Work Study Program. Pay periods, pay rates and job
duties are the same as with the Work Study Program;
however, there is no total earnings ceiling for the
academic year.

Offecampus Employment

Manchester is New Hampshire’s Queen City and
the population center of the state. Part-time employ-
ment opportunities exist in the local area. While they
are not part of the university’s aid program, earnings
from such sources can contribute significantly toward
meeting university costs. The university’s Career
Development Office coordinates information about off-
campus opportunities and acts as liaison with local
employers.

Outside Assistance

All students are encouraged to seek assistance from
sources outside the university in addition to applying
for aid through the Financial Aid Office. Students
should consider such local programs as Dollars for
Scholars and service clubs. Guidance counselors may
be able to provide additional information.

Students are required to report outside assistance
to the Financial Aid Office; such assistance may
necessitate the revision of an existing financial aid
award.



Veterans’ Benefits

Southern New Hampshire University is approved for
the education of veterans and the children of veterans.
Questions regarding benefits for veterans should be
directed to the Registrar’s Office. Each new veteran
should submit:

* an application for admission.

* aregistration form for the next term.

* an official high school transcript or copy of GED
test scores.

* official university transcripts, if any.

* acopy of DD-214 and any service school data.

* the necessary Veterans Association paperwork.

Veterans enrolling under the G.IL Bill for the first time
may experience a delay of up to two months before they
receive their first checks. Veterans should contact the
Veterans Affairs Office if no check has been received by
the seventh week of a term.

If a veteran student is transferring directly from
another school where he or she had been using VA
benefits, the student should ensure that the other school
promptly notifies the VA of his or her effective date of
termination.

Students must notify the registrar of any past
university credits that are transferable to Southern New
Hampshire University. If, after two terms, the veteran
does not supply the required official transcripts of past
studies, he or she will be certified only for the cost of
courses. In the Division of Continuing Education, two
courses per eight-week term constitute a full-time
academic load and qualify the veteran for full-time
benefits.

New veteran students should matriculate
immediately and select their degree programs.
Becauseof VA regulations pertaining to certifications,

a non-matriculated student will not be certified for
educational benefits after two terms of attendance.

Veteran students who take courses that are not
applicable to or not required for their chosen degrees
will not be certified to the VA for those courses. In order
to maintain full-time status, veterans may take courses
outside their majors only in the last term before
graduating.

The VA requires strict compliance with a number of
other regulations, including maintenance of satisfactory
academic progress and notification of any status changes,
such as withdrawal from a course. It is the veteran’s
responsibility to be aware of all VA regulations that affect
his or her educational program.

Selection Criteria

Southern New Hampshire University participates in
Federal Title IV student aid programs and utilizes the
required federal methodology for determining student
eligibility for federally funded assistance.

For dependent students, an estimate of the parents’
contribution toward education expenses is made based
on their income and assets. Taxes, medical expenses and

other family liabilities also are taken into account. The
student’s income and assets are considered in estimating
the total family resources that may be utilized to meet the
cost of education.

For independent applicants, an estimate of the
student or family contribution is made based on the
income and assets of the student or his or her spouse.
Taxes and other liabilities are taken into consideration in
the formula.

The difference between a student’s cost of education
and the estimated family contribution and support
received from sources outside the university is the
student’s demonstrated financial need. The Financial Aid
Office attempts to fund demonstrated need through a
combination of available financial aid sources.

All information submitted in support of an
applicant’s aid request is held in strict confidence, though
the data is subject to verification through the Internal
Revenue Service. The university reserves the right and
recognizes the responsibility to cancel awards and re-bill
the student and/or parents in cases where awards were
authorized on the basis of incorrect or incomplete infor-
mation.

Standards of Satisfactory Academic Progress
for Financial Aid

The Financial Aid Office will determine academic
progress based on information contained in the student’s
academic transcript on the date of the review. A student
must meet both of the following standards in order to
continue to receive financial assistance.

Quantitative Measure

A student must have successfully completed at least
75 percent of all the credits he or she has attempted at
Southern New Hampshire University. Total credits
earned divided by total credits attempted equals the
percentage.

a. For the purpose of financial aid, a student may
attempt a maximum number of credit hours based
on his or her program of study, inclusive of reme-
dial and non-degree courses, less the total number
of credits accepted for transfer from other institu-
tions. Associate degree candidates may attempt a
maximum of 90 credits. Bachelor degree candidates
may attempt a maximum of 180 credits. Graduate
degree candidates may attempt a maximum of
eight years of study in a specific graduate degree
program.

b. Credits attempted are those for which the student
has enrolled in by the end of the add/drop
registration period.

c. Successful completion is defined as the assignment
of a passing grade to the courses attempted and
equates to the number of credits earned. Failure,
withdrawal, incomplete or other designations for
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courses attempted are not considered successful
completion.

d. Courses that are repeated will be counted in the
calculation of credits attempted. They also will
be counted as credits earned when the student
receives a passing grade.

Qualitative Measure
Graduate students must maintain a minimum
cumulative grade point average of 3.0 on a 4.0 scale.

Review Process

Individual student records will be reviewed
during evaluation periods that correspond with the
student’s academic program. Graduate students in the
Community Economic Development program will be
reviewed three times a year. All other graduate
students will be reviewed twice a year.

Enforcement

Failure to meet either the qualitative or quantitative
standards will result in the student being placed on
financial aid probation or warning until the next
evaluation period. The student will be allowed to receive
financial aid during the probation period. A student
whose academic record meets both standards will have
his or her academic eligibility for future financial aid
reinstated at the end of the probation period.

If the student still does not meet both standards, then
his or her eligibility for financial aid will be suspended. A
student whose aid eligibility has been suspended has 10
days to appeal in writing to the Financial Aid Appeals
Committee. The aid suspension may be appealed based
on undue hardship, such as student illness or injury or the
death of a relative. The student must show that the
hardship that created the poor academic performance has
been resolved and should not impede academic success in
the future. In some cases, supporting documentation may
be required.

Standards of Satisfactory Academic Progress for Financial Aid - Table

Minimum Maximum Maximum Evaluation
Cumulative Completion Attempted Period
GPA Rate Time
Associate 2.0 75% 90 credits yearly
Bachelor 2.0 75% 180 credits yearly
Graduate 3.0 75% 8 years September, March
CED 3.0 75% 8 years Sept., January, March

Employment of International Students

F-1 and J-1 students are eligible to work on
campus for up to 20 hours per week while school is in
session and full-time during breaks and an annual
vacation period. J-1 students must have their sponsors’
written approval for such employment. Opportunities
for on-campus employment often are limited; newer
students in particular may have difficulty finding such
work.

Off-campus employment for F-1 students is
possible for economic necessity or as practical training.
An F-1 student must complete an academic year
before applying for employment authorization. The

Immigration and Naturalization Service may

authorize off-campus employment if a student
can demonstrate an unforeseen change in financial

circumstances. The application must be
endorsed at the Center for International Exchange.

Practical training is a 12-month opportunity for
F-1 students to work in areas related to their fields of
study. It may be taken part-time while school is in
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session, full-time during annual vacation periods or after
studies are completed, which most students find is the
best time. Authorization must be received from the INS
120 days before employment commences and 60 days
before classes end. Students are required to obtain en-
dorsement from the Center for International Exchange.

J-1 students may work off campus if they can
demonstrate to their program sponsors that work is
necessary because of “serious, urgent and unforeseen
economic circumstances” that have come about since they
became J-1 students. Practical training for a total of 18
months may be authorized before or after studies are
completed, provided that a dean or academic advisor
recommends the specific employment.

Employment authorization must be completed and a
program extension granted before the end of the program
date on the IAP-66. Details are available from the Center
for International Exchange or the program sponsor. The
center is responsible for J-1 students who are here under a
visa certification issued by Southern New Hampshire
University.



. ADMISSION AND SERVICE TO |
STUDENTS WITH DISABILITIES

Mission and Philosophy

Southern New Hampshire University seeks to
enroll students who can present evidence that they are
able to successfully pursue its curricula. The university
seeks students of diverse backgrounds, interests and
talents. Each applicant is considered and evaluated in
terms of his or her individual qualities.

Section 504 Compliance and ADA
Compliance

Section 504 of the Rehabilitation Act of 1973
prohibits discrimination based on disability in any
program or activity that receives federal assistance.
Southern New Hampshire University intends to
comply fully with Section 504 and with the Americans
with Disabilities Act (ADA). Southern New
Hampshire University’s ADA /504 policy is
coordinated by the ADA /504 Compliance Committee,
which endeavors to ensure that reasonable accommo-
dations are made to provide program and physical
access. The university also acknowledges that learning
disabilities, as defined by Section 504, are included in
this discussion of disabled individuals.

Self-identification and Documentation of
Disabilities

While the university makes no pre-admission
inquiry about an applicant’s disability, such knowl-
edge often can be helpful in the admission process. We
recognize that to disclose any disability is a personal
choice that every applicant may exercise, and we
respect that choice. However, we encourage applicants
with hidden disabilities, such as learning disabilities,
emotional disabilities or chronic medical conditions, to
disclose such conditions and provide us with all
necessary data.

It is only through self-disclosure that the student
and the university can make informed and fair
decisions regarding the suitability of attending
Southern New Hampshire University in the pursuit of
a collegiate education. This information also is useful
in helping the faculty and staff provide the needed
services or in referring students for appropriate
services. Accommodations can be made only after the
student provides the appropriate documentation.
Documentation guidelines are available from the

coordinator of Disability Services or through the
Wellness Center.

Academic Responsibility

While personal services and aides cannot be
provided, reasonable accommodations will be made
and based on a plan developed by the disabled
student and the coordinator of Disability Services.
Such services may include the use of specialized
examination conditions, auxiliary aids and other
reasonable classroom and learning accommodations.
In all instances, the class instructor, with aid from the
appropriate support services, is responsible for
facilitating the learning and examination process.

Grievance Procedure

Southern New Hampshire University has
adopted an internal grievance procedure that
provides for prompt and equitable resolution of
complaints regarding any action prohibited by the
Americans with Disabilities Act (ADA) and by
Department of Education regulations implementing
Section 504 of the Rehabilitation Act of 1973, as
amended (29 U.S.C. 794). Section 504 states, in part,
that “no otherwise qualified handicapped individual
... shall solely by reason of his handicap, be excluded
from the participation in, be denied the benefits of, or
be subject to discrimination under any program or
activity receiving federal financial assistance...”

Complaints should be addressed to:

ADA /504 Compliance Officer

Wellness Center

Southern New Hampshire University

2500 North River Road

Manchester, N.H. 03106-1045

(603) 645-9679 * Fax (603) 645-9711

The grievance procedure requires the following:

* A complaint must be filed in writing or orally,
must contain the name and address of the
person filing it and briefly describe the alleged
violations of the regulations.

* A complaint must be filed within 30 working
days after the complainant becomes aware of
the alleged violation. (Processing allegations of
discrimination that occurred before this
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MBA Online

Students also may pursue their MBA degrees
online through our Distance Education program.
Students who wish to work toward their MBA
degrees via the Internet are advised to apply
through the Distance Education Center online at
http:/ /de.snhu.edu. Academic advising, schedules,
course descriptions, course syllabi, class registra-
tions and other services are available via the highly
supportive web environment created by innovative
Blackboard software.

Students pursing the MBA may take courses
online and in Southern New Hampshire University’s
traditional classrooms. Students who take more than
five courses online will find their center of record
officially changed to the Distance Education Center.
Distance education students must fulfill the Basic
MBA degree requirements and pass a proctored
comprehensive examination that will be adminis-
tered at the end of their programs of study. Students
may take the examination at one of the university’s
continuing education centers or obtain approval to
have it delivered by a proctor at an off-site location.
Students are responsible for all costs associated with
proctoring their exams at off-site locations.

Graduate Certificates
Graduate certificates may be pursued as
independent programs of graduate study by

(GRADUATE

students who already possess graduate business
degrees and wish to enhance or update their skills
in specific business disciplines and by students
who hold bachelor’s degrees and have the
necessary educational background and professional
experience. MBA degrees and graduate certificates
may be pursued concurrently.

Successful completion of a certificate program
requires that the student maintain a GPA of at least
3.0 and earn a maximum of one grade of “C+” or
lower.

MBA with Graduate Certificate Option
Students seeking an MBA with a graduate
certificate must:

* Complete a minimum of 16 courses, including
12 core courses. The overall GPA must be a
minimum of 3.0 with no more than two
completed course grades of “C+” or lower.

* Earn only one course grade of “C+” or lower
in a certificate course. Students must maintain
a minimum GPA of 3.0 in certificate courses.

* Students should confirm with an advisor the
minimum time they will have to complete a
particular graduate certificate given their
individual circumstances.

* Students may transfer a maximum of six
graduate credits earned at other institutions
into their degree programs at Southern New
Hampshire University. Only three of the
transferred credits may fulfill graduate
certificate elective requirements.

CERTIFICATES

Note: Many of the listed electives require prerequisite course work. Please reference the course listings section for

prerequisites.

Note: Pursuit of an MBA and two graduate certificates requires a minimum of 20 courses. The School of Business
cannot guarantee against scheduling conflicts for students who are pursuing two graduate certificates simul taneously.

Graduate Certificate in Accounting
Courses required for the certificate-only option:

ACC510  Managerial, Budgeting and Cost Accounting I
ACC600  Managerial, Budgeting and Cost Accounting IT

ACC610  Financial Reporting I
ACC620  Financial Reporting II
ACC630  Financial Reporting III
ACC640  Auditing

ACC690  Advanced Topics in Financial Reporting

TAX650 Federal Taxation of Individuals
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grievance procedure was in place will be
considered on a case-by-case basis.)

* The ADA/504 Compliance Officer or his or
her designee will conduct an investigation, as
may be appropriate, following the filing of a
complaint. These rules contemplate informal
but thorough investigations, affording all
interested persons and their representatives, if
any, an opportunity to
submit evidence relevant to the complaint.

e The ADA/504 Compliance Officer will issue
written determination as to the validity of the
complaint and a description of the resolution,
if any, and forward a copy to the complainant
no later than 15 working days after the
complaint is received.

