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Population Report 
FORT BELKNA P POPULATION REPORT 

Male Female Total 
Total Tribal Enrolment 2,556 2,676 5,232 
total Resident Population 1,978 1,831 3,809 
Resident Working Age 1,127 1,020 2,147 

Population - by Years 
Age 166 4 974 918 1,892 
Age 2664 not defined not defined 
Age 3644 not defined not defined 
Age 4664 not defined not defined 
Age65-Above 79 78 157 

Not in Labor Force 246 142 388 
Potential Labor Force 981 878 1,859 
Total Employed 294 275 569 
Total Unemployed 687 603 1,290 
RATE OF UNEMPLOYMENT 69.39% 

Source. B! A Labor Force Report - September 199 6 
(Gros Ventre & Assiniboine Enrolled Members only) 





Unemployment Rate 

1 9 9 2 1 9 9 3 1 9 9 5 1 9 9 6 

Fort Belkna p 
Blaine Count y 
Phillips Count y 
State o f Montan a 
National Rat e 

54.00% 65.00% 65.50% 69.39% Fort Belkna p 
Blaine Count y 
Phillips Count y 
State o f Montan a 
National Rat e 

11.00% 10.40% 10.80% 9.40% 
Fort Belkna p 
Blaine Count y 
Phillips Count y 
State o f Montan a 
National Rat e 

7.70% 6.10% 6.60% 6.00% 

Fort Belkna p 
Blaine Count y 
Phillips Count y 
State o f Montan a 
National Rat e 

8.30% 8.10% 6.60% 5.10% 

Fort Belkna p 
Blaine Count y 
Phillips Count y 
State o f Montan a 
National Rat e 6.10% 7.10% 5.60% 5.38% 
Source: Employment&Earnings , U.S . Departmen t o f Labor 

Bureau o f Labor Statistics 
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Average Family Income 

Fort 

Phi!!ips 
County 
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Business Entrepreneurship Option 
94 credi t s 

The Busines s Entrepreneurshi p optio n i s designe d t o 
provide graduate s wit h the skill s necessar y fo r starting an d 
operating ne w business , neede d technica l an d 
communication skill s are emphasized . 

E n t r e p r e n e u r s h i p C o r e C u r r i c u l u m 
B U 100 introduction to Busines s 3 
B U 105 Entrepreneurship I 4 
B U 2 0 1 * Accounting I 5 
B U 205 * Entrepreneurship II 5 
B U 2 5 0 * Business La w 5 
B U 280 * Cooperative Educatio n or 3 
B U 292 * Field Experienc e 3 
C S C 125 * Spreadsheet Applications 3 
C S C 140 * Word Processin g 4 
E C O N 205 * Microeconomics 5 

40 

Select 8  credit s from thes e require d elective s 
B U 130 * income Taxe s 2 
B U 133 * international Busines s 2 
B U 135 * Salespersonship 2 
B U 137* Spreadsheet &  Word process -

ing for Entrepreneur s 2 
B U 210 * Computerized Accounting 2 
B U 230 * Marketing Principle s 2 
B U 233 * Finance Principle s 2 
B U 235 * Management Principle s 2 
B U 237 * Mgmt informatio n Sy s fo r 

Entrepreneurs 2 
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CLASS PARTICIPATION 

Summer 1996-Spring 1997 

Age Fema! e Mal e Tota l 

18-25 9  8 % 3  6 % 1 2 7 % 
26-40 3 8 32 % 1 6 34 % 5 4 33 % 
41+ 7 1 60 % 2 9 60 % 10 0 60 % 

118 100 % 4 8 100 % 16 6 100 % 





S M A L L B U S I N E S S C E N T E R S U R V E Y 
1997 

In an effort to see wha t types of businesses could be successful on Fort Belknap, 
the Smal l Busines s Center requests your assistance i n filling ou t the followin g 
survey; 

