VII. Appendices

1. Needs Assessment Questionnaire

ASESORAMIENTODE LAS NECESIDADES BASICASDE LA
COMUNIDAD

Esta encuesta fue hecha para ayudar al centro de capacitacion Su Espacio a conocer las
necesidades de capacitacion que puedan tener los miembros de la comunidad de Atenas.

Por lo cual sus respuestas nos serviran para la elaboracion de futuras acciones de capacitacion que
pueda ofrecer Su Espacio. Dicha encuesta necesitard solo de cinco minutos para completarse y
sus respuestas seran de gran importancia para nosotros.

Gracias por su tiempo.

Cursos en el Centro de Capacitacion Su Espacio
1. - ;Conoce el Centro de Capacitacion Su Espacio?

Si (Como se entero de su existencia?
No Pase a la pregunta 4

2. - (Ha recibido clases en el centro de capacitacion Su Espacio?

No
Si (Cuales?
(Las clases lo satisficieron? Si No

3. - (Tiene amigos o familiares recibiendo clases en Su Espacio?
Si (Cudles Classes?
No

4. — ;Hay cursos que usted considera que Su Espacio debe ofrecer para satisfacer de una mejor
forma las necesidades de capacitacion de la comunidad de Atenas?

Seguidamente le ofrecemos una serie de cursos que podrian ofrecerse, por favor ordénelos dando
al mas importante el N° 1 y asi sucesivamente hasta llegar al menos importante N° 5.

____ Curso de literatura para adultos
____Arte, ;que tipo?
____ Musica, jque tipo?
_ Computacion
_ Recuperacion para nifios de primaria, ;Que materias?
_Recuperacion para nifios de secundaria, ;Qué materias?
____ Biblioteca e informacion de recursos para Ingles

__ Primeros Auxilios
____ Deportes, ;Cuéles?
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Idiomas, ;Cuéles?
Que otros considera

5. - (Le interesaria ayudar en algiin proyecto voluntario que beneficie la comunidad de Atenas?
Si , ;De que tipo?

(Podriamos contactarlo? Nombre Tel
Direccion

No

6. — ;Conoce a alguna persona que pueda estar interesada en trabajar en algun proyecto que
beneficie a la comunidad de Atenas?

Si , Nombre Tel

Direccion

(Que tipo de habilidades tiene?
No

Demograficos
Estas preguntas nos ayudaran a comprender mejor la comunidad de Atenas, por lo cual, nos
permitira poderles servir mejor.

7. - (Adonde vive Ud. en Atenas?
_ Atenas Centro
____Barrio

8. — (Marque con una X el rango de su edad?

59

___10-14

_15-19

_20-24

_25-34

_35-44

_ 45-54

_ 55-64

65+

9. - (Sexo?
Femenino

Masculino

10. - ;Cual es su nivel actual de educacion?
____Escuela Primaria (incompleto) ____Escuela Primaria (completo)
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___ Colegi6 (incompleto) __ Colegi6 (completo)
____Universidad (incompleto) ____Universidad (completo)

11. — ;Cual es su ocupacion?

12. - ;Que tan satisfecho se encuentra con su trabajo o carrera?
Muy satisfecho Satisfecho Insatisfecho

(Hay algtn curso que usted considera que nosotros podriamos ofrecerle para ayudarle en su
trabajo o carrera?

13.- ;Cual es el rango de su ingreso mensual?
____ 100000 colones o menos
____200000 colones
____300000 colones
____400000 colones
____500000 colones
Mas

“Muchas Gracias”

2. Target Community Statistics

Statistics collected from Grupo Precooperativo Encuesta (Precooperative Group Questionnaire)
April, 2006