* The ADA/504 Compliance Officer will
maintain the files and records of Southern
New Hampshire University relating to the
complaints filed.

The complainant can request a reconsideration of
the case in instances where he or she is dissatisfied
with the resolution. The request for reconsidera-
tion should be made within 10 working days to
the ADA /504 Compliance Committee, which will
involve other university officials as deemed
necessary.

The right of a person to a prompt and equitable
resolution of the complaint filed hereunder will
not be impaired by the person’s pursuit of other
remedies, such as the filing of a Section 504 or
ADA complaint with the responsible federal
agency or department. Using this grievance
procedure is not a prerequisite to the pursuit of
other remedies.

These rules will be construed to protect the
substantive rights of interested persons, meet the
appropriate due process standards and assure that
Southern New Hampshire University complies
with the ADA and Section 504 and their imple-
menting regulations. Any of the above time frames
for the university may be extended if it is deter-
mined that there are extenuating circumstances.

School of Business — Academic Programs
and Requirements

Academic Calendar
TermI September 10 - December 1, 2001

Term IT* December 3, 2001 - March 9, 2002
Term Il March 18 - June 8, 2002
TermIV ~ June 10 - August 24, 2002

*Holiday, December 23, 2001~ January 6, 2002

Note: The Brunswick, Maine, Continuing Education
Center offers the MBA in a nine-week format with
varied start times. Please contact that center directly
for details.

Master of Business Administration Degree
The MBA program is designed to prepare
students for middle and senior management
positions. The Basic MBA program requires 14
graduate courses (42 credits), including 12 core
courses and two electives. Students who did not
complete specified business courses as undergradu-
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ates or do not have the equivalent work experience may
need additional background courses before beginning
the program.

Required Courses
ACC500  Managerial Accounting
IT500 Information Technology

ECO500  Managerial Economics

FIN500 Financial Management

HRM500 Human Behavior in Organizations

INT610 Multinational Corporate
Environment

MBA500  Research Methods in Business

MBA510  Quantitative Analysis for
Decision-Making

MBAG600  Production and Operations
Management

MBAG670  Business, Government and the
Environment

MBA700  Strategic Management

MKT500  Marketing Strategies

and two graduate business electives (or MBA740
Thesis Option)



Graduate Certificate in Artificial
Intelligence/Expert Systems

Courses required for the certificate-only option:

IT510 Advanced Computer
Information Systems

IT650 Principles of Database Design

IT660 Artificial Intelligence

IT690 Building Knowledge-based
Expert Systems

IT750 Projects in Artificial Intelligence/
Expert Systems

Note: IT750 is offered every other year.

Graduate Certificate in Information Technology

Courses required for the certificate-only option:

IT510 Advanced Computer Information
Systems

IT600 Operating Systems

IT610 Object-Oriented Systems Analysis

IT620 Object-Oriented Systems Design

IT650 Principles of Database Design

Graduate Certificate in Computer
Technology Educator

Courses required for the certificate-only option:

MBE640  Technology for Teachers 1

MBE641  Technology for Teachers 2

MBE642  Computer Teachers Toolbox

MBE700  Student Teaching (6 credits)

Students must pass the PRAXIS I Pre-Profes-
sional Skills Test to be recommended for certifica-
tion by the state of New Hampshire.

Graduate Certificate in Database
Management and Design

Courses required for the certificate-only option:

MBA510 Quantitative Analysis for
Decision-Making

IT510 Advanced Computer Information
Systems

IT600 Operating Systems

IT610 Object-Oriented Systems Analysis

IT620 Object-Oriented Systems Design

IT630 Computer Simulation and
Modeling

IT640 Data Communications and
Networking

IT650 Principles of Database
Applications

IT655 Advanced Database Applications

IT658 Object Database Design and
Management

IT665 Client/Server Systems
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Graduate Certificate in Finance

Courses required for the certificate-only option:

MBA510  Quantitative Analysis for
Decision-Making

ACC500 Managerial Accounting

FIN500 Financial Management

FIN610 Short-term Financial Management

FIN640 Investment Analysis and Portfolio
Management

INT620 Multinational Corporate Finance

and two finance electives

Graduate Certificate in Health Administration
Courses required for the certificate-only option:
HRM500 Human Behavior in Organizations
HRM510 History and Functions of U.S.

Health Systems
HRM630 Topics in Health Administration
HRM700 Seminar in Health Administration
MBA670  Business, Government and the
Environment
and any one of the following:
ACC500  Managerial Accounting
FIN500 Financial Management
HRM600 Human Resource Management
HRM610 Labor Relations and Arbitration
MBA660 Management of Not-for-Profit
Organizations*
MKT500  Marketing Strategies
MKT660  Marketing Strategies for Not-for-
Profit Organizations*
*One of these two courses is recommended as an
elective for health practitioners who work in not-for-
profit organizations.

Graduate Certificate in
Hospitality Administration
This certificate is intended to be taken as a
specialty after completing the MBA degree program.
Courses required for the certificate-only option:
ACC500  Managerial Accounting
FIN500 Financial Management
MBA510  Quantitative Analysis for
Decision-Making
MBA670  Business, Government and the
Environment
MKT500  Marketing Strategies
HOS550  The Managerial Role of
Hospitality, Tourism, Leisure and
Recreation
HOS640  International Hospitality
Operations
HOS680  Hospitality Entrepreneurship
and Development
HOS685  Consulting Projects in Hospitality,
or Leisure and Recreation
Management
HRM670  Leadership



Graduate Certificate in Human Resource
Management

Courses required for the certificate-only option:

HRM500  Human Behavior in Organizations

and one of the following two:

HRM600 Human Resource Management

HRM690  SHRM Training Program plus
3-credit Independent Study

and any four of the following:

HRM610  Labor Relations and Arbitration

HRM620  Compensation and Benefits
Management

HRM650  Service Management

HRM660  Redesigning Middle Management

MBA670  Business, Government and the
Environment

MBA610  Business Law

MBA660 Management of Not-for-Profit
Organizations

MBE670  Training and Development in
Organizations

Graduate Certificate in International Business
Note: In addition to selected campuses, this
program is also available via Distance Education.

Courses required for the certificate-only option:

INT610 Multinational Corporate
Environment
INT700 Multinational Business Strategy
and any three international business courses,
except INT750 Seminar in Multinational Business.

Graduate Certificate in Marketing

Courses required for the certificate-only option:

MKT500  Marketing Strategies

And any four of the following:

MKT610  Advertising Management

MKT620  Consumer Behavior

MKT630  Market Research

MKT640  Industrial Marketing

MKT660  Marketing Strategies for
Not-for-Profit Organizations

MKT670  Product Management

MKT680  Logistics/Distribution
Management

MKT690  Contemporary Corporate Public
Relations

MKT691  Writing for Public Relations

INT640 Multinational Market Strategies

SPT500 Sport Marketing

HRM 650 Services Management

MBA 630 Entrepreneurship and Small
Business Management

MBA 680  Franchising

Graduate Certificate in
Operations Management
Courses required for the certificate only option:
MBA510  Quantitative Analysis for
Decision-Making
MBA600  Production and Operations
Management

MBA620  Quality Control and Improvement

MBA690  Topics in Operations Management

And any two of the following electives:

ACC600  Managerial, Budgeting and

Cost Accounting II
FIN630 Capital Budgeting and Financing
IT630 Computer Simulation and
Modeling
HRM600 Human Resource Management
INT600 Multinational Corporate
Management

MKT640  Industrial Marketing

MBA710  Internship

MBA750  Independent Study

Or other electives with permission of the dean

Note: Many of.the listed electives require
prerequisite course work. Please reference the
course listings section for prerequisites.

Note: While the graduate certificate in opera-
tions management can be taken as a stand-alone
program, it is designed to be taken in conjunction
with the MBA.

Graduate Certificate in
School Business Administration
Courses required for the certificate-only option:
HRMS500  Human Behavior in Organizations
HRM610 Labor Relations and Arbitration
MBE710  Seminar for School Business
Administrators I
MBA715  Seminar for School Business
Administrators II
MBE720  Seminar for School Business
Administrators III
Note: Students must pass the PRAXIS I Pre-
Professional Skills Test to be recommended for
certification in the state of New Hampshire.
Also note: The school business administration
graduate certificate program is offered every other
year and currently is projected for 2003.

Graduate Certificate in Sport Administration
Courses required for the certificate-only option:
SPT500 Sport Marketing
SPT510 Sport in Society
SPT600 Management of Sport

Organizations
SPT700 Seminar & Principles of Sport
Administration

And one graduate business elective
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Graduate Certificate in Taxation

Courses required for the certificate-only option:

TAX650  Federal Taxation of Individuals

TAX655  Federal Income Taxation of Corporations and Partnerships;
Estate and Gift Excise Tax

TAX665  Estate and Gift Taxation

TAX670  Tax Research Methodology/Practices and Procedures

TAX700  Special Topics in Taxation

Note: The taxation certificate program is offered every other year and is projected for'2002.

Graduate Certificate in Telecommunications and Networking
Courses required for certificate-only option:
MBA510  Quantitative Analysis for Decision-Making

IT510 Advanced Computer Information Systems

IT600 Operating Systems

IT630 Computer Simulation and Modeling

IT640 Telecommunications and Networking

IT645 Local Area Network Design and Implementation
IT646 Internet and Intranet Systems Architecture

IT650 Principles of Database Design

IT665 Client/Server Systems

Graduate Certificate in Training and

Development
Courses required for the certificate-only option:
HRM500 Human Behavior in Organizations
HRM600 Human Resource Management
MBE610  Improvement of Instruction
MBE670  Training and Development in Organizations
MBE690  Seminar in the Learning Environment
MBE691  Training and Development Seminar
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The Master of Science Degree
in Accounting
The MS in accounting curriculum offers
concentrated studies in accounting as preparation
for qualification as a certified public accountant and
for a broader-based study of management related to
the application of accounting theory. The MS in
accounting requires 17 graduate courses (51 cred-
its). Some students may be required to satisfy
additional background course requirements that
may be waived based on undergraduate courses
completed or equivalent work experience.
Required Courses
ACC510  Managerial, Budgeting
and Cost Accounting I
ACC600  Managerial, Budgeting
and Cost Accounting II
ACC610  Financial Reporting I
ACC620  Financial Reporting II
ACC630  Financial Reporting III
ACC640  Auditing
ACC670  Accounting Information Systems
ACC690  Advanced Topics in Financial
Reporting
ACC700  Seminar in Accounting Topics
FIN500 Financial Management
HRM500 Human Behavior in Organizations
MBA500  Research Methods in Business
MBA510  Quantitative Analysis for
Decision-Making
MBA600  Production and Operations
Management
MBA610  Business Law
TAX650  Federal Taxation of Individuals
TAX655  Federal Income Taxation of
Corporations and Partnerships;
Estate and Gift Excise Tax

Master of Science Degree in Accounting
(undergraduate accounting majors only)

Students with bachelor’s degrees in accounting
will be considered for acceptance in this program.
Requirements for acceptance include a minimum
GPA of 3.0 in undergraduate accounting courses
and a review of the applicant’s background. Stu-
dents in the program are required to take ACC620,
ACC645, ACC660, ACC670, ACC680, ACC690,
ACC700, MBA500 and a minimum of two additional
courses.

An assessment is made upon admission to
determine which of the following graduate courses a
student may be required to take: ACC600, ACC610,
ACC640, FIN500, MBA610, TAX650 and TAX655.
Determinations will be based upon undergraduate
courses taken, grades received and/or work
experience. Students who have not completed
courses in quantitative methods, operations
management and organizational behavior will be
required to take the undergraduate or graduate
equivalent. This program is designed to meet the
American Institute of Certified Public Accountants’
“150 Hour” recommendation.

The Master of Science Degree in
Business Education

The MS in business education provides business
educators with advanced professional knowledge
and skills. It requires the completion of 10 graduate
courses (30 credits) and can be combined with a
graduate certificate specialization, which requires a
minimum of 12 graduate courses (36 credits). Note:
In addition to selected campuses, this program is
also available via Distance Education.

Required Courses

MBA500  Research Methods in Business

MBE600  Current Literature

MBE610  Improvement of Instruction

MBE620  Curriculum Development

MBE640  Technology for Teachers 1

And two education electives, two business
electives and one additional education or business
elective.
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Areas of Certification
* Comprehensive Business Education
* Comprehensive Marketing Education

To be recommended for certification by the state
of New Hampshire in either of these areas, a student
must successfully complete the basic MS in business
education program and:

* Complete MBE650 and MBE700.

* Document at least 2,000 hours of past work
experience in the field (business and/or
marketing) of certification.

¢ Successfully pass the PRAXIS I Pre-
Professional Skills Test.

* Meet other competencies as determined by the
dean.

The Master of Science Degree in
Information Technology

The MS in IT is designed for students who wish
to pursue a career in the analysis, design and
management of computer-based information
systems. This is a 16-course (48-credit) program that
will meet the needs of students currently involved in
computer-related occupations and of those who
wish to move into the field from another career
specialty. A minimum of 18 courses is required for
students seeking an MS in IT and a graduate
certificate.

The goals of the MS program in IT are to:

* establish a firm foundation in the theory and
practice of computerized information system
analysis, design and management.

* expose students to the most current tools and
approaches.

* enable students to develop additional
technical competency through internships and
concentrations within the curriculum.

Required Courses
ACC500  Managerial Accounting

IT510 Advanced Computer Information
Systems

IT600 Operating Systems

IT610 Object-Oriented Systems Analysis

IT620 Object-Oriented Systems Design

IT630 Computer Simulation and
Modeling

IT640 Data Communications and
Networking

IT650 Principles of Database Design

IT700 Projects in Computer Information
Systems

FIN500 Financial Management
HRM500 Human Behavior in Organizations
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MBAS510  Quantitative Analysis for
Decision-Making
MBA600  Production and Operations
Management
And three IT electives
AIl MS in IT students must complete a
comprehensive examination.
Note: G5B460 is a required foundation course
for students who do not already have six credits of
visual programming.