1 Wha t types of businesses do you think are needed on Fort Belknap? 

92 Applicants polled produced the following answers; 

Question # 1 
Business Answers Percentage 

Bar -  Liquo r 2 1% 
Office Supplie s 5 2% 
Convenience Store 6 2% 
Manufacturing 6 2% 
Hotel - Mote ! 13 5% 
Wholesale Goods 18 6% 
Restaurant 23 8% 
Auto-Garage 33 12% 
Retail - Good s 35 13% 
Retail - Grocer y 36 13% 
Service - Other 47 17% 
Laundry - Clothin g 53 19% 

Businesses Neede d 



Small Business Center Survey 1997 

2 Wha t types of businesses do you think could be successful in the following 
communities: 

Lodge Pole: 
Question # 2 
LodgePole 

Business Answers Percentage 
Convenience Store 11 20% 
Retail - Grocer y 1 2% 
Retail - Good s 3 5% 
Auto-Garage 3 5% 
Restaurant 2 4% 
Bar - Liquo r 2 4% 
Hotel - Mote ! 4 7% 
Laundry - Cothin g 0 0% 
Service - Othe r 11 20% 
Office Supplie s 0 0% 
Wholesale Good s 0 0% 
Manufacturing 2 4% 
Tourism - Attraction s 17 30% 

Lodge Pole Businesse s 

01/05/98 2 of 9 



Small Business Center Survey 1997 

Hays: 

Question # 2 Hays 
Business Answers Percentage 

Auto-Garage 20 36% 
Retail - Grocer y 8 14% 
Service - Othe r 1 2% 
Office Supplie s 2 4% 
Hotel - Mote l 3 5% 
Wholesale Good s 1 2% 
Laundry - Clothin g 2 4% 
Convenience Stor e 0 0% 
Manufacturing 8 14% 
Restaurant 0 0% 
Bar - Liquo r 0 0% 
Retail - Good s 2 4% 
Tourism - Attraction s 14 25% 

Hays Businesse s 
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Small Business Center Survey 1997 

Agency: 

Question # 2 
Agency 

Business Answers Percentage 
Auto-Garage 14 25% 
Retail - Grocer y 10 18% 
Service - Othe r 8 14% 
Office Supplie s 0 0% 
Hotel - Mote l 6 11% 
Wholesale Good s 1 2% 
Laundry - Clothin g 3 5% 
Convenience Stor e 0 0% 
Manufacturing 7 13% 
Restaurant 2 4% 
Bar - Liquo r 7 13% 
Retail - Good s 3 5% 
Tourism - Attraction s 6 11% 

Agency Businesse s 

9% 
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5. Woul d you be willing to encourage others, who are not from Fort Belknap, 
to be supportive of our businesses? 

91 of those po!!ed responded yes and two had no response. 

01/05/98 7 of 9 



Small Business Center Survey 

6. Wher e do you do most of your shopping? 

1997 

Question 
6 
City Answer Percentage 

Harlem 36 39% 
Chinook 2 2% 
Havre 50 54% 
Ma!ta 2 2% 
Great Fa!!s 0 0% 
Bi!!ings 2 2% 

City Most Shopped 

01/06/98 8of9 



Small Business Center Survey 1997 

7. Ho w man y times a month do you travel to the fottowing places? An d what 
are the main items you shop for? 

City Times per Percent 
Month 

Harlem 1,175 62% 
Chinook 147 8% 
Havre 384 20% 
Malta 64 3% 
Great Falls 56 3% 
Billings 63 3% 

8. If  thes e items were available on Fort Belknap, would you purchase them 
here, or would you continue to travel the distance to shop? 

Most potted stated that they do most of their small shopping (less than $100) in 
stores closest to where they live . However , many indicated that they do their 
major purchases in cities that offer tower value and better quality goods. All 
indicated that if local stores/businesses could offer simitar quality and valu e they 
would rather prefer to shop locally than have to spend the extra time traveling. 

01/06/98 9 of 9 



Businesses on Fort Belknap 
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