Occupation
Cumulative
Frequency Percent Valid Percent Percent

Valid Workiin 15 88.2 88.2 88.2

home

Social

Work 1 5.9 5.9 94.1

Beautician 1 5.9 5.9 100.0

Total 17 100.0 100.0

Neighborhood located
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Cumulative
Frequency Percent Valid Percent Percent
Valid Altos de
Naranjo (San 8 471 471 471
Isidrio) Atenas
Urb Brazil los 4 23.5 23.5 70.6
Angeles
Santo Ulalia, 1 5.9 5.9 76.5
Atenas
La Presa, Los
Angeles de 2 11.8 11.8 88.2
Atenas
Atenas Centro 1 5.9 5.9 94.1
Los Angeles de 1 5.9 5.9 100.0
Atenas
Total 17 100.0 100.0
Marital Status
Cumulative
Frequency Percent Valid Percent Percent
Valid Single 3 17.6 17.6 17.6
Married 12 70.6 70.6 88.2
Widow 1 5.9 5.9 94.1
Married but 1 5.9 5.9 100.0
separated
Total 17 100.0 100.0
Education level completed
Cumulative
Frequency Percent Valid Percent Percent
Valid Primary
incomplete 1 5.9 5.9 5.9
Primary 12 70.6 70.6 76.5
complete
Secondary 3 17.6 17.6 94.1
incomplete
Secondary 1 5.9 5.9 100.0
complete
Total 17 100.0 100.0
House Hold Income
Cumulative
Frequency Percent Valid Percent Percent
Valid 0-50,000 5 29.4 294 294
50,000-
100,000 7 41.2 41.2 70.6
100,000-
150000 5 294 294 100.0
Total 17 100.0 100.0

Number of Children
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Cumulative
Frequency Percent Valid Percent Percent

Valid 0 2 11.8 11.8 11.8
1 3 17.6 17.6 294
2 6 35.3 35.3 64.7
3 5 294 294 94.1
4 1 5.9 5.9 100.0
Total 17 100.0 100.0

3. Staft Job Descriptions
DESCRIPTIONS OF POSITIONS IN THE COOPERATIVE

- DIRECTOR: General management and coordination of the cooperative, diplomat in
business negoitations and with the press — voice of the cooperative

-  SECRETARY: Management and coordination of meetings, notes on the meetings,
member logbook, in charge of cooperative documents

- FINANCE OFFICER: Management of funds and resources

-  DIRECTOR OF LOCAL MARKETING: Initiation of contracts with local business,
market assessment studies, work with artists and instructers on designs and products
to sell

-  DIRECTOR OF INTERNATIONAL MARKETING: Initiation of contracts with
international businesses, market assessment and studies, work with artists and
instructors on designs of products to sell

- WEB MASTER: Development and management of webpage, contancts within
organization by email, developing markets through Internet, digital files of cooperative
documents

- DIRECTOR OF RESOURCES: Does the buying of materials necessary for making
cooperative products, organization and maintenance of materials, works with the
finance officer

- INSTRUCTORS: Artists and teachers to teach skills classes to group concerning
production and design of handicrafts

- DIRECTOR OF SALES: Management and coordination of production of handicrafts

to sell, quality control and volume of production, transportation of products to
markets
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5.2 Summary Monitoring Tables

SURVEY
What Identify Who are the What is the When Plan of action
variable(s) each of the respondents basis for are you
are you indicator(s) (number, selecting going to
going to of the characteristics)? your conduct
gather data variable. respondents? the
onusing a | Please type survey?
survey? one
indicator
per line.
Knowledge | Training Members of All attendees | At the 1. Design a
of'loan sessions coop who of training close of | survey/quiz to be
system and completed, | attend training | sessions last handed out at end of
grant writing | results of sessions training | final training session
survey/quiz session | to evaluate
participants
knowledge level and
satisfaction with
training
Information | Attendance | Members of All members | At the 1. Design a
on to first coop end of survey/evaluation to
Cooperatives | reunions of third be handed out at the
cooperative, month of | end of third month of
survey of coop coop meetings
coop meetings
members
Knowledge | Attendance | All attendees of | All attendees | At the 1. Design a
of marketing | to training | training sessions close of | survey/quiz/evaluation
sessions and final to be handed out at
survey/quiz training | close of final training
at end of session | session
training
sessions
Knowledge | Attendance | All attendees of | All attendees | At the 1. Design a
of financial | to training | training sessions close of | survey/quiz/evaluation
management | sessions and final to be handed out at
and basic survey/quiz training | close of final training
business following session | session
skills

‘ KEY INFORMANT INTERVIEWS
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What Identify each | Who are the What is the | When are you Plan of
variable(s) of the interviewees? basis for going to action
are you going | indicator(s) selecting the conduct the
to gather data of the interviewees? interviews?
on using key variable.
informant Please type
interviews? | one indicator
per line.
Increased Amount Members of Random After first 1. Write up a
income earned by cooperative selection year of basis for
member after cooperative interviews to
initiation in formation be

cooperative

conducted
after 1 year

2. After 1
year
randomly
select 5
members to
complete the
interview

5.3 Performance Indicators:

Worksheet for training in financial calculations of the cooperative:
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Sample marketing materials:
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