The Master of Science Degree in Finance

The MS program in finance combines
management and finance courses to give students a
comprehensive professional education. The program
requires 19 courses (57 credits). The program’s
finance offerings are designed to impart the tools
and knowledge needed for analysis, decision-
making and management in a wide variety of
organizations, including non-financial corporations,
banks, insurance companies, investment firms and
government units.

Required Courses

ACC500  Managerial Accounting

IT500 Computer Information Systems

HRM500  Human Behavior in Organizations

MBA500  Research Methods in Business

MBA510  Quantitative Analysis for
Decision-Making

MBA600  Production and Operations
Management

MKT500  Marketing Strategies

ECO500  Managerial Economics

ECO610  Fiscal and Monetary Policies
and Practices

INT610 Multinational Corporate
Environment

INT620 Multinational Corporate Finance

FINS500 Financial Management

FIN610 Short-term Financial Management

FIN620 Money and Capital Markets

FIN630 Capital Budgeting and Financing

FIN640 Investment Analysis and
Portfolio Management

FIN700 Seminar in Finance

And two finance or economics electives

The six elective credits may be satisfied with a

thesis or internship option.



The Master of Science Degree in
Hospitality Administration

The School of Hospitality, Tourism and Culinary
Management and the School of Business have
developed a program leading to the master of
science in hospitality administration. The 14-course
(42-credit) program provides students with the
leadership and management competencies needed
for career advancement. Graduates are prepared for
positions in general management, multi-unit
management and corporate management in the
world’s largest service industry. The MS in
hospitality administration is for students who
have completed undergraduate degrees in hotel
and restaurant management, tourism management,
leisure and recreation or related fields.

Required Courses

ACC500 Managerial Accounting

IT500 Computer Information Systems

FINS00 Financial Management

HOS550  The Managerial Role of
Hospitality, Tourism, Leisure
and Recreation

HOS640  International Hospitality
Operations

HOS680  Hospitality Entrepreneurship
and Development

HOS685  Consulting Projects in Hospitality,
Tourism or Leisure and
Recreation Management

HRM650  Service Management

HRM660 Redesigning Middle Management

HRM670  Leadership

MBAS500  Research Methods in Business

MBA510  Quantitative Analysis for
Decision-Making

MBA670 Business, Government and the
Environment

MKT500  Marketing Strategies

The Master of Science Degree in

International Business

The MS program in international business is
designed to prepare students for positions of
leadership in the international operations of
multinational corporations. The 14-course
(42-credit) program is designed to teach students
how to direct and manage businesses in a
multinational environment with different political,
economic, financial and regulatory systems.

Required Courses

ACC500  Managerial Accounting
ECO500  Managerial Economics

FIN500 Financial Management

INT600 Multinational Corporate
Management

INT610 Multinational Corporate
Environment

INT620 Multinational Corporate Finance

INT640 Multinational Market Strategies

INT650 International Trade and
Competitiveness

INT660 International Negotiations

INT700 Multinational Business Strategy

INT750 Seminar in Multinational Business

MBA510  Quantitative Analysis for
Decision-Making

MKT500 Marketing Strategies

And one of the following;:

INT655 Understanding Emerging Markets

INT675 International Corporate
Governance and Control

ECO610  Fiscal and Monetary Practices
and Policies

The Master of Science in
Sport Administration

The academic field of sport administration trains
and develops practitioners for employment in the
sport and entertainment industry. This exciting
industry encompasses a wide range of careers, from
professional and recreational facilities management
to sporting goods manufacturing. The MS in sport
administration requires 14 courses (42 credits) and
combines courses related to sport administration
with the core courses from the MBA program. This
is a unique joint venture not found in most sport
administration programs in the United States.

Required Courses
ACC500  Managerial Accounting
IT500 Computer Information Systems
FIN500 Financial Management
HRM500 Human Behavior in Organizations
HRM670  Leadership
MBA500  Research Methods in Business
SPT500 Sport Marketing
SPT510 Sport in Society
SPT600 Management of Sport
Organizations
SPT610 Sport Law
SPT700 Seminar & Principles of
Sport Administration
One graduate business elective
And a six-credit internship, MBA740 Thesis
Option or two additional electives with approval.
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Second Degrees

Students who wish to earn a second master’s
degree through the School of Business are required
to take a minimum number of graduate courses
beyond the first degree. The minimum number
depends on the degrees being pursued. All other
requirements in the second degree program also
must be satisfied. Students considering this option
should meet with an advisor to determine specific
additional requirements.

Foreign students seeking a second degree also
must obtain a new visa eligibility certificate (I-20 or
IAP-66). This ordinarily will require new statements
of financial responsibility and a letter that authorizes
the program change. Students should contact the
Center for International Exchange for specific
requirements.

Thesis Option

Students may choose to pursue a thesis option,
which is supervised by a faculty member once it is
approved by the dean of the School of Business.
Students may substitute six credit hours for two
elective courses in the MBA or MS programs in
business education, information technology, finance
and sport administration.

Internships

Internships for credit are available to full-time
degree candidates and must be approved by faculty
members. These internships supplement traditional
classroom experience. In many cases, compensation
is not awarded. Schedules are flexible and arranged
to best suit the needs of students and employers.

The Career Development Center staff actively
seeks internship opportunities for all eligible
students. Each candidate must submit a formal
application, a resume and a letter of intent to the
School of Business academic coordinator’s office
during the first two weeks of the term to set the
placement process in motion. Once approved to
participate in the program, the applicant must meet
with a member of the CDC staff.

Foreign students in F-I status must have
authorization from the Center for International
Exchange prior to beginning their work experience
and must have completed nine consecutive months
as full-time students. J-1 students must have a
recommendation and description of training
objectives from the school dean or their advisors in
order to obtain sponsor approval for specific
employment. J-1 students whose IAP-66s were
issued by Southern New Hampshire University
should contact the Center for International
Exchange; other J-1 students should contact their
sponsors.
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Doctoral Programs

The Doctor of Business Administration (D.B.A.)
in International Business and the Doctor of
Philosophy (Ph.D.) in Community Economic
Development are offered to qualified students.

The Doctor of Business Administration (D.B.A.) in
International Business

The D.B.A. in international business trains highly
qualified individuals for careers in academics,
consulting environments and multinational
corporations. Such positions require a theoretical
understanding of global business operations and a
strong interest in applied research. The program
strives to meet the interests and needs of full- and
part-time students and is flexible enough to
accommodate the professional life circumstances of
the adult learner. The program also is geared toward
international students who are interested in teaching
and researching in their own countries.

Program requirements for entering the
dissertation stage:

1. Students must have completed coursework
equivalent to that required for the master of
science in international business program at
Southern New Hampshire University. Students
with master’s degrees from other institutions
must discuss their academic and professional
backgrounds with faculty advisors to determine
prerequisite coursework.

2. Doctoral students must complete two advanced
research methods courses, DOC800 Advanced
Quantitative Analysis I and DOC810 Advanced
Quantitative Analysis II.

Required Doctoral Courses

INT750 Seminar in Multinational Business
INT800 Foreign Direct Investment

INT810 Privatization

INT820 Seminar in Multinational Finance

INT840 Seminar in Multinational
Marketing

INT850 Seminar in Global Business
Strategy

3. Minor field of specialization: Students and
faculty mentors design a minor area of
specialization that must include at least four
upper-level courses. These could include such
fields as finance, accounting, information
technology, marketing or community economic
development.

4. Students must demonstration competency in
one foreign language.



5. Comprehensive examination: Upon the completion of all course work, doctoral students must sit for a
series of comprehensive examinations in international business, research methodology and their minor
fields of specialization.

Dissertation Stage

Students enroll each term in the doctoral dissertation colloquium. The dissertation is based on a student’s
research and is expected to make a contribution to his or her field of study. Each student is assigned a committee,
which normally is comprised of two faculty members from the international business area, one from the second
field of specialization and one who specializes in research methodology.

Doctoral Colloquiums

Doctoral colloquiums provide a forum for students to discuss their dissertation research and help monitor
their progress in completing their dissertations. Once a student completes the research and the final draft and
receives approval from the dean, he or she will give an oral presentation to the committee and any other
interested individuals. Students must receive approval from all members of their dissertation committees in order
to successfully complete the doctoral program.

For more information about the
D.B.A. in international business, please contact:
Dr. Massood Samii,
International Business Chair
Southern New Hampshire University School of Business
2500 North River Road
Manchester, N.H. 03106-1045
(603) 644-3102 » Fax (603) 644-3150.
www.snhu.edu

Information about Southern New Hampshire University
School of Business graduate programs is available on
our web site at http:/ /www.snhu.edu.
Inquiries and requests for application materials may be directed to:
Dean
Southern New Hampshire University School of Business
2500 North River Road
Manchester, N.H. 03106-1045 (USA)
(603) 644-3102 * Fax (603)-644-3150
Inquiries also may be directed to the directors of our Continuing Education centers.
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ADMISSION

Master’s Degrees

We invite applications from students who have
bachelor’s degrees from accredited institutions. While
many of our students have work experience in business
or other professional settings, we also encourage
applications from students who are completing their
undergraduate studies. Interviews are not required as
part of the admissions process, though we invite
students to visit the Manchester campus or the
continuing education centers they plan to attend.

Our advisors are available throughout the year

to discuss programs with students.

Application Deadlines
Master’s degrees ......... Rolling admissions
Doctoral degrees ......... May 1

Students may be admitted to a School of
Business graduate program under the
following categories:

Unconditional Admission - indicates that a student
has satisfied all specified background and other entrance
requirements for his or her chosen program of study.

Limited Admission - indicates that a student has not
met all of the requirements for admission.

Provisional Admission - indicates that a student’s
undergraduate GPA is less than 2.5. This qualification is
lifted if a student achieves “B” grades, or a 3.0 GPA, in
his or her first three graduate courses.

Unclassified Admission - indicates that a student
wishes to enroll in individual courses as a special
student. An unclassified student later may apply a
maximum of six graduate credits to one of the graduate
programs.

Unconditional admission into the MBA Program
and the MS programs in accounting, information
technology, finance, hospitality administration, interna-
tional business and sport administration
requires that the student has earned a bachelor’s degree
with a cumulative GPA of 2.5 or better, or 2.7
or better in the latter halves of their completed
undergraduate programs.

Students also must have completed the following
undergraduate courses or their equivalents and earned
grades of “C” or better:

Accounting ...........cccccceceeniunnns 6 credits
Microeconomics ....................... 3 credits
Macroeconomics ...................... 3 credits
Mathematics ........cccooeeveeeennn.... 6 credits
Statistics ......ooeecveeeeeiiieeeen, 3 credits*
Information Technology ......... 3 credits
Business Law ........ccoceeveeiennnn... 3 credits**
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*A grade of “B-” or better, earned within the past
five years, is required for the MS in finance program.

** An import/export course is required in place of
business law for the MS in international business
program. Students may satisfy the business law
requirement by taking the foundation course or by
taking the graduate course MBA610 as an elective.

The MS in information technology program also
requires:
Programming in Visual Basic®......... 6 credits

Students who have not satisfied the requirements
listed above may have to take School of Business
foundation courses.

Unconditional admission into the MS in business
education program requires that the applicant has:

* earned an undergraduate degree in a business
discipline or in business education, or has at
least one year of business teaching experience.

* earned a bachelor’s degree from an accredited
institution with a GPA of 2.5 or better, or of 2.7
or better in the latter half of the completed
academic program.

* successfully completed three credits in
accounting, computer systems technology and
statistics or their equivalents. A teaching
methodology course is recommended for
those seeking teaching certification.

Unconditional admission into graduate certificate
programs requires that the applicant has earned at
least a bachelor’s degree from an accredited institution
of higher learning. Applicants also must have
completed the following prerequisite courses or
demonstrate equivalent experience.

Certificate in accounting - six credit hours in
accounting.

Certificate in artificial intelligence/expert systems
- three credit hours in computer systems technology.

Certificate in computer technology educator -
three credit hours in computer systems technology.

Certificates in information technology or database
management and design - three credit hours in
computer systems technology. and six credit hours in
Visual Basic® programming.

Certificate in finance - six credit hours each in
accounting, economics and mathematics and three
credit hours in statistics.

Certificate in hospitality administration - designed
as a specialty for the MBA degree. Prerequisites
include six credit hours each in accounting, economics,
mathematics, statistics and completion of ACC500,
FIN500, MBA510, HRM670, MBA670 and MKT500.
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Certificate in operations management - three
credit hours in computer systems technology and six
credit hours each in economics, statistics, accounting
and mathematics.

Certificate in telecommunications and network-
ing - three credit hours each in computer systems
technology and statistics and six credit hours each in
Visual Basic® and mathematics.

Certificate in training and development - three
credit hours in accounting.

Note: Certificates in health administration,
‘human resource management, international busi-
ness, marketing, school business administration,
sport administration and taxation have no specified
prerequisites.

Courses successfully completed for a certificate
program may later be applied to a graduate degree

program.

Unclassified applicants seeking unconditional
admission must:

* hold at least a bachelor’s degree from an
accredited institution of higher learning.

* have satisfied the course background and
prerequisite requirements.

¢ submit a completed application and official
academic transcripts.

Limited Admission

When an applicant is accepted under limited
admission, deficiencies in background preparation
may be satisfied with courses offered by Southern
New Hampshire University or other institutions.
Documented employment experience and qualifying
scores on specified College-Level Examination
Program (CLEP) tests may be accepted in place of
academic preparation in some cases. More informa-
tion about CLEP tests is available at the Registrar’s
Office.

Admission — Doctoral Degrees
D.B.A. in International Business

Admission to the D.B.A. program in interna-
tional business is competitive. At minimum, an
applicant must:

* have a master’s degree in international
business, business administration or a related
field from an accredited institution and a GPA
of at least 3.5.

¢ submit a GMAT score.

* submit at least three letters of
recommendation.

* submit an essay explaining the reasons for
seeking to enroll in a doctoral program in
international business.

* pay a $25 application fee.
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The deadline to submit application forms is May
1; however, applicants are encouraged to submit
materials as soon as possible. Applications received
after the deadline will be considered only if
openings are available. Limited financial support
is available.

Graduate Management Admission Test

Applicants for the D.B.A. program in interna-
tional business are required to submit Graduate
Management Admission Test (GMAT) scores. For
more information on test dates and test center
locations, write to GMAT, Educational Testing
Service, CN6103, Princeton, NJ 08541.

Initial Enrollment

An accepted student must enroll within one
year of the date of acceptance. Those who fail to do
so will be required to resubmit application materials
and be readmitted. Readmission would require the
student to satisfy program and degree requirements
implemented after the original acceptance date.

Leave of Absence

Students are not required to be enrolled in
classes every term. However, students who fail to
enroll for four consecutive terms will have their files
deactivated. Those students must submit a Request
to Reactivate form in order to resume their studies.

The eight-year time limit for completing degree
requirements includes the terms during which
students have not enrolled in courses.

Graduation

Southern New Hampshire University awards
degrees three times a year. Students who complete
their degree requirements at the end of Term I
(September - December) are awarded their degrees
in January. Students who complete their degree
requirements at the end of Term II (December -
March) are awarded their degrees in May. Students
who complete their degree requirements at the end
of Term Il or IV (March - August) are awarded
their degrees in September. Students are responsible
for petitioning to graduate. Petition-to-graduate
forms, available at all Continuing Education Center
advising offices, should be submitted with the
appropriate graduation fee according to the
following schedule:

September graduation -

submit petition before April 1.

January graduation -

submit petition before July 1.

May graduation -

submit petition before October 1.



Students must submit petition-to-graduate forms for
doctoral degrees, master’s degrees and graduate certificates.
Students receiving only graduate certificates are not required
to pay the graduate fee.

The graduation ceremony is held in May. Students with
conferred degrees from the previous September and January
and the current May are invited to participate in the ceremony,
traditionally held on the main campus in Manchester, N.H.

Master’s Degrees
Tuition and Fee Schedule — 2001-2002

Graduate course tuition ..................cc.cec.... $1,260 per course
Distance Education course tuition............. $1,320 per course
Foundation course tuition (12 weeks) ...... $1,260 per course
Foundation course tuition (6 weeks)........... $630 per course
Books and materials (per year) ..............cc.cccc.... $1,200-1,500
Graduationifeef bt il SIDINI Rt $85
lzackingsfeel(Manchester) Rttt SRS s S st $35
Full-time student fees

N LV By e e i R $215

@ompu tersieofst Senes TG Rl S St S e $325
Campus Housing

plownhouselt =B aai e e san o $2,116 per term

Residence Hall (single) .........c.c..cccouvun... $2,012 per term

Residence Hall (double) ........................ $1,606 per term
Campus Meal Plan

flownhousessss s it itein didac-onil $465 per term

ResidenceikallF s tat e et $820 per term

Full-time students may register for up to four courses per
term. Part-time students may register for up to two courses
per term. Permission of the dean is required to exceed these
numbers.

Tuition and Fee Schedule
Doctoral Degrees 2001-2002 - D.B.A and Ph.D.

Full-time and part-time .................c.ooceo... $3,087 per course
Dissertation Colloquium ...........c..cc..c.cooc.... $2,000 per term
Books and materials (per year) .............c..c.c.cc.... $1,000-1,500
Applicationsfeers i i iuine it e eiee Rl el $25
Tuition deposit (non-refundable) ..........c.cccccoeveriernnnnnn. $200

Full-time students may take six doctoral credits per term
and also may enroll in one prerequisite or enrichment course
per term. International business doctoral students and interna-
tional track community economic development doctoral
students typically enroll in three terms per academic year.
Community economic development doctoral students follow-
ing the weekend track typically enroll in two terms per
academic year. There is an additional fee of one-half the
mastet’s per-course tuition for full-time students who wish to
take a second prerequisite or enrichment course. The disserta-
tion colloquium fee is assessed each term after completion of
all doctoral course work.

Part-time students take three doctoral credits per term and
typically enroll in three terms per academic year. There is an
additional fee of one-half the master’s per-course tuition for
part-time doctoral students who wish to take a prerequisite or

enrichment course. The dissertation colloquium fee
is assessed each term after completion of all
doctoral course work.

Doctoral students come under the same
withdrawal and refund policies as all other gradu-
ate students. Please see the withdrawal and refund
policies for details.

Note: International applicants are required to
provide documentation of their ability to meet the
costs of the program. These costs are indicated on
the I-20 form. The costs may appear to be some-
what higher than the total of tuition and room and
board because they also include general living
expenses such as medical insurance, textbooks,
pocket money, etc.

Deposits
Tuition deposit

Following acceptance, full-time students are
required to make a non-refundable tuition deposit
of $100 for domestic students and $250 for interna-
tional students.

Housing deposit

A non-refundable $100 housing deposit is
required of students who wish to reside on cam-
pus. A $100 damage deposit also is required.

Payment Policy
Full-time Domestic Students

Full payment of current bills is due on the
appropriate due date. Non-payers will be placed on
a payment plan with associated enrollment fees
and will sign a promissory note. Students with
outstanding balances or who are past due on
payment plans will be prevented from starting
subsequent terms.

Full-time International Students

Full payment of current bills is due on the
appropriate due date. After the initial academic
year and at the sole discretion of the university,
international students may be provided a payment
plan along with a promissory note. Students with
outstanding balances or who are past due on
payment plans will be prevented from starting
subsequent terms.

Part-time Students

First-time students must pay 50 percent of
initial enrollment charges at the time of registration
unless a student falls under direct billing eligibility,
which requires that a verification letter from an
employer be on file before registration, or a student
has completed financial aid forms and is expected
to be eligible for such aid. Payment of the
remaining 50 percent of initial charges is due

within 30 days of the close of that term. 4



Continuing students may enroll in successive terms
without making initial payments, but full payment for the
previous term is due within 30 days of the its close.
Students who fail to pay their bills for the previous term
within the 30-day window will be assessed a $50 penalty
charge.

Payment Policy- Active Duty Military

First-time students using tuition assistance must pay
100 percent of the student share of initial enrollment
charges at the time of registration, which is 25 percent of
the total enrollment charges. Payment of the remaining 75
percent of the initial term charges is due within 30 days of
the close of the term or as soon as direct payment is
received from the military.

Continuing students may enroll in successive terms
without making initial payments, but full payment for the
previous term is due within 30 days of its close. Students
who fail to pay their bills for the previous term within the
30-day window will be assessed a $50 penalty charge.

Payment- Distance Education Enrollment

Students residing outside of the United States who are
enrolling in courses via Distance Education are required to
pay 100 percent of their charges for each term at the time of
registration.

Payment Information- All Students

Students who are covered under direct billing (third-
party) sponsorship arrangements are not required to make
any payment to SNHU, as the sponsor will be billed.

Interest at the rate of 18 percent per annum on the
outstanding balance will be charged to all students except
those on active military duty and those covered under a
direct-billing arrangement. Interest charges begin to accrue
the first day of the term for which tuition is being billed.

Students receiving financial aid may use such funds to
make required payments.

Transcripts and diplomas will be withheld from any
student with an outstanding balance.

Blliing

Students wishing to participate in third-party direct
billing, in which a third party will be authorizing direct
billing from the university to the party, must first submit a
voucher to the Student Administrative Services office. The
voucher must include beginning and end dates of the
academic term, courses covered, books, insurance, other
fees covered (if any) and maximum dollar value. Payers
(employers or others) will be billed at the beginning of the
term covered by the voucher. Payment is due within 30
days of billing. Interest is waived upon confirmation of
approved authorization. Student reimbursement from an
employer (or other payer) based upon satisfactory
completion of the course or program is not considered
third-party billing.

Refund Policy

Enrolled students who withdraw from courses will be
entitled to a tuition refund based on the number of times
the class has met before the withdrawal was received.
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Students who withdraw before the first class will be
reimbursed 100 percent, before the second class, 80
percent; before the third class, 50 percent. Students
who withdraw after the third class meeting will not
receive a refund.

Students enrolled in their first term at the univer-
sity and who are recipients of Title IV federal financial
aid are eligible for a pro-rata refund through the first
four weeks of their enrollment. Southern New Hamp-
shire University complies with federal regulations to
calculate and return to recipients of Title IV funds any
award received while they are enrolled in this pro-
gram. Please contact the Financial Aid Office for
details.

Students on the university meal plan who with-
draw will be entitled to a proportionate refund of
dining hall charges upon the surrender of their univer-
sity identification cards.

Doctoral Degrees - Billing

Full-time and part-time programs (2:years)

D.B.A. in International Business

Ph.D. in Community Economic Development

Students enrolled in the full-time international
business and community economic development
doctoral programs are charged on a per-course basis.
Students typically enroll in three terms per year. Full-
time students may take six Ph.D. or D.B.A. credits per
term, while part-time students may take three Ph.D. or
D.B.A. credits per term. A doctoral student registered
for one doctoral course may take a prerequisite or
enrichment course at one-half the appropriate tuition
charge. A doctoral student registered for two doctoral
courses in a term may take up to two prerequisite or
enrichment courses at one-half the appropriate tuition
charge for each. A full-time doctoral student registered
for two doctoral courses who wishes to take more than
two prerequisite or enhancement courses in a term will
be billed the full tuition for each additional course.

Students in the Dissertation Colloquium will be
billed each term at the rate for that year after
coursework is completed. The doctoral student gener-
ally is required to register for a minimum of three
terms of Dissertation Colloquium.

Doctoral Tuition .......c.cccevevveeneennn. $3,087 per course
Dissertation Colloquium................... $2,000 per term
Texts and materials ..................ccco..... $1,000 - 1,500
Other fees: ......c..ccccoviceuvcccnncnnns $25 application fee

$200 non-refundable acceptance deposit

Financial Obligations

Students will not be permitted to receive their
transcripts, caps and gowns or diplomas until all
financial obligations have been met. Students are
charged interest on any balance that remains unpaid
beyond the start date of a new term. Students are
responsible for any cost of collections charged to their
accounts if they are not paid when due.



MASTER' S

C OURSES

Master’s Level

ACC500 Managerial Accounting (3 credits)

Students in this course study the accumulation of
accounting information. The internal use of accounting for
management planning, control and decision-making is
emphasized. Background preparation: 6 credit hours of
accounting or equivalent.

Note: ACC500 cannot be taken for credit or as an elective
if ACC510 has been completed.

ACC510 Managerial, Budgeting and Cost Accounting I (3
credits)

This is a comprehensive study of the concepts, procedures
and practices of accounting systems that are designed to
aid in the planning and control of a variety of for-profit
and nonprofit organizations. Background preparation: 6
credit hours in accounting or equivalent.

Note: ACC510 may be taken in place of ACC500 but
cannot be taken for credit or as an elective if ACC500 has
been completed.

ACC600 Managerial, Budgeting and Cost Accounting II (3
credits)

This course is a continuation of ACC510. Prerequisite:
ACC510 or ACC500 and permission of the instructor.

ACC610 Financial Reporting I (3 credits)

This course examines financial accounting theories and
practices and emphasizes asset and liability, measurement
and reporting. Prerequisite: ACC510 or ACC500 and
permission of the instructor.

ACC620 Financial Reporting II (3 credits)

This course is a continuation of ACC610. Topics include
stockholders’ equity, income measurement, income taxes,
pensions, leases and statements of changes in financial
positions. Prerequisite: ACC610.

ACC630 Financial Reporting III (3 credits)

This course examines such advanced accounting topics as
partnerships, consolidations, insolvencies, estates and
trusts. Prerequisite: ACC620.

ACC640 Auditing (3 credits)
This course is a study of the concepts and methods of
professional auditing. Prerequisite: ACC620.

ACC645 Advanced Auditing (3 credits)

This course continues the study of the concepts and
methods of professional auditing. Statistical sampling,
computer-assisted auditing, AICPA auditing standards
and professional ethics are emphasized. Computerized

case studies provide realistic exposure to the work and
responsibilities of auditors. Prerequisite: ACC 640 or
completion of an undergraduate-level auditing course with a
final grade no lower than a “B” or permission of the instruc-
tor or the area chair.

ACC660 Controllership (3 credits)

This comprehensive course is designed to help financial
managers master the technical, financial, accounting and
people management skills necessary for the job of a
corporate controller. Prerequisites: ACC600 or equivalent
and ACC620 or equivalent or permission of the instructor or
the area chair.

ACC670 Accounting Information Systems (3 credits)

This course focuses on computer-based financial
information systems and their integration into
organizations’ total information systems. Students examine
accounting systems in terms of inputs and outputs from the
viewpoints of users, controllers, auditors and designers.
Topics include computer hardware and software, systems
analysis and design, database management systems, internal
control and specific accounting and auditing computer
applications. Background information: 3 credit hours in
information technology or equivalent. Note: ACC670 is
cross-listed as IT685.

ACC680 International Accounting (3 credits)

This course focuses on accounting in the global marketplace
and reviews international accounting standards for financial
reporting and introduces and compares taxation and
financial and managerial accounting issues in the interna-
tional environment. Prerequisite: ACC500 or 6 credit hours
of undergraduate cost accounting or permission of the
instructor or the area chair. Note: ACC680 can be used as an
international business elective.

ACC690 Advanced Topics in Financial Reporting (3 credits)
This course is an examination of advanced topics in
accounting, including SEC reporting, corporations in
financial difficulty, multinational accounting and additional
consolidation reporting issues not covered in Financial
Reporting II. Prerequisite: ACC630.

ACC700 Seminar in Accounting Topics (3 credits)

This is the capstone course for the master of science in
accounting program. It surveys topics and controversies in
accounting literature to help students appreciate the
development and status of generally accepted accounting
principles. The course requires a research project and a
presentation on issues related to the practical application of
accounting principles. Prerequisite: ACC630 or ACC640.



ECO500 Managerial Economics (3 credits)

Managerial economics involves applying economic theory
and using the tools of decision science to examine how an
organization can achieve its objectives most efficiently in
the face of constraints. Background preparation: 6 credit
hours in mathematics and 3 credit hours in microeconomics,
macroeconomics and statistics or equivalent. Prerequisite:
MBA510.

ECO600 Public Finance (3 credits)

This course studies financial decision-making with respect
to expenditures in federal, state and local government
agencies and taxes, fees and money and capital markets as
sources for financing government operations. Background
preparation: 6 credit hours in economics.

ECO610 Fiscal and Monetary Policies and Practices

(3 credits)

Students in this course examine the performance of the
national economy and its impact on a firm. Students will
analyze the formulation and impact of monetary and fiscal
policies and their relationships with money and capital
markets. Background preparation: 6 credit hours in
economics.

FIN500 Financial Management (3 credits)

This course is a study of financial decision-making in a
firm, including its relationship to financial markets and
institutions. Background preparation: 6 credit hours in
economics. Prerequisite: ACC500.

FIN610 Short-term Financial Management (3 credits)
The course covers traditional working capital topics,
including liquidity analysis and management, inventory,
receivables and payables management. Additional
emphasis is given to core cash management, payment
systems and banking relationships. Other topics include
cash forecasting, short-term borrowing and risk manage-
ment. Prerequisite: FIN500.

FIN620 Money and Capital Markets (3 credits)

This course analyzes processes within the U.S. financial
system. Students study the nature of its major participants
and their objectives and procedures for assessing opportu-

nities and pricing risk. Students also analyze the role of
the financial system in the allocation of credit to different
sectors, its responsiveness to economic activity and its
continuous adaptation to changing needs. Emphasis is
placed on the role and functions of the Federal Reserve
System. Prerequisite: FIN500.

FIN630 Capital Budgeting and Financing (3 credits)

This course first addresses advanced topics in capital
investment, including determination of cash flows, capital
budgeting under risk, replacement decisions and inflation
and capital decisions. The second half of the course
focuses on capital financing and structure and includes
topics in financial leverage, financing sources, dividend
policy, cost of capital and valuation. Prerequisite: FIN500.

FIN640 Investment Analysis and Portfolio
Management (3 credits)

Students study the techniques used to assess the value of
securities and the methods used in the management of
investment portfolios. Stocks and bonds are discussed in
terms of valuation, risk-return measurement, diversifica-
tion and other aspects of portfolio theory. Prerequisites:
FIN500 and MBA510.

FIN645 Analytical Tools in Portfolio Management

(3 credits)

This course is an application-oriented review of the
finance theory, techniques and strategies that are essential
to portfolio management. Topics include optimization
procedure, currency risk hedging, asset allocation and
others. Prerequisite: FIN640 (may be taken concurrently).

FIN660 Mergers, Restructuring and Corporate Control (3
credits)

This course expands on the traditional subject matter of
mergers and acquisitions to include takeovers and related
issues of corporate restructuring, corporate control and
changes in the ownership structure of firms. Students will
examine theoretical and applied aspects related to
restructuring activity at the global level. Prerequisite:
FINS500.

[TY
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FIN 670 Options Analysis and Financial Derivatives

(3 credits)

Modern option valuation and analysis is applied to equity
options and fixed income derivatives in this course. Applica-
tions and related topics include the term structure of interest
rates, forward contracts, futures contracts, interest rate caps,
floors and swaps and convertible bonds. Prerequisites: FIN
500 and FIN640.

FIN700 Seminar in Finance (3 credits)

This is an extensive survey of historic and contemporary
finance literature to foster in students an appreciation of the
development and current status of finance theory and issues
relating to the current financial environment, application and
practice. Students will have the opportunity to research topics
of interest. This seminar should be taken as one of the final
courses in the MS program. Prerequisites: FIN500, FIN610,
FIN630, FIN640 and INT620.

HOS550 (formerly HRM550) Managerial Role

in Hospitality, Tourism, Leisure and Recreation

(3 credits)

Students are introduced to managerial roles in the fields of
hospitality, tourism, leisure and recreation and will create a
personal portfolio of knowledge and skills that focuses on a
management career in one of these industries.

HOS640 (formerly HRM640) International

Hospitality Operations (3 credits)

The global nature of the hospitality industry continues to
expand due to the development of technology, communica-
tion, transportation, deregulation, free markets and the
growing world economy. This course expands on competen-
cies and previous experience in hospitality operations
through the application of competitive strategies, corporate
structures, planning, systems and analysis to international
hospitality operations.

HOS680 (formerly HRM680) Hospitality

Entrepreneurship and Development (3 credits)

Students in this course learn about risk and failure in the
hospitality industry and grow from the experience. The
history, development and present state of different segments
of the hospitality industry - lodging, food service and tourism
- are studied to facilitate the development of new ideas into
feasible business concepts. Students will explore theory and
focus on developing a creative and realistic business plan for
a new venture in the hospitality industry. Prerequisites:
ACC500, FIN500, MBA510, HRM670, MBA670 and MKT500.

HOS685 (formerly HRM685)

Consulting Project in Hospitality, Tourism or Leisure and
Recreation Management (3 credits)

This course serves as the capstone experience for students in
the masters in hospitality administration program. Students
undertake a consulting project with a partner organization
that is designed to synthesize previous learning and assist in
the examination of operational and functional issues to
improve the performance and effectiveness of the partner
organization. Prerequisites: ACC500, FIN500, HOS680/
HRM680, MBA510, HRM670, MBA670 and MKT500.

HRM500 Human Behavior in Organizations (3 credits)

This course is a study of individuals and groups and their
interaction. Students examine theories of motivation,
communication, leadership, power and change with
practical relation to contemporary issues. They also study
organizations for key design variables and reward systems
aimed at improved performance and organizational effi-
ciency through employee motivational programs, participa-
tive management and cooperative decision-making.

HRM?510 History and Functions of the U.S. Health System
(3 credits)

This course is an introduction to the United States’
healthcare system. It includes historical and functional
approaches to enable students who have no previous
experience in health occupations to learn more about the
development, workings, financing and problems of the U.S.
system of delivering health services.

HRM600 Human Resource Management (3 credits)

This course emphasizes the strategic role of the human
resource manager in performing functions of recruitment,
hiring, training, career development and other contempo-
rary processes within the organizational setting. It serves as
an introduction to the areas of compensation, collective
bargaining, affirmative action and other regulatory proce-
dures and requirements as they relate to contemporary
applications in organizations.

HRM610 Labor Relations and Arbitration (3 credits)

This is a study of public and private labor relations and
methods of dispute resolution that stresses labor agreement
administration, grievance procedures and arbitration. It
includes the examination of the history of union-manage-
ment relations, bargaining and negotiation strategies. The
limitations of the use of power also are studied. Prerequi-
sites: HRM500; HRM600 is recommended.

HRM620 Compensation and Benefits Management

(3 credits)

This course examines the compensation and benefits
functions within the organizational structure and ways they
impact the management function. Topics include job
analysis, surveys, wage scales, incentives, benefits, HRIS
systems and pay delivery administration. Students design a
compensation and benefits program as a course outcome.
Prerequisites: HRM500; HRM600 is recommended.

HRM630 Topics in Health Administration (3 credits)

This course focuses on developing organizational processes
and structures utilizing the Total Quality Management
approach to deliver health services that meet the needs of a
diverse clientele and a complex environment. Included are
topical presentations by health care providers that concen-
trate on the structure and delivery of quality health services.
Prerequisite: HRM500; MBA670 is recommended.

HRM650 Service Management (3 credits)

Students examine the close coordination required of
marketing, operations, finance and human resource strate-
gies to design and implement a fabled (world-) class
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delivery system. The course emphasizes developing
employees’ human and technical skills that are required to
achieve a fabled class service delivery system. The course
also analyzes operational performance for the service sector
and service support functions of manufacturers. Industries
emphasized in the course include information services,
health care, banking, transportation, distribution and retail.
(This course may be taken as one of the selections for the
marketing certificate and is recommended as an elective for
the human resource management certificate, the health
certificate and the MBA.) Prerequisite: MBA510.

HRM660 Redesigning Middle Management (3 credits)

This course addresses the 10 management roles defined by
Mintzberg and the three skill areas identified by Katz as
applied to the middle management role traditionally found
in organizations. Based on research and a review of the
literature on Total Quality Management, Reengineering and
the Learning Organization, the course will outline and
enable students to develop a new role for middle managers
in a contemporary organizational setting. Prerequisite:
HRM500 or HOS550.

HRM670 Leadership (3 credits)

This course combines theory and practice by encouraging
students to learn traditional and contemporary leadership
theories and apply them to the analysis of the behavior of
business managers, entrepreneurs and other recognized
individuals. This course includes readings, cases, exercises
and numerous examples of effective leadership models.
Areas covered include the societal evolution of leadership;
the leadership roles of strategy, vision and transformational
change; the development of leaders; the leadership respon-
sibilities of creating effective teams, organizations and
cultures; the exploration of different leadership styles; and
current popular approaches to leadership theory. Prerequi-
site: HRM500 or HOS550.

HRM690 Human Resource Certification Course

(3 Credits)

Students focus on strategic and policy issues in the field of
human resource management. Students and the instructor
will select topical areas within the field to conduct in-depth
research. Prerequisite: completion of a non-credit certifica-
tion program.

HRM?700 Seminar in Health Administration (3 credits)

This seminar focuses on the management skills needed in
the complex environment of health care provider organiza-
tions. It introduces planning strategies needed for balancing
organizational and economic factors that impact the
delivery of health care services and includes the analysis of
various concepts and principles of strategic planning and
the change process. Prerequisite: HRM630.

Note: Computer Information Systems (CIS) has been
changed to Information Technology. (IT)

IT500 Computer Information Systems (3 credits)

This course focuses on the ways information technology is

incorporated within contemporary organizations and used
to achieve a competitive advantage in the marketplace. The
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interrelationships between information technology, manage-
ment and organizations are emphasized. Management of the
system development process and the tools and methods used to
produce quality information systems also are studied. Back-
ground preparation: 3 credit hours in information technology or
equivalent.

Note: IT500 cannot be taken for credit or as an elective if IT510
has been completed. IT500 cannot be taken to satisfy an IT.
elective toward the MS IT.degree program.

IT510 Advanced Computer Information Systems (3 credits)
This course focuses on the principles and practices underlying
the analysis, design, implementation and management of
computer-based information systems. Topics include informa-
tion system development methodologies, systems planning,
requirements analysis, systems implementation, software
engineering, project management and interface, database and
process design. Background preparation: 6 credit hours in an
advanced procedural programming language (may be taken
concurrently) and 3 credit hours in computer systems
technology, or equivalent.

IT600 Operating Systems (3 credits)

This course focuses on computer architecture and the operating
systems of digital computers. Students learn about the
operational methods of hardware; the services provided by
operating systems’ software; acquisition, processing, storage
and output of data; and the interaction between computers.
Topics include two widely used operating systems, DOS and
UNIX. Prerequisite: IT510.

IT610 Object-Oriented Systems Analysis (3 credits)

This course focuses on the systems analysis tools and techniques
that underlie the development of information systems. Object-
oriented analysis is emphasized. The course examines ap-
proaches for establishing the scope of a system, capturing and
modeling information gathered during analysis and managing
and controlling project development. Students will get a
working understanding of the methods for developing and
specifying application system requirements. CASE tools will be
used to develop system models. Prerequisite: IT510.

IT620 Object-Oriented Systems Design (3 credits)

This course focuses on the principles required for developing
object-oriented information systems. Topics include the
principles of object orientation, including objects and classes,
encapsulation, inheritance, polymorphism and communication
with messages. Also covered are class hierarchies, abstract and
concrete classes, model and view separation, design patterns
and visual development. The course provides hands-on
experience with object-oriented development environments.
Prerequisite: IT610.

IT630 Computer Simulation and Modeling (3 credits)

This course focuses on the theory and practice of discrete
system simulation. Topics include simulation/modeling
techniques and methodologies illustrated by businesses and
industrial applications using ARENA, such as computer and
network modeling, inventory simulation and queuing systems.
Queuing theory applications and input/output statistical
analysis are included. Prerequisite: IT510 and MBA510.



IT640 Data Communications and Networking (3 credits)
Telecommunications is a business resource that must be well
managed. This includes the technical aspects and the
application of telecommunications technology to solve specific
business problems and enhance the strategic position of a
business enterprise. Topics include the importance of
telecommunication in today’s business environment; the
analysis, design and implementation of telecommunications
systems; the scope of the telecommunications industry and
current trends; telecommunications hardware; the OSI network
model; networking technologies; and telecommunications
software, protocols and standards. Prerequisites: IT600.

IT645 Local Area Network Design, Implementation and
Management (3 credits)

This course studies the theory and application of the design and
construction of Local Area Networks (LANs); network topol-
ogy, standards, protocols and media; network operating
systems; LAN servers and workstations; LAN application
software; network printing and management. Students learn
how to plan, install, troubleshoot and evaluate a LAN. A course
project involves building a LAN, installing hardware and
software and managing the LAN for best performance. Stu-
dents also evaluate and compare different network  operating
systems. Prerequisite: IT640.

IT646 Internet and Intranet Systems Architecture

(3 credits)

This course offers an in-depth examination of technologies and
architectures used on the Internet and a demonstration of how
these technologies can be applied to intranets. Students will
learn how computer systems interact across the Internet and
how protocols and systems are used to provide Internet
services, including World Wide Web browsing services,
electronic mail-based services, search services and database
access. Factors that affect performance, reliability and security
are studied. Prerequisites: IT640 and IT650.

IT650 Principles of Database Design (3 credits)

This course is a study of the design, development and
implementation of database management systems (DBMS)
that emphasizes relational DBMS architecture using SQL.
Students will design and implement projects and complete
case exercises as they are introduced to new developments in
database design. Prerequisite: IT510.

IT655 Database Application Development (3 credits)

This course focuses on how to develop advanced, multi-user
database applications using ORACLE. Hands-on project
work is stressed. Students will learn advanced database
administration techniques and ways to handle run-time
errors and optimize database processing by manipulating
system parameters. Prerequisite: IT650.

IT658 Object Database Design and Management

(3 credits)

This course introduces students to the methods and principles
of object databases. Students will gain an understanding of the
concepts and theories underlying the design and implementa-
tion of object database software and ways the technology can be
used to develop business applications. Prerequisite: IT650.

IT660 Artificial Intelligence (3 credits)

Students in this course study the concepts, techniques,
applications and implications of artificial intelligence theory
and technology. The course also focuses on the applications
of rule-based expert systems in business, industry and
government. Topics include knowledge representation and
acquisition, heuristic search in problem solving and game
playing, automatic deduction and Prolog. Students create
expert systems using expert shells, such as EXSYS/ReSolver.
Prerequisite: IT500 or IT510.

IT665 Client/Server Systems (3 credits)

This course focuses on the elements and methodologies used
in the development of client-server applications. Students
design and build client applications that manipulate data in a
shared database environment on a network. Topics include
user interface design, object-oriented design, data manage-
ment and data security. Theoretical concepts are reinforced
with applications. The course is project-oriented, with
students implementing projects using a front-end application
development language. Prerequisites: IT640 and IT650.

IT670 Topics in Computer Information Systems (3 credits)
This course will cover in-depth an advanced topic of current
interest in computer-based information systems. Students
will complete a paper or a project. Prerequisite: IT500 or
IT510. Additional prerequisites may be required depending
upon the course topic.

IT675 Data Warehouse Concepts and Design (3 credits)

This course presents a comparative approach to the concepts,
design, development and implementation of a Dimensional
Data Warehouse DBMS using Star schema, traditional
database design techniques and analytical Decision Support
System Data Warehouse structures. Prerequisite: IT650.

IT685 Accounting Information Systems (3 credits)

This course focuses on computer-based financial information
systems and their integration into the overall information
system of an organization. Students examine accounting
systems in terms of inputs and outputs from the viewpoint of
users, controllers, auditors and designers. Topics include
computer hardware and software, systems analysis and
design, database management systems, internal control and
specific accounting and auditing computer applications.
Background preparation: 3 credit hours in computer systems
technology or equivalent. It is recommended that IT majors
take IT510 before enrolling in IT685. Note: IT685 is
cross-listed as ACC 670.

IT688 Software Testing (3 credits)

This course offers an introduction to the fundamental theory
and concepts of testing computer software, including using a
Life Cycle methodology; reviewing the vocabulary, objec-
tives and limits of software testing; defining and reporting
software defects and designing and executing test plans.
Students also learn about the challenges facing software
testers. The course concludes with a section on managing the
software testing process. Prerequisite: IT510.
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IT690 Building Knowledge-based Expert Systems

(3 credits)

Theoretical and practical aspects of artificial intelligence
include the design, construction, implementation and
evaluation of intelligent systems. Expert systems in business,
industry and government are built using Prolog and state-of
the-art expert system shells such as EXSYS/ReSolver.
Knowledge engineering is studied along with such topics
state space search, logic programming, fuzzy logic, neural
networks and intelligent agents. Prerequisite: IT660.

IT695 Electronic Commerce (3 credits)

Students focus on the explosive field of electronic commerce
as they study the world of electronic business. The course
offers balanced coverage of technical and business topics.
Case studies and business examples provide a real-world
context as students examine successful and unsuccessful
implementation strategies. Students gain hands-on
experience in using a web development tool and learnwhat
an organization must do to effectively use e-commerce to

achieve a competitive advantage. Prerequisite: IT500 or IT
510.

IT700 Projects in Computer Information Systems

(3 credits)

This is the capstone course in the MS in IT program. It
includes a comparative study of various systems develop-
ment methodologies. A comprehensive project is required
using state-of-the-art application development tools, such
as PowerBuilder. Advanced SQL is studied along with
semantic object modeling. Current and emerging hardware
and software developments are examined. Prerequisites:
IT600, IT610, IT620, 1T630, IT640 and IT650.

IT750 Projects in Artificial Intelligence/Expert Systems

(3 credits)

This is the capstone course in the AI/ES graduate certificate
program. Using state-of-the-art expert system shells and/or
artificial intelligence programming languages, students
conduct a major project by taking a knowledge-based
problem from conceptualization to design, then to knowl-
edge engineering and finally to software development and
implementation. Students examine the latest developments
in the field and such topics as genetic algorithms, case-based
reasoning, fuzzy logic, intelligent agents and neural net-
works. Prerequisite: IT690.

INT600 Multinational Corporate Management (3 credits)
This course is an introduction to the nature of international
operations and issues of management for multinational
activities, with particular emphasis on the cultural, political,
economic and physical dimensions of foreign nations.

INT610 Multinational Corporate Environment (3 credits)
This course is a survey of economic, social and political
relationships among and within nations, and their impacts
upon corporations that operate in an international context.
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INT620 Multinational Corporate Finance (3 credits)

This course is a study of the problems of financing and
reporting international operations. The evaluation of risk
and funding strategies in international monetary relation-
ships are emphasized. Prerequisite: FIN500.

INT640 Multinational Market Strategies (3 credits)

This course involves the study of the issues involved in
identifying and developing relationships with international
markets. Prerequisite: MKT500.

INT650 International Trade and Competitiveness

(3 credits)

Students in this course examine the conceptual and practical
aspects of international trade and competitiveness. Theories
of international trade, commercial policies and ways to
improve international competitiveness are studied. Prerequi-
sites: GSB470 and ECO500 are required; ECO610 is
recommended.

INT655 Understanding Emerging Markets (3 credits)

This course is designed to examine the forces underlying the
political, economic and commercial dynamics of emerging
markets. Students are guided to identify critical strategic
issues and operating challenges in the business conditions of
emerging markets and to develop perspectives on manage-
rial issues through an in-depth analysis of cultural, political
and economic factors. This course also incorporates an
overseas trip and intensive overseas programming to
emphasize experiential learning. Prerequisite: INT610.

INT660 International Negotiations (3 credits)

The issues and problems inherent in conducting business
across different cultures are examined in this course.
Students develop skills and strategies needed for effective
negotiation with people from different cultures and societies.

INT675 International Corporate Governance and Control

(3 credits)

Students in this course will develop an expertise in the area
of international corporate governance and control and
become familiar with the research tools being used in the
discipline. Students will have the opportunity to conduct
research and present an original research paper in an area of
interest within the field. Prerequisites: FIN500 and INT610.

INT700 Multinational Business Strategy (3 credits)

This is a capstone course for the international business
certificate. The course integrates various aspects of interna-
tional business and focuses on the formulation of interna-
tional business strategy. Case studies that cut across various
functional disciplines are emphasized. Prerequisite: INT610.

INT750 Seminar in Multinational Business (3 credits)

This course focuses on current issues in international
business. It provides students with an opportunity to
research topics of interest in international business. It is
recommended that students take this as one of the last
courses in the master in international business program. This
course is required for the D.B.A. international business
program. Prerequisites: INT600 and INT610.



MBAS500 Research Methods in Business (3 credits)

This course presents an overview of the various primary and

secondary research methodologies used in the business
world and the application of statistical techniques to those
strategies. The focus of this course is the design and execu-
tion of a practical, primary research. It is recommended that

this course be one of the first three taken in degree programs

in which it is required. Background preparation: 3 credit
hours in statistics.

MBA510 Quantitative Analysis for Decision-Making

(3 credits)

This is a survey of the mathematical, probabilistic and
statistical tools available for assisting in the operation and
management of industrial organizations. Background

preparation: 6 credit hours in mathematics and 3 credit hours

in statistics, or the equivalent.

MBA600 Production and Operations Management

(3 credits)

This is a study of the concepts of production and operations
and of a variety of methods and techniques used in their
management. Background preparation: 6 credit hours in

economics. Prerequisite: MBA510 or permission of the area
chair.

MBAG610 Business Law (3 credits)

This course focuses on the theory and application of business

regulations and the laws of contracts, agency, property and
business organizations. Background preparation: 3 credit
hours in business law or the equivalent.

MBA620 Quality Control and Improvement (3 credits)

This course is designed to provide an understanding of the
design and implementation of quality control and improve-
ment systems. It is an introduction to current quality
management approaches, statistical quality control and
quality improvement techniques. ISO-9000 also will be
discussed. Case studies and the use of computer technology
will be integral to the course. Prerequisite: MBA510 or
permission of the area chair.

MBAG630 Entrepreneurship and Small Business

Management (3 credits)

This course is a study of entrepreneurship and small
businesses from a management standpoint and includes the
analysis of research, marketing, taxes, forms of business,
capital and venture capital opportunities. Students complete
areal-world project or Small Business Institute consultancy.

MBA650 Consulting (3 credits)

Students examine consulting, from defining what a consult-
ant is to analyzing the problems and expenses involved in
starting a consulting business. Topics include promotion,
establishment of a client list, computers that support
consulting and contracts.

MBA660 Management of Not-for-Profit Organizations

(3 credits)

This course is a study of planning, budgeting, control and
other management activities in the context of the not-for-
profit institution.

MBA670 Business, Government and the Environment

(3 credits)

Students investigate the nature of the environments in
which business enterprises conduct their operations in
order to determine the actual and desirable levels of
attentiveness and responsiveness of business managers to
the relationship between the enterprise and society.

MBA680 Franchising (3 credits)

Topics include research, analysis, evaluation, financing
and legal requirements of existing and potential fran-
chises. Also included are methodologies of the franchise
agreement, the operating manual, the Uniform Franchise
Offering Circular (UFOC) and research and marketing
theory and practice. Students prepare a research paper
based on a real or proposed franchise. The course also
examines international franchising. Background prepara-
tion: 3 credit hours in marketing and business law or the
equivalent.

MBA690 Topics in Operations Management (3 credits)
This course is designed to prepare students to function as
high-impact manufacturing and/or service managers. The
course theme is Total Quality Management and focuses on
manufacturing systems, quality controls and inventory
management with the goal of finding constant approaches
to productivity improvement through in-depth investiga-
tion of JIT and OPT and their adaptability to manufactur-
ing and service systems. Prerequisites: MBA600.

MBA?700 Strategic Management (3 credits)

This course includes the application of learned skills and
the testing, distillation and integration of insights gained
from previous courses and other sources. Prerequisite:
successful completion of at least 10 graduate courses, or
eight for full-time students, and MBA500, HRM500,
ACC500, FIN500, MBA510 and IT500.

MBA710 Internship (3 credits)

Internships are available for full-time students to enhance
their educational experiences through appropriate, work-
oriented activities in selected environments. Prerequisite:
minimum grade point average of 3.0, completion of at
least 18 credits and permission of a sponsoring full-time
faculty member.

MBA?740 Thesis Option (6 credits)

Students may substitute 6 hours of thesis credits for two
elective courses in the MBA, master of finance, master of
information technology or master of business education
programs. A thesis must be completed within nine months
of its approval. Prerequisite: approval from a full-time
supervising faculty member and the school dean.

MBA750 Independent Study (3 credits)

The school dean may approve an independent study
arrangement in exceptional circumstances. The arrange-
ment requires a written request and justification by the
student, identification of a supervising faculty member
and the dean’s approval.
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MBE600 Current Literature (3 credits)

This in-depth examination of current books and periodicals
familiarizes students with the latest developments in
business and business education.

MBE610 Improvement of Instruction (3 credits)

This course provides an advanced review and comparison of
business education classroom methodologies, including
simulations, role-playing and computer-based techniques.
Background preparation: 3 credit hours in accounting or the
equivalent.

MBE620 Curriculum Development (3 credits)

This course includes the design and modification of effective
business education curricula. Class members will prepare
and evaluate secondary and/or postsecondary curricula.

MBE630 Administration and Supervision (3 credits)
Students study modern administrative theories and practices
related to secondary and postsecondary business education
programs.

MBE640 Technology for Teachers 1 (formerly Technology in
Business Education) (3 credits)

This course involves the study of the use of the microcom-
puter in secondary and postsecondary business education
courses. Students are required to prepare workable programs
for business education courses and evaluate existing soft-
ware. Background preparation: 3 credit hours in computer
systems technology or the equivalent.

MBE641 Technology for Teachers 2 (3 credits)

This course is the second part of the study of the use of
technology in the secondary and postsecondary classroom.
Students are requirement to prepare workable programs for
courses and evaluate existing software. Prerequisite: MBE640
or permission of the area chair.

MBE642 Computer Teachers Toolbox (3 credits)

Students study state-of-the-art information technology tools,
resources and methodologies for the computer technology
educator. This course develops the technical competencies
certified computer teachers in New Hampshire need.
Foundational and contemporary topics range from computer
operating systems and system network administration to
end-use applications. Background preparation: 3 credits in
computer systems technology.

MBE650 Work-based Learning and Student

Organizations (3 credits)

Students investigate and discuss current issues in business
and vocational education. Topics include the effective
employment of youth organizations in a program and the
efficient operation of a cooperative work experience pro-
gram. Class members apply the principles discussed in the
course by helping to administer the N.H. State DECA Career
Development Conference.

MBE660 Mainstreaming in Business Education (3 credits)

This course provides knowledge and understanding of
exceptional children and adolescents in American schools.

50

Discussion of various handicapping conditions and strategies
for the teacher to use in dealing with these conditions is the
focus of the course. While applications to the business
education classroom are the focus of this course, it is a
generic course in the field.

MBE670 Training and Development in Organizations

(3 credits)

This course is a guide to the design, delivery and assessment
of training programs in businesses and other organizations.
Practical emphasis is placed on the development of training
programs and evaluation instruments, as well as on the use
of effective instructional methods to deliver these programs.

MBE680 Business Education at the College Level (3 credits)
Students study the philosophy and practice of business
education at the postsecondary level. This course focuses on
issues, teaching approaches and curriculum and is intended
for those with an interest in teaching at the post-secondary
level.

MBE685 Globalization in Education (3 credits)

This is an elective course that is intended to provide
educators with a global perspective in secondary and
postsecondary education. The course concentrates on
understanding the cultural, political and economic differ-
ences in countries outside of the United States. In turn, these
principles will be compared to the U.S. and integrated into
the curriculum.

MBE690 Seminar in the Learning Environment (3 credits)
This seminar is aimed at creating an understanding of the
learning environment in a profit or not-for-profit organiza-
tion. It is a required course in the training and development
certificate program. Prerequisites: MBE610, MBE670 and
HRMB600 or permission of the instructor. Note: MBE690 can
be used as an HRM elective.

MBE691 Training and Development Seminar (3 credits)

This course is an experiential seminar that serves as the
capstone for the training and development certificate
program. The class meets as a group four times during the
term. Students work independently on field-based projects.
Prerequisite: MBE690. Note: MBE691 can be used as an HRM
elective.

MBE700 Student Teaching (6 credits)

Student teaching is a practical application of the theories
learned in the business education program. The student will
be assigned to a school for one full marking period. Active
teaching of at least three class periods per day, plus other
assigned duties, will begin promptly. Students are super-
vised by the School of Business and receive a letter grade.
Students must be recommended by a screening committee
prior to enrolling in the course. Students seeking to be
approved for student teaching must provide documentation
of 20 hours of prior school visitation and/or observation
experience. Students must present passing scores on the
PRAXIS 1 examination prior to being registered for this
course.



MBE710 Seminar for School Business Administrators I

(3 credits)

This course focuses on the management skills required in the
complex environment of school business administration.
Students develop the skills that school business administra-
tors need. This serves as a prelude to the field experience in
the second semester course.

MBE715 Seminar for School Business Administrators II

(3 credits)

This course focuses on the school law and accounting
content needs of the school business administrator. Particu-
lar attention is paid to the financial accounting records and
procedures that are critical to the performance of the job of
business administrator. Background preparation: 6 credits of
accounting. Prerequisite: MBE710.

MBE720 Seminar for School Business Administrators III

(3 credits)

This course focuses on the practical application of the skills
required for certification as a school business administrator.
The major focus of the course is on gaining field experience
with a practicing school business administrator. Areas of
emphasis include budget development, contract bidding,
information processing, human resource management and
financial reporting. Prerequisite: HRM610 and MBE715 with
a minimum grade of “B.”

MKT500 Marketing Strategies (3 credits)

This course studies the process of searching for and identify-
ing prospective opportunities for establishing effective
relationships with markets and the techniques of marketing.

MKT610 Advertising Management (3 credits)

This course addresses the specific activities involved in
managing a campaign, including research, media selection,
copywriting, layouts and the role of ad agencies.
Prerequisite: MKT500.

MKT620 Consumer Behavior (3 credits)

This course addresses the psychological and sociological
foundations of consumer behavior and how firms research
these “roots” and then design strategies based on what they
learn. Prerequisite: MKT500.

MKT630 Market Research (3 credits)

This course addresses the identification of the value of
research and the problem to be resolved. Numerous math-
ematical analysis techniques and research design issues are
incorporated. Prerequisite: MKT500 and MBAS510.

MKT640 Industrial Marketing (3 credits)

This course addresses the very real distinctions of consumer
marketing and sales force management material. Prerequi-
site: MKT500.

MKT660 Marketing Strategies for Not-for-Profit Organiza-
tions (3 credits)

Students in this course apply marketing concepts and
practices to not-for-profit organizations. This course also
explores sources of financial support and strategies for their
development. Prerequisite: MKT500.

MKT670 Product Management (3 credits)

This course addresses the growing role of the product
manager within the marketing organization and his or her
role in new product development and management.
Prerequisite: MKT500.

MKT680 Logistics/Distribution Management (3 credits)
This course addresses the significant impact that distribu-
tion/logistics activities have on corporate profitability. These
activities involve physically moving raw materials, in-
process inventory and finished goods inventory from the
point of origin to the point of use. A variety of analytical
tools and techniques relevant to the field will be integrated
into the course. Prerequisites: MKT500, MBA510 and
MBA600.

MKT690 Contemporary Corporate Public Relations

(3 credits)

This course provides students with an understanding of
contemporary issues facing corporations, including consum-
erism, environmentalism and globalism and the role of
public relations in helping an organization thrive in its
environment. The four-part public relations process of
research and fact-finding, planning and programming,
implementing and communicating and evaluating is
reviewed.

MKT691 Writing for Public Relations (3 credits)

This course is designed for professionals in the marketing
and communication fields who want to improve their
writing skills in the broad arena of public communication.
The course covers the wide range of publications and
vehicles, including news releases, feature stories, electronic
media, the Internet, annual reports, brochures and other
materials used in public communication. Theoretical and
practical implications and strategy and planning are
explored. Students prepare a portfolio of work in the various
formats.

SPT500 Sport Marketing (3 credits)

This course is a survey of concepts and processes used in the
successful marketing of sport programs and events. The
case-study approach is used and special emphasis is placed
on the unique aspects of sport products, markets and
consumers.

SPT510 Sport and Society (3 credits)

Students investigate the interrelationships between sport,
culture and society in an attempt to better understand the
role and function of sport in contemporary society. Students
receive a broad overview of selected socio-cultural factors
that influence participation in sports. Major ethical issues of
sport in society will be explored. Prerequisite: MBA500

SPT600 Management of Sport Organizations (3 credits)

This course focuses on the application of management
concepts and theories to sports organizations and the sports
industry. It includes issues of organizational design, public
policy, labor relations, collective bargaining, ethical issues in
sport and the globalization of the sports industry.
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SPT610 Sport Law (3 credits)

Students learn about the law as it applies to professional
and amateur sport organizations. The course includes the
analysis of contracts, tort law, antitrust law, labor law and
collective bargaining.

SPT700 Seminar and Principles of Sport Administration

(3 credits)

This course covers the development of sport administra-
tion principles through analysis of specific issues and
problems. A seminar format is used to integrate material
from previous courses and allow students to focus on their
areas of interest. Prerequisites: SPT500, SPT510, SPT600
and SPT610 (May be taken concurrently).

TAX650 Federal Taxation of Individuals (3 credits)
This course studies the theory and practice of federal
income taxation of individuals.

TAX655 Federal Income Taxation of Corporations and
Partnerships; Estate and Gift Excise Tax (3 credits)

This course studies the theories and practices of income
taxation of corporations and partnerships and excise tax
on estates and gifts. Prerequisite: TAX650.

TAX660 Tax Factors in Business Decisions (3 credits)
This course is an introduction to tax factors that are
relevant in business and personal financial planning
decisions. This includes regular and S corporations,
partnerships, fiduciaries, tax shelters and tax research.
This course is open only to non-accounting students.
Background preparation: 6 credit hours in accounting or
the equivalent.

TAX665 Estate and Gift Taxation (3 credits)

This course deals with the federal taxation of gratuitous
transfers during a taxpayer’s lifetime and property
transfers at death. A study is made of relevant statutes
and regulations. Prerequisite: TAX650.

TAX670 Tax Research Methodology/Practice and
Procedures (3 credits)

This course explores the methods and techniques of
federal tax research. In addition, students will learn the
rules and procedures for representing clients before the
Internal Revenue Service. Prerequisite: TAX650.

TAX700 Special Topics in Taxation (3 credits)

This course offers an in-depth study of special topics in
federal taxation. Major, contemporary problem areas of
taxation are explored. Prerequisite: TAX650, TAX655 and
TAX670. -
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Doctoral Level Courses—

International Business

INT800 Foreign Direct Investment (3 credits)

This course builds on the foundations acquired in financial
management and international finance to create an
understanding of international capital markets and the
process of strategic and financial evolution that accompa-
nies international investment and international financial
market participation. Prerequisite: INT620.

INT810 Privatization (3 credits)

This course is a study of privatization, with emphasis on
the various methods, costs and benefits and long-run
implications. Students are required to research different
privatization projects for development projects using
private financing. Prerequisites: INT610 and INT700.

INT820 Seminar in Multinational Finance (3 credits)

This course is devoted to the study of advanced topics and
current research being employed in the field of multina-
tional finance and provides an opportunity for students to
explore their areas of interest in this field. Prerequisite:
INT620.

INT840 Seminar in Multinational Marketing (3 credits)
This seminar will include extensive reading of interna-
tional marketing and business literature. Major seminar
topics will include but will not be limited to counter-trade,
tariff and non-tariff barriers, cultural differences among
market segments and global versus multinational market-
ing strategies. The case method will be utilized. Class
discussions will center around the literature via assigned
journal articles. Students will prepare for and present in
class individually and in groups. International market
access will include use of the Internet. Prerequisite:
INT640.

INT850 Seminar in Global Business Strategy (3 credits)
This seminar is designed to allow doctoral students to
explore the complex problems of international business
strategy from multiple levels of analysis using both
contemporary and historical materials. The course will
include a literature review, area studies and specialized
case analysis as appropriate to illustrate specific problems
that are characteristic of the discipline. Various theoretical
methods will be compared and contrasted in order to
evaluate their ability to solve problems of particular
interest and intractability, as defined by the major authors
and practitioners in the field. Prerequisite: INT700.



Required Doctoral Courses— All Programs

DOC 800 Advanced Quantitative Analysis I (3 credits)
This is an advanced applied statistics course that is
applicable to both economics and business environments.
This course highlights matrix approach linear models,
binary and continuous response functions, model build-
ing, model diagnostics and remedial measures. Prerequi-
site: MBA 510 or equivalent determined by the area chair
of quantitative studies.

DOC 810 Advanced Quantitative Analysis II (3 credits)
This is an applied multivariate statistics course that is
applicable to both economics and business environments.
It highlights factor analysis, discriminate analysis, cluster
analysis, multidimensional scaling, canonical correlation
and MANOVA. Prerequisite: DOC 800.

DOC890 Doctoral Colloquium (3 credits)

The doctoral colloquium provides a forum for students to
discuss their dissertation research and to help monitor
timely progress toward completion of the dissertation.
After completing research and the final draft of the
dissertation and receiving approval of the chairperson, the
student makes an oral presentation defending his or her
dissertation for the committee and any other interested
individual. Approval of all members of the dissertation
committee is necessary for successful completion of the
doctoral program. Students generally register for a
minimum of three terms of doctoral colloquium.

Foundation Courses

Business foundation courses, taught in six- or 12-week
modules, are designed for students who have not satisfied
prerequisite requirements through their undergraduate
studies. Letter grades are assigned, but no credit is
awarded.

GSB400 Accounting (12 weeks)

This introduction to accounting is designed to provide
students with a basic understanding of accounting
principles.

GSB410 Microeconomics (6 weeks)

This introduction to microeconomics is designed to
provide students with a basic understanding of
microeconomic theory.

GSB415 Macroeconomics (6 weeks)

This introduction to macroeconomics is designed to
provide students with a basic understanding of macroeco-
nomic theory.

GSB420 Mathematics (12 weeks)

This introduction to mathematics is designed to provide
students with a basic understanding of mathematical
concepts.

GSB425 Statistics (6 weeks)

This introduction to statistics is designed to provide
students with a basic understanding of the statistical tools
available for use.

GSB440 Business Law (6 weeks)

This introduction to business law is designed to provide
students with a basic understanding of legal issues in
business.

GSB450 Computer Systems Technology (6 weeks)
This course is designed to be an introduction to computer
technology and information processing.

GSB460 Programming in Visual Basic® (12 weeks)

This course is designed to provide students with a
working knowledge of a high-level procedural language
and the ability to design algorithms, event-driven pro-
gramming, object-oriented constructs, user interfaces and
file management techniques.

GSB470 Foundation of Export and Import Strategies
(12 weeks)

This is an introduction to the fundamentals of export/
import strategies that focuses on documentation and
international trading laws and processes.
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Graduate Programs
Master of Science in Community Economic
Development - National (Weekend) Program

Master of Science in Community Economic
Development - International (Residential)
Program

Ph.D. in Community Economic Development

Institutes and Centers

The Microenterprise Development Institute
(MDI)

The Community Development Credit Union
Institute (CDCU)

The Center for Community Economic
Development (C-CED)

Community Outreach Partnership Center
(COPC)

The Community Development Financial
Institution (CDFI) Online Training Institute

The Financial Innovations Roundtable

The School of Community Economic Develop-
ment at Southern New Hampshire University
advocates community development as a strategy for
addressing economic problems in communities and
societies faced with changing business, social and
personal needs. Such development calls for social
and economic activities and programs that promote
total community benefit rather than individual
financial gain.

Our Mission

Low-income communities around the globe are
realizing their potential to build equitable opportu-
nities for community-based access, ownership and
control of available economic, environmental and
social resources. These community-based initiatives
are greatly impacting the economic and social health
of communities and influencing local, regional and
national policies.

The School of Community Economic Develop-
ment (CED) at Southern New Hampshire University
is at the forefront of the field. It is the nation’s first
accredited academic program to confer master of

science and doctorate degrees in community eco-
nomic development. It provides community leaders
from around the world with the capacity to make
the most difference in the economic and social well-
being of their communities.

The School of CED is committed to building on
its status as the premier global center for education,
training, research and innovative projects in com-
munity economic development. It stands at the
forefront of community economic development
curriculum, practices and theory, at home and
around the world.

Master of Science in Community Economic
Development National (Weekend) Program

Designed for the North American practitioner,
this applied, 20-month program offers a unique
opportunity for individuals who would like to
pursue a master of science degree in community
economic development while working in their
communities. Classes meet for one full weekend a
month, usually Friday, Saturday and Sunday. Some
elective classes and a required two-day course in
January are conducted on weekdays.

Students in this program each design a project
for his or her home community. This project is
carried on throughout the program’s four terms (no
summer term). Students meet with project focus
groups during class weekends for input, feedback
and support for their projects. The MS in CED
requires successful completion of 36 credits and a 3.0
cumulative grade point average.

Required Courses

CED701 Introduction to Community Economic
Development (2 credits)

CED703 Managerial Accounting (2 credits)

CED704 Financing Community Economic
Development (2 credits)

CED705 Financial Management (2 credits)

CED706 Business Development (2 credits)

CED707

A&B Organizational Management for
Community Organizations (two terms,
1 credit each term)

CED791-CED7%4
Project in Community Economic
Development (four terms, 4 credits each
term)

CED731 Diversity in Organizations (1 credit)
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And a minimum of 7 additional elective credits

selected from the following:

CED507 Housing & Land Policy (2 credits)

CED521 Perspectives in International
Development (1 credit)

CED522 Microenterprise Development
(2 credits)

CED523 Topics in Community Economic
Development (2 credits)

CED531 Indigenous Economics (2 credits)

CED702 Law and Community Development
(1 credit)

CED702A  Advanced Law & Community

Development (1 credit)
CED708 Development of Cooperatives
(2 credits)
CED709 Fund Raising and
Promotion (2 credits)
CED710 Housing Development (2 credits)
CED712 Information Technologies & CED
(2 credits)
CED722 Negotiation Strategies (1 credit)
CED723 Training of Trainers (2 credits)
CED724 Marketing Strategies (2 credits)
CED725 Faith-based Community Economic
Development (2 credits)
CED726 Strategic Management of
Faith-based CED (2 credits)
CED730 Community Organizing and
CED (2 credits)

Master of Science in International Community
Economic Development
International (Residential) Program

The master of science program in International
Community Economic Development (ICED) offers
practical, applied skills for designing and managing
community-based, sustainable development
projects. It may be of interest to any persons plan-
ning to work in government, business or nonprofit
organizations who see a need to make their organi-
zations more responsive to the social and economic
needs of their communities.

Admission to the program requires that a
student have at least two years of experience living
or working in a developing country outside of the
United States. An applicant must have completed
the requirements of an undergraduate degree. (A
waiver may be an option in certain cases in which an
applicant demonstrates at least five years of relevant
training and field experience).

The ICED is a one-year, 36-credit program with
sessions beginning in September and December of
each year.
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Required Courses (all courses are 3 credits unless

otherwise noted)

ICD501 Accounting

ICD503 Surveys, Monitoring and Evaluation

ICD509 Financial Management

ICD515 Organizational Management

ICD531 Project Design and Management

ICD532 Economics and Development

ICD533 Principles and Practices of Development

ICD535 Economics for CED

ICD782 Information Management, Analysis and
Presentation

And a minimum of 12 additional elective credits

selected from the following;:

ICD506 Sustainable Responses to
Environmental Problems

ICD507 Housing and Land Use

ICD508 Development Finance

ICD511 Social Planning and Policy for
Development

ICD512 Cooperative Development

ICD514 Gender Issues in CED

ICD522 Microenterprise Development

ICD534 Training for Trainers

ICD721 Development as a Tool for Conflict
Resolution

Students may also attend Short-term Training
Institutes, such as the Microenterprise Development
Institute, to satisfy elective credit.

Doctor of Philosophy (Ph.D.) in Community
Economic Development

The Ph.D. program in Community Economic
Development cultivates the disciplinary foundations
of CED knowledge and supports research in the
field. It addresses the needs of a diverse group of
CED professionals by preparing them for teaching
and research-based careers in government, higher
education and nonprofit organizations. Students in
the Ph.D. program develop the knowledge and skills
to promote action-oriented studies by CED organi-
zations. These studies are intended to help shape
grassroots policies at the regional and national
levels.

The Ph.D. program is offered in two formats. In
the weekend format, students complete coursework,
participate in discussions and exchange assignments
in an Internet-based distance-learning environment
for three weeks per month and attend weekend class
meetings for three to four days per month. Students
enrolled in the residential program attend classes
that meet weekly for three hours each.



Institutes for Professional Training and
Other Programs

Short-term Training Institutes

The School of CED offers several institutes each
year. Those enrolled in the courses may receive
academic credit or certificates of participation.

Microenterprise Development Institute

Microenterprise development practitioners
come to Southern New Hampshire University for an
intensive, three-week exploration of innovative
strategies for building financial and social capital in
marginalized and isolated communities. Participants
come from around the world to learn about current
methodologies from recognized microfinance
experts. They have an opportunity to meet with
guest speakers, fellow practitioners and instructors
in a relaxed, New England atmosphere. Exploring
strategies for integrating microfinance with social
development programs is emphasized. For schedul-
ing and other details, please call (603) 644-3103 or
send e-mail to mdi@snhu.edu.

The CDCU Institute

The CDCU Institute is a partnership between the
National Federation of Community Development
Credit Unions (NFCDCU), the Credit Union
National Association (CUNA) and the Southern
New Hampshire University School of Community
Economic Development. Courses are offered over
three years, with students meeting for one week in
the spring and one week in the fall of each year.
Participants must be members of the NFCDCU to
attend. Call the NFCDCU at (212) 809-1850 to
register. For scheduling and other details, please call
(603) 644-3103 or send e-mail to cdcu@snhu.edu.

The Center for Community Economic
Development (C-CED)

The Center for Community Economic
Development is a nonprofit corporation affiliated
with Southern New Hampshire University’s School
of CED. The center incubates innovative programs
that make unique, significant and replicable
contributions to the field. Staff members provide
technical assistance to government agencies and
community organizations and research a variety of
community economic development issues.

Community Partnerships
Community Outreach Partnership Center
(COPC)

The Community Outreach Partnership Center
program brings together resources and talents from
a community, the nonprofit sector, the government
and the university to further the growth and devel-
opment of the Manchester Enterprise Community.
Partnership centers are expected to play an active
and visible role in community revitalization. Partici-
pants apply research to real urban problems, coordi-
nate outreach efforts with neighborhood groups and
residents, act as a local information exchange,
stimulate support for neighborhood renewal,
develop public service projects and instructional
programs and collaborate with other partnership
centers. Please call (603) 644-3103, ext. 3002, for
details.

Community Development Financial Institutions
(CDFI) Online Training Institute

The CDFI Online Training Institute offers
quality online training via the Internet for people
working with community development financial
institutions. The following courses are offered:

How to Conduct a Market Analysis for a CDFI

How to Prepare Financial Projections for CDFls

How to Develop and Operate a Community

Development Lending Program

The CDFI Online Training Institute is supported
by the U.S. Treasury Department’s CDFI Fund. For
additional information, please contact Sharon Hunt
at (603) 644-3123 or s.hunt@snhu.edu.

Financial Innovations Roundtable

The Financial Innovations Roundtable develops
concrete ideas that link conventional and non-
traditional lenders, investors and markets to provide
increased access to capital and financial services in
low-income communities. Members of the
Roundtable include representatives from banks,
investment firms, community development financial
institutions, foundations and academic institutions.
The goal of the Roundtable is to promote the devel-
opment of joint programs, tools and approaches to
financing development in low-income communities.
For additional information, please contact Michael
Swack at (603) 644-3135 or at m.swack@snhu.edu.
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Master of Science in Community
Economic Development

A student applying for enrollment in the master
of science Community Economic Development —
National Weekend Program must:

* have a bachelor’s degree and an official
college transcript from an accredited
institution.

* have two years experience working in
community development or a related field.

* submit a completed application form and
attend a faculty interview.

* write a two- to four-page personal statement
describing the student’s work experience,
goals and expectations.

e pay a non-refundable, $20 application fee.

A student applying for acceptance in the
International Community Economic Development
program must:

* complete a Southern New Hampshire
University international application form.

e submit official, embossed transcripts of
postsecondary academic grades and
degrees (translated into English).

* have two or more years of work experience in
community development or a related field.

* write a two- to four-page personal statement
describing the student’s work experience,
goals and expectations.

* submit certified certificates and diplomas
(with English translations).

* demonstrate proof of English proficiency.
Students whose primary language is not
English are required to submit scores on the
Test of English as a Foreign Language
(TOEFL) of 550 or higher. The university’s
TOEFL code number is 3649.

The School of Community Economic Develop-
ment accepts a limited number of students who have
not completed bachelor degree programs into the
master’s degree program. They must go through a
more extensive application process that requires
them to demonstrate:

* an ability to work at the graduate level.

¢ acommitment to community economic
development/community service with a
minimum of five years work experience in
CED or a related field.
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Ph.D. in Community Economic
Development

A student applying for enrollment in the Doctor
of Philosophy in Community Economic Develop-
ment program must:

* hold a master’s degree from an accredited
institution in community economic develop-
ment or a related field, such as planning,
public policy or business, with a GPA of 3.5 or
above.

* submit three letters of reference that support
the application.

* have demonstrated ability to do independent
research.

* have five years of experience in CED or five
years of professional experience in a related
field.

* pay the $25 application fee.

More detailed admission requirements, includ-
ing written submissions and interviews, are speci-
fied in application documents.

Billing

Master of Science in Community Economic
Development

TUIHON . $2,496 per term

Master of Science in International
Community Economic Development

TUition ...coooeeeeeeeieeeeeee $1,164 per 3-credit course
(12 courses)

Room and board (estimated) ........c.ccccceorcurucnns $10,500
Living expenses (estimated) .........ccccccceeueucecnenne $2,500
Graduation fee ...........occcernevcrerenceccernenceereesenenne $85
Medical insurance (mandatory, 12 months) ....... $852
BOOKS ..ottt $600
Computer usage fee...........c.ooeveeireiicininccnns $250
Ph.D. in Community Economic Development
TUIHON .ot $3,087 per course
Dissertation Colloquium .................... $2,000 per term
Texts and materials.......cccceeeeeeuveeeeeenennn.. $1,000 - 1,500
Other fees .......ocovveeeeveccceeennns $25 application fee

$200 non-refundable acceptance deposit



Students enrolled in the full-time community economic development Ph.D. program are charged on a per-
course basis. Students typically enroll in two terms per year. Full-time students may take six Ph.D. credits per
term, while part-time students may take three Ph.D. credits per term. A Ph.D. student registered for one course
may take a prerequisite or enrichment course at one-half the appropriate tuition charge. A student registered for
two Ph.D. courses in a term may take up to two prerequisite or enrichment courses at one-half the appropriate
tuition charge for each. A full-time Ph.D. student registered for two Ph.D. courses who wishes to take more than
two prerequisite or enhancement courses in a term will be billed the full tuition for each additional course.

Students in the Dissertation Colloquium will be billed each term at the rate for that year after coursework is

completed. The Ph.D. student generally is required to register for a minimum of three terms of Dissertation
Colloquium.

Ph.D. students come under the same withdrawal and refund policies as all other graduate students. Please
see the withdrawal and refund policies for details.

Note: International applicants are required to provide documentation of their ability to meet the costs of the
program. These costs are indicated on the I-20 form. The costs may appear to be somewhat higher than the total
of tuition and room and board because they also include general living expenses such as medical insurance,
textbooks, pocket money, etc.

Additional information about community economic development programs, application requirements and
costs is available by calling (603) 644-3103, via e-mail at ced@snhu.edu or by writing to:
School of CED
Southern New Hampshire University
2500 North River Road
Manchester, N.H., 03106-1045
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COURSES

National CED Program

CED507 Housing and Land Policy (2 credits)

Students examine the legal, institutional, economic, political
and environmental factors that affect housing and land policy
and the development of affordable housing.

CED521 Perspectives in International Development

(1 credit)

This seminar looks at the intermediary organizations that
bridge the gap between the state and multilateral (public)
organizations and the state and local, community-based
(private) organizations. Selected participants in the
international CED program are invited to join members of
the weekend CED program to provide insight based on their
perspectives and experience.

CED522 Microenterprise Development (2 credits)

This course looks at the characteristics of the informal sector,
the businesses that crowd the lowest rung of the economic
scale, and examines ways of assisting these income-
generating, self- employment ventures.

CED523 Topics in CED (2 credits)
Community economic development topics of current
interest are discussed in this seminar.

CED531 Indigenous Economics (2 credits)

This course explores the relationships between Native Ameri-
can communities and economies and the dominant cultural
and economic forces in the United States. The course compares
and contrasts traditional and contemporary economic prac-
tices.

CED?701 Introduction to Community Economic

Development (2 credits)

This is the beginning overview course for the CED program. It
includes an analysis of the underlying principles and values of
community development and creates a framework for a
discussion of how the various CED components (law, finance,
cooperatives, housing, land, management, education, organiza-
tion and business development) fit into an overall CED
strategy.

CED702 Law and Community Development (1 credit)

Topics covered include legal structures and ways they clash
with cultures, the American legal system, selecting a legal
structure, the nonprofit corporation, taxation and organiza-
tional issues of unincorporated associations and for-profit and
nonprofit corporations and their relationship to

subsidiaries.

CED702A Advanced Law and Community Development

(1 credit)

Students will study recent court cases and their effects on
community development organizations, tax laws, nonprofit
development organizations, legal issues of joint venturing and
syndication involving nonprofit development organizations.
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CED703 Managerial Accounting (2 credits)

This course covers issues of fiscal management, financial
reporting, management control and internal and external
accountability for nonprofit development organizations.

CED?704 Financing Community Economic Development
(2 credits)

This course covers issues concerning the operations and
policies of traditional and non-traditional financial
institutions and how they affect community development
projects and organizations.

CED?705 Financial Management (2 credits)

This course covers financial statements, ratio analysis,
operations planning and making and understanding
investment decisions. Prerequisite: CED703.

CED706 Business Development (2 credits)

The planning and development of small business ventures
is a core element of CED strategy. This course covers the
preparation of business plans, market analyses, financing
sources, basic financial statements in business planning
and the impact of business development on community
needs. Prerequisite: CED705.

CED707A&B Organizational Management for
Community Organizations (1 credit each)

These courses cover the skills required for effective
management in democratically controlled, community-
based organizations. Students undergo a self-analysis of
their management styles and study models to be used to
diagnose organizations. Topics include strategic planning,
personnel management and board/staff responsibilities.

CED?708 Development of Cooperatives (2 credits)

A cooperative is a flexible model for creating community-
owned institutions. This course covers the start-up of a
cooperative, membership issues, legal issues, tax and
security issues, cooperative management systems and the
educational components of cooperative development.
Students review various types of cooperatives, including
worker, consumer, credit and housing cooperatives.

CED709 Fund Raising and Promotion (2 credits)
Nonprofit organizations must become more competitive
to survive. Students learn how to analyze their communi-
ties and organizations in order to develop fund-raising
plans to make them more self-sufficient. The focus is on
fund-raising strategies.

CED710 Housing Development (2 credits)